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BUILD YOUR FALL BUYING PLANS AROUND THE 


The big event of the year — planned 
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to help you get fall business started 


early — on ALL your merchandise! 





WATCH FOR OUR REPRESENTATIVE- 
OR YOUR DISTRIBUTOR’S SALESMAN 


He has a story to tell—of 
EXCEPTIONAL VALUES AND PROFITS! 





1847 ROGERS BROS. 


America's Finest Silverplate 
A PRODUCT OF oS INTERNATIONAL SILVER CO., MERIDEN, CONN. 
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It is just five months since we introduced KON-ITE 
Buckles and Keepers as regular equipment on SPLIT- 
PROOF and SPLIT-PROOF TUBULAR Watch Straps. The 
manner in which dealers and public have accepted 
them is amazing, and our factory is running at full 
capacity to keep up with orders. These handsome non- 
metallic corrosion-proof buckles have created a sensation. m= 
To all who have cooperated in giving RON-ITE its fine 

start we say: ‘Thank you, and keep up the good work.” Style 2FK Style & 
If you are not among those who are cashing in on 


this popular and profitable item don’t delay any longer. Here are two of the most popular 

styles, sof SPLIF P ROOF Watch 
FILL IN AND MAIL THIS COUPON AT ONCE! Straps: STITCHLESS Style 2FK 
Oe ee EEE and ie TUBUL AR Style 8. Made 
of finest leathers in black brown. 
tan, natural or white, all with 
KON-ITE Buckles and Keepers 
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the Watch ‘Straps checked Below équipped with 
Keepers to match. the mete and mounted on handsom 


All Split-Proof and Split-Proof Tubular 
Watch Straps and KON-ITE Buckles 
and Keepers are fully protected 


SPLIT-PROOF STITCHLESS, Style oFK @ $3. 25; per: 
doz. Black doz. Brown doz. Tan: -— Noefirel a 


: 'SPLIT-PROOF TUBULAR Style 8 @ $6.00 per doz. 2 by patents and patents pending 


: | ]doz. Black | |acz. Brown [|doz,. Tan [ ]aoz Natural Manufactured: only by 
Sas ee ee ta A. SAUER & CO. 


MAIN OFFICE AND FACTORY 
439 Race St. 
CINCINNATI, OHIO 
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ORAL, like pearls, amber and jet, is a gem material of 
organic origin, and—neither stone nor mineral—consists most- 
ly of carbonate of lime, deposited by coral polyps, which live 
in colonies. The best rose or red-colored coral is found in the 
Mediterranean Sea, and the working of coral is an Italian 
industry. Many are the virtues ascribed to coral, but they were 
summed up by Camillo Leonardo in 1502: “Being carried about 
one, or wherever it be in a house or ship, it drives aways ghosts, 
hobgoblins, illusions, dreams, lightnings, winds and tempests.” 
Nearly two thousand years before Leonardo’s time, Plato set 
down a curious fallacy that has persisted until our day: “The best 
coral, being worn about the neck, will turn pale and wan if the 
party that wears it be sick, and comes to its former color again 
as he recovers health.” 
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EVALYN KNAPP, romantic lead of Prin- 
cipal Production’s “Rawhide,” poses with 
two prize pieces of hand-cut coral worn 
in the Twentieth Century-Fox release. 
Below, a detail from the coral and gold 
necklace. Jewelry loaned by Donavan & 
Seamans Co., Los Angeles. 
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A community credit policy 
has been operating successfully in 
Youngstown, Ohio, since 1930,” said 
Edgar I. Amthor of L. Bamberger & 
Co., of Newark, before credit execu- 
tives from all parts of the United 
States at the National Retail Credit 
Association’s recent convention in 
Pittsburgh. “The essentials of such 
a policy are simple in the extreme. A 
fixed percentage of the price as a de- 
posit; a carrying charge of inflexible 
percentage to be figured’ on the en- 
tire life of the contract, collected in 
advance with the deposit, a definite 
maximum time for the life of the ac- 
count, varying only with the type of 
merchandise sold, but the same in 
every store. 

“In view of this easy cure for our 
present ills, in view of the tremen- 
dous odds which exist against the col- 
lection of installment credit accounts 
when any deviation from these ele- 
mental principles is allowed, and in 
view of the constantly more stringent 
regulations adopted by the large 
finance companies, we still find, in 
this month of June, many retailers 
advertising that they will require no 
deposit whatever on certain types of 
installment purchases. It is not un- 
usual for some of them to cap this 
generosity by announcing to the eager 
and misguided customer that they are 
willing to raise the odds against 
themselves still higher by asking no 
carrying charge. Some of them, in- 
deed, have made collection as dif- 
ficult as possible for themselves by 
telling their customers that they need 
not begin paying at all until next 
October, and then only a fraction of 
the purchase price, and that the re- 
mainder may be paid in the follow- 
ing months. 





From the Bettman Archive 


Clockmaking in the Black Forest, Germany, 1825—Clockmaking started in the 
Black Forest with the legendary introduction of a Bohemian wooden clock brought 
back by an itinerant peddler. This clock had only one hand and three wheels but 
the wood craftsmen of this region imitated it and started a new craft. By 1725 
a complete industry, of the domestic variety, had developed. Clocks which had for- 
merly taken a week to construct now could be made in a day. They could be 
made and sold cheaply; tools consisted of a saw, drills and knife. The first models 
ran for only 12 hours, then for 24, but by 1740, they could operate for a week. 
Around 1750, metal began to be used instead of wood and a monk in a nearby 
cloister made great improvements in the tools utilized. By the end of the 18th 
Century it was a complete vocation with division of labor—each worker making 
separate parts whereas formerly he had made the entire clock. 

By 1808, in 2] Black Forest villages with a combined population of 17,600, 
there were 1900 clockmakers and 900 clock sellers. At first, the sale of clocks 
was left to the glass peddlers but later the clockmakers took over the task them- 
selves. Earnings at this craft were extremely good and many new workers joined 
the bandwagon. This situation brought about the creation of a group of middle- 
men called ‘‘packers” because of their original work in this field. They became 
extremely important since the buying and selling of clocks was completely in their 
hands. Thus, in the face of great competition among clockmakers, these middle- 
men could decide which clockmaker’s products they choose to sell. Foreign com- 
petition from France, England and America, however, cut into Black Forest revenues 
around 1840. These imported metal clocks were better made and sold at cheaper 
prices. From that time on, the domestic clockmaking industry of the Black Forest 


gradually declined 


“Here we have a typical example 
of the ruinous competition in credit 
terms which so many of the organi- 
zations to which I have referred have 
soundly condemned as being unwise 
and against the public policy. We 
have deliberately mixed the very 
decidedly specked apples with the 
good fruit, and unless you and I 
are sufficiently interested to see that 
these specked apples are set aside and 
the really rotten ones thrown away, 
we shall soon find that our entire 
barrel, that generous overflowing 
barrel, has been contaminated.” 
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Site Temple, vacationing 
last month at the Waldorf-Astoria in 
New York, was a regular visitor at 
the Roy W. Johnston jewelry shop 
located in the hotel. After an hour’s 
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study of the more than 200 charms 
in stock she purchased a gold bracelet 
and six tiny gold charms. Lampl’s 
trinkets that will adorn La Temple’s 
arm are: A tiny church through the 
steeple of which you can see the 
Lord’s Prayer, an hour glass with 
colored sand that runs through, a 
gold mesh purse with a coin and a 
phonograph, besides a compass and a 
Punch and Judy show. She came in at 
another time, Mr. Johnston said, and 
told him she wanted to buy a gift for 
her mother. He asked her if she had 
anything particular in mind and after 
looking about she pointed to a dia- 
mond clip. “How much is that ?” she: 
asked. Told it was $2,500 she twisted 
up her face, and pointed to other 
clips and brooches, each of which Mr.. 
Johnston informed her was valued at 
about $3,000. Finally she patted his: 
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arm and said confidentially: ‘“You’ve 
been very kind, Mr. Johnston, and 
I’ve taken up so much of your time, 
but I only have $10 to spend. I saved 
it from my allowance.” 


© © 
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I: is gratifying to know 
that a high Federal court has upheld 
the order of the Federal Trade Com- 
mission directing a retail firm to dis- 
continue representing itself as a 
wholesaler and from representing that 
its merchandise is sold at wholesale 
prices,” Edward L. Greene, general 
manager of the National Better Busi- 
ness Bureau said, after the announce- 
ment of the recent decision in the 
L. & C. Mayers Co. case. A nation- 
wide campaign of the National Re- 
tail Furniture Association to stamp 
out unfair competition in its own 
field, although approved by its mem- 
bership of 5,400, was held in abey- 
ance until the announcement of this 
precedent-setting decision. Head - 
quarters for its trade relations com- 
mittee were opened just one week 
after the decision was handed down. 
Commenting on the decision, N. S. 
Sachs, chairman of this committee 
said: ‘““Not only are consumers being 
mulcted of millions of dollars an- 
nually by the practice outlawed by 
the court, but retailers, generally, and 
the furniture trade, specifically, find 
this selling through misrepresentation 
has so decreased the volume of busi- 
ness as to raise unfairly the cost of 
distribution generally throughout the 
country above levels which could 
otherwise be maintained through ef- 
ficient store operation and manage- 
ment. The buying public is paying 
the bill and not just the customers of 
these so-called, but not actual, whole- 
sale outlets.” 


© © 


CA house painters’ 
putty is finding a use in Hollywood 
for which the inventor never  in- 
tended it. Jewelry, silverware, gold, 
diamonds and glassware on display in 
the jewelry store are always highly 
polished to a sparkling reflection, but 
not so in the land of glamour. 

When cinematographer Kar] 
Freund in charge of photography on 
Universal’s “Letter of Introduction” 
calls “Kill the highlight on that silver- 
ware,” a solemn-faced “grip” digs 
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into his tool box and comes up with a 
wad of putty. He conscientiously 
daubs the putty on the glaring pol- 
ished surface. The result is a dull 
glow instead of the hot reflection 
which bothered the meticulous 
Freund. 

Putty is also used on glassware, 
gold jewelry, and it has even been 
employed to kill the sparkle of dia- 
monds when the stones refracted a 
“hot spot” of light into the camera 
lens. It doesn’t pay to be too bright 
around Hollywood studios. The 
technicians always find something to 
tone you down. 


© © 
W iting under the headline, 
“Green Lights Ahead,” FE. B. 


Terhune says: “What American busi- 
ness needs today is less inside regi- 
mentation and more outside exploita- 
tion. Afarkets are what we are all 
after, whether we operate a factory 
or a retail store. And a too limited 
budget on the inside may seriously 
restrict sales progress on the outside. 

“We are all human, so I suppose 
it isn’t strange that so many of us 
beat it for the storm cellar the minute 
economic clouds appear, and boldly 
‘strut our stuff’ when the sun shines 
again. Maybe it’s time right now to 
loosen up on our budgets and do a 
little skirmishing out where the mar- 
ket places are. For it’s the consensus 
of expert opinion that there’s going to 
be some real business this coming 
fall and winter.” 


© © 


Merle Oberon has solved 


the problem of what to do with her 
bracelet-charms which she collected 
for several years and which she no 
longer wears around her wrist. The 
solution is so good that jewelers 
everywhere can pass this tip on to 
their patrons. Miss Oberon had them 
set in the face of a gold vanity 
case which she carries for eveninz 
wear. The effect is startling. The 
charms are tiny figures set in diamonds 
and precious stones, a tiny golfer of 
baguette diamonds carrying a golf 
bag of sapphires, an ostrich of dia- 
monds and rubies, a hula dancer in 
diamonds and emeralds, a minute tele- 
phone in diamonds and pearls, a dog 
of diamonds and onyx, and several 
other figures. She will carry the van- 
ity case in the early sequences of 
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Samuel Goldwyn’s “The Lady and 
the Cowboy,” in which she appears 
with Gary Cooper. The picture will 
be released in the fall. 


© © 


The instalment purchaser 
is easily discouraged by depressions, 
Dr. Wilford L. White, chief of the 
marketing research division of the 
Department of Commerce, recently 
told the Louisville, Ky., Exchange 
Club. As an consequence, he said, 
time-payment sales drop more sharp- 
ly during a business recession than 
open credit or cash sales. He recom- 
mended, to meet this trend, the lib- 
eralizing of instalment policies at the 
beginning of a depression, and a 
tightening of credit terms when boom 
times are on the way. 


© © 


4d 
I, the good old days 


when a very important baby was born 
everyone rushed to the jewelers to be 
the first to buy a spoon,” Fred J. 
Cooper, Philadelphia collector of an- 
tique silver, told the Eagle Home 
Guild, in Brooklyn, recently. “The 
origin of that custom is very beauti- 
ful,” he said. ““The idea was to give 
the baby 13 spoons; each spoon sym- 
bolic of one of the apostles. Today, 
when a baby is born it’s lucky if it 
gets one silver spoon. How fine it 
would be if the jewelers could sell 
every baby 13 spoons.” Mr. Cooper 
showed copies from an old set from 
the 14th century, the original of 
which is valued at $15,000. 


© © 


An act regulating 
auction sales passed by the New York 
Assembly back in 1773 was cited in 
an action of the city of Knoxville, 
Tenn., to dissolve an injunction pre- 
venting the city from closing a cer- 
tain jeweler’s auction sales from 6 to 
11 p.m. “In the excitement of com- 
petitive bidding there is very little 
opportunity to examine the goods of- 
fered,” said the city’s solicitor, W. B. 
Lockwood. The very fact of such 
sales, he added, “constitutes notice to 
criminals that people are buying 
jewelry, whether it is valuable or 
not.” The jewelry concern main- 
tained that the ordinance violates 
“the law of the land” because it ex- 
empts judicial sales and those of ex- 
ecutors and administrators. 
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MILO 
ANDERSON 


dhownton have a splendid opportunity 
to figure prominently on the coming fall and winter fash- 
ion trends. Many new things will be introduced that 
will add considerable zest and profits to the retail jewelry 
trade. 

There is the definite swing back to 1900 fashions in 
jewelry as well as in clothes. This does not mean that 
jewelry items good in 1900 may be dusted off and eagerly 
bought by a tumultous public by any means. But it does 
mean that fashion authorities know the public is mentally 
ready for the modern adaptations of what was considered 
smart during the turn of the century. 

Going hand in hand with that vogue, will be the mod- 
ern adaptations of the jewel:y worn back in the Robin 
Hood days. Warner Bros. great picture “Robin Hood” 
is having a considerable influence on the fall’s jewelry 
modes. Again, adaptations from the costume ornamenta- 
tions worn in England many years ago fit in perfectly 
with current fall fashions. Three original sketches made 
especially by Milo Anderson for JEWELERS’ CIRCULAR- 
KrYSTONE illustrate how these adaptations wo:k out. 

There will be a tremendous amount of feathers worn 
on fall hats, a considerable number of undyed eagle 
feathers. In “The Sisters” and in “Valley of the Giants,” 
both of which are now in the process of being made on 
the Warner Bros. lot, Mr. Anderson is using a consider- 
able number of willow plumes. Definitely feathers on 
hats, trims and o:namentations will be freely used this 
fall. 

Back in the Robin Hood days, men wore chains around 
their middle. Now this same chain idea is used today by 
the ladies but in a somewhat different fashion. In the 
picture “Robin Hood” Miss de Havilland wore capes 
which were fastened by crudely hammered antique finished 
silver chains. There will be lots of capes worn this fall 
and winter, so again the jeweler can swing along on this 
fashion trend with a pleasant jingle in his cash register. 

So much for the motion pictu:e angle of how a jeweler 
can make his stock more interesting in the minds of his 
buying public. 

Current fall fashions also offer remarkable sales oppor- 
tunities through the swing back to the modes of 1900. 
One proof that the fashion-minded class trade is in a 
buying mood for considerable different kinds of jewelry 
pieces popular 38 years ago, is the way they are jumping 
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by HARRY R. TERHUNE 


Based on an interview with MILO ANDERSON, costume 


designer, Warner Bros.-First National Pictures 
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for the finely made animals, spide:s and reptiles, all of 
which have their quota of gem stones. The public is 
not the least bit interested in the jewelry of 1900 as 
such, but they are in the present-day artistry of that 
period. 

A few of the new things which will give the jewelry 
trade an inkling of what they can do to increase store 
traffic next fall: 

Peek-a-boo blouses will be in again and so will be 
the new lingerie pins. These will be done in clip form, 
as dainty as can be. Some will have tiny perfume com- 
partments which will put these items in the rather nice 
gift class. 

Name link bracelets that are laced on with velvet 
ribbons will be new. Smart young matrons and debs 
will wear a lone exquisite jewel set on a black velvet 
band which they will tie around their necks. ‘This is 
much smarter than the chains and much more unusual. 
Jewelers know that any fine gem looks its best against a 
background of black velvet, so why not popularize this 
well known trade open secret? 

Shoe ornaments offer pleasing profit possibilities again. 
Those white catalin heels in which gems are set retail 
from $125 and up depending on the gems used. Then 
the 1eturn of the new cut steel buckles means more cus- 
tomers dropping into jewelry stores for the fine pieces. 
Cut steel hat pins are back again as are the cut steel belt 
buckles. 

Yellow and red gold jewelry both will be fashion- 
right because they go so well with the autumnal colors of 
yellows, browns and hennas. 

For fall many will be using nail head trimmings on 
costumes, while the smarter ones will use multicolored 
jewels for this purpose. 

Watch out for sudden public inte:est in the beautiful 
vold and silver mesh evening bags, so well thought of 
by the perfectly ensembled woman. The designs will be 
new and charming, lovely shapes, new tops, so again the 
chance for the jeweler to get back the profitable evening 
bag business through the means of these new things. 

Vanity cases of fine leather, beautifully fitted appoint- 
ments inside, are just the things to offer to the debs as a 
practical novelty, as they are something they have never 
seen before. Their handbags are just the right size to 
house these modern leather vanity cases. 
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@ Right, a sheaf of designs 
from Milo Anderson’s board. 
First, 1900 platinum sea crab 
holding single black pearl, 
mounted on platinum oyster 
shell; second, filigree-ball ear- 
ring, perfume flagon, jeweled 
stopper; third, hat pin of 1900, 
gold heart with arrows hung 
on gold chains; fourth, gold 
link bracelet, names on links, 
laced with black velvet; fifth. 
square diamond on black vel- 
vet ribbon; sixth, jeweled shoe 
buckle. 








@ Below, gold chain worn as 





an necklace. Mr. 








evening 







od Anderson predicts that chains 
will be smart for sports and 
afternoon wear, as well 


@ Above, gold falcon’s claw 

and falcon feathers in a hat 

and lapel ornament. The nail 

claws in this case are ivory, 

but gems may be used to ad- 
vantage. 





@ Right, coat of arms clip sug- 
gests a personalized service 
using the patron’s own coat 
of arms for clips that may be 
worn on hats, hand bags, 
gauntlet gloves as well as for 
the usual clip purposes. 
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Background shows the pony express and 
the historic Wells Fargo stage coach. 
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by Oscar Opsahl 


| a en OF TIME 
Phedeen’s “March of Time” last year Rapp A.) ig= 
was acclaimed the most elaborate pageantry of watches 
ever attempted. Nevertheless, James D. Dougherty, who, 
as manager of J. B. Hudson Co., gave Minneapolis that 
— — pn ere ti nl ° Yt @ Rail transportation, from wood-burner to stream-liner. 
plan the $150,000 promotion which has recently been 
concluded. The magnitude of the task undertaken will 
be realized when it is mentioned that a full day and half 
a night were required to put in the six large windows, 
which attracted continuous crowds on both sides of the 
store. Fifteen employees were used to remove the dis- 
plays, check out and ship the 1500 watches back to the 
six manufacturers who contributed them to the exhibit. 

The basic idea back of the promotion was to dramatize 
the importance played by “time” in the development of 
transportation ; that the dizzying speeds at which we now 
travel on highway, railroad, and in the air, have resulted 
through man’s constant effort to save “time.” And any- 
one who studied the tremendously interesting array of 
exhibits could not evade the feeling that with the element 
of time playing such an important part in our lives, the 
possession of an accurate timepiece was worth serious con- 
sideration. 

This effective appeal to one’s pride of possession was 
of course not cheapened by the addition of a “‘price’’ ap- 
peal. All watches on display were offered at the regular 
prices accepted by better jewelers. 

As each of the six manufacturers whose products were 
featured in the exhibit was given a separate 15 foot dis- 
play window, so was each given a separate 16 foot show- 
case inside the store. 











. @ Air travel—Wright brothers’ craft and a giant transport. 
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@ A large and impressive display of timepieces by Omega 


rs 


Wis 


@ A selection. of watches by Jules Ju-gensen filled this case. 
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The latest creations of the Hamilton 
Watch Co. were. displayed in this case. 


In addition to—or perhaps we should say ahead of— 
these, came an antique exhibit, displayed in the large 
special walk-around case in the center of the store. In 
this display were some highly interesting specimens of 
the early days of the watchmaking art, owned by Oscar 
T. Lang, a prominent Minneapolis architect, who for 
many years has made a hobby of collecting antique 
watches. 

Among them was a thick silver alarm watch, made in 
France, about 1685; an English calendar watch, made 
about 1775; an old French watch, with figures on the 
dial in a semi-circle, and the hands of which jump back to 
zero when they reach 12, and all attracted the attention 
of visitors. 

George Lindsay of London, watchmaker to King 
George III, about 1770, made the solid gold repeating 
watch shown, which strikes the hours and quarters on a 
bell-toned gong whenever a lever is pressed. But when 
he made it, he probably did not foresee how highly it 
would be prized by its owner a couple of centuries hence. 

Many other Swiss, Dutch, English and American 
watchmakers, who have long since dropped out of the 
inexorable “March of Time,” contributed specimens of 
their handiwork. 

As shown in the accompanying photographs, each win- 
dow held a mammoth “watch,” three feet high, and of 
similar width. On the face of each was the name of the 
manufacturer whose product was featured in the window. 
For these watches, with their frosted glass dials, the hands 
alone cost $26.50. They were operated by electric mo- 
tors, and were perfectly synchronized and timed, so 
passers-by could set their watches by them. 

Six weeks were required by the local artist employed 
to paint the murals which are shown in the windows. 
They are made up of three panels each, and are lighted 

(Please turn to page 71) 

















Above, President William D. Mc- 
Neil, who also heads the Jewelers’ 
Publicity Committee 


Right, Dr. J. C. Wright, Assistant 
U. S. Commissioner for Vocational 
Education 


A program, more ambitious than any yet held, 
is in the final stages of completion in the national offices 
of the American National Retail Jewelers Association, 


with the 33rd annual convention less than four weeks off. 
Like the last three national conclaves it will be held at 
the Waldorf-Astoria Hotel, New York, the week of 
August 29. 

While many speakers and clinics of recent years, of 
proven merit, have been rescheduled, this year’s program 
lists a number of men in diverse lines of endeavor, whose 
utterances are continuously sought after by business men 
alert to all that is new and sound. 

Mindful of the fact that many jewelers attend the 
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@ The spacious ball-roem of the Commodore Hotel 
will accommodate the Jewelers’ Publicity Commit- 
tee’s stvle show the night of Aug. 30 


ANRJA convention as part of their Summer vacation, 
bringing their wives and children, General Chairman 
Alfred Morrell, Secretary Charles T. Evans and the gen- 
eral committee have arranged social activities as valuable 
in their own way as the more serious moments of the 
conclave. 

In addition to Dutch supper which will follow the 
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Left, Dr. D. R. Craig, presi- < 
dent, American Retail Federa- 
tion 


@ The twin towers of the Waldorf-Astoria 
@ Delightful scenes like this will be dupli- 


opening of the convention Monday night, August 29, and 
the banquet on Wednesday night, August 31, there will 
be other directed activities both in the hotel and elsewhere 
in the metropolis, especially for the ladies, whose interests 
are being looked to by a capable committee of the associa- 
tion’s “auxiliary.” 

Literally hundreds who in the past found it impossible 
to gain access to the elaborate style shows sponsored by 
the Jewelers Publicity Committee, because of lack of 
space in the largest rooms available for the purpose in 
the convention hotel, will be accommodated this year, 
as the committee has secured use of the grand ballroom 
of the nearby Hotel Commodore for this purpose for 
Tuesday evening, August 30. 

June Hamilton Rhodes, publicity expert for orchids, 
velvet and gloves as well as jewelry, who at present is 
in Europe, absorbing every minute detail of styles as they 
will be reflected on this side of the Atlantic in the fall and 
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Right, Dr. Allen A. Stockdale, 
sociologist and economist 


es 








majestically loom 47 stories above Park Avenue 
cated at the banquet the night of Aug. 31 


winter, is timing her return to supervise the show, and 
to be on hand to personally report on her findings in the 
places from which world fashions emanate. 

Special clinics which have played such an important 
part in past ANRJA conventions will again have their 
place on the 1938 program, and no one who has had the 
opportunity of taking part in these gatherings in the past 
will fail to attend them this year. They are veritable 
“idea factories,” with retail jewelers contributing their 
full share to the wealth of inspiration that comes from 
these conferences. 

These clinics, from which conscientious retailers can 
derive more of real value to the successful conduct of 
their business than from reading many books, will be 
held Tuesday, Wednesday and Thursday afternoons, 
beginning at 2.30 o’clock. 

A clinic on storekeeping will be conducted on the three 
afternoons by Paul W. Monohon, of Krementz & Co., 
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Above, Elmer Wheeler, president, 
Tested Selling Institute, lecturer, 
author 


Left, Zenn Kaufman, counsellor on 
advertising and merchandising 





Newark, N. J. Kenneth N. Whatmore, former general 
advertising manager of the International Silver Co., will 
be in charge of the symposium on window display and the 
gemology clinic will be conducted by Robert M. Shipley, 
president of the American Gem Society. 

One of the outstanding features of this conclave should 
be the address by Zenn Kaufman on the subject, “Show- 
manship in Business,” on Monday evening, August 29. 
Other speakers on the week’s program are Dr. Allen A. 
Stockdale, of New York, author, theologian, philosopher, 
sociologist and economist, whose address will be ‘The 
American Business Man’’; Elmer Wheeler, president of 
the Tested Selling Institute, whose subject will be “Magic 





@ The Basildon Room at the Waldorf-Astoria Hotel 
will house displays by members of the Sterling Silver- 
smiths Guild of America 


Words That Make People Buy”; Dr. David R. Craig, 
Washington, D. C., president of the American Retail 
Federation, whose address will be ‘Retailing and Legisla- 
tion,” and Dr. J. C. Wright, Washington, D. C., assis- 
tant commissioner for vocational education. 
These will be but a few of the excellent addresses. 
(Please turn to page 85) 




















@ Customers relax in comfortable chairs, while shopping at table-height counters in the silverware 
section of Rank & Motteram’s air-conditioned store. 


PLACE SETTING PLAN 


_ years ago, 
when Henry Rank entered the jewelry business, parents 
of high school girls made a regular habit of collecting 
silver in the same pattern to complete a set of teaspoons 
or salad forks for presentation to their daughters upon 
their wedding day. 

Today, the Milwaukee jewelry firm of Rank & Mot- 
teram utilizes the collecting urge to promote its sale of 
table silver—not with single pieces, but through a care- 
fully worked out use of the place service plan, which has 
been used to advantage by a number of other jewelry 
stores during the last few months in cooperation with 
manufacturers and the Sterling Silversmiths Guild of 
America. 

The plan this year formed the hub of the firm’s Spring 
Silver Festival, an annual event launched late in March, 
and before the end of June it had promised to double 
sales of table silver in less than complete set purchases. 

A striking window arrangement formed the nucleus 
of advertising activity launching the highly successful 
campaign. Window space on E. Wisconsin Ave. and 
N. Water St. was divided into 16 sections, each section 
devoted to three patterns of a single manufacturer. Indi- 
vidual patterns were represented by a place service, the 
knife, fork, teaspoon, salad fork, butter spreader and 
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cream soup spoon properly arranged. Each service was 
identified with the name of the manufacturer, the pattern 
and the price of the service, and each window section 
was overhung with a shield repeating the manufacturer’s 
name. 

The windows lured many into the store—and here 
well-dressed counters and well-posted salespeople com- 
pleted the selling job. Several place settings were 
mounted on easels. Some of the widely-read consumer 
magazines have given editorial attention to this new way 
of buying sterling silver, and the store used descriptive 
pages from these publications to good advantage. 

Newspaper space was wisely used to advertise the 
place service plan. For example, an ad one column wide 
and six inches deep carried a small cut of a place service 
at a table and a cut of a teaspoon. This was the head- 
line: “Buy your sterling on the Rank & Motteram place 
service plan.” And this the text: 

“Start your service in this lovely new pattern today 
on our new ‘place service’ plan. Select the knife, fork, 
teaspoon, salad fork, butter spreader and cream spoon. 
Then each month we will send you another place setting. 
In four months you will have a service for four; in six 
months a service for six; and so on, as your needs require. 

“You'll like this convenient, systematic way of build- 
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Rank & Motteram Co. built a 


‘silver festival’? about the place setting plan. 


“The average girl thinks of sterling in terms of $100 or more, but here’s 


a ‘painless’ way for her to build a complete service,” 


ing your sterling service. And you'll be surprised how 
soon you will be the proud possessor of a complete set of 
this exquisite sterling table silver. From $12.24 upward.” 

“The average girl who thinks of a complete silver ser- 
vice, thinks so in terms of one hundred dollars or more,” 
Mr. Rank declared, “and when her attention is driven 
away from the purchase of silver, it is because this amount 
scares her. 

“It becomes quite an interesting matter for her to con- 
sider, however, when she learns that she can obtain a 
complete service over a period of time without extra 
cost,” he added. 

“The collector’s habit is a natural one in most any 
human being—whether he or she collects marbles, jacks, 
postage stamps, or money, through Christmas funds and 
vacation funds.” 

Up to June 1, Rank & Motteram enjoyed a gain of 
nearly ten per cent over the same period last year in 
general sales throughout the store. June was just a shade 
off the corresponding month of 1937, and June, 1937, 
was an exceptionally busy month. 


DOUBLES 


“Some jewelers may even feel that this is not the time 
to try out new ideas. Jewelers like this are somewhat 
in the mood to do not much of anything until things get 
better—and still expect them to get better without mak- 
ing any effort on their part.” 

Mr. Rank believes the place service plan for increasing 





says Henry W. Rank 


the sale of sterling, now promoted to a large extent by 
progressive jewelers in cooperation with manufacturers, 
will be established as a permanent feature of jewelry re- 
tailing, and one which will result in more .accepted use 
of sterling in the average American home. 

Rank & Motteram recently completed a store modern- 
ization program, principal feature of which was installa- 
tion of table-height counters faced with modern chairs to 
permit the customer to enjoy complete relaxation while 
making silver and jewelry purchases. It is in furtherance 
of Mr. Rank’s opinion that the average jewelry firm does 
not make full use of its greatest item of overhead—its 
store—to increase sales volume that every effort is made 
to increase the customer’s comfort in this Milwaukee es- 
tablishment. Air conditioning provides an added aid to 
increasing receptiveness of customers. 

Gorgeous bouquets of cut flowers placed about the 
counters give a personalized air to the store and delight 
the customers, but—more important—they enhance the 
beauty and utility of the hollowware. 

An interior view of the store, showing young ladies 


ALES wie 


comfortably seated while making silver purchases, will 
serve aS an important factor in the store’s advertising 
during the coming year. Mr. Rank believes it will bring 
people into the store who otherwise might not be attracted 
by the firm’s street show windows or normal newspaper 
advertising. 


@ After-dark window shoppers got a vivid impression of place settings. Note how the shields identi- 
fied the various manufacturers, whose products were shown three patterns to a section. Clocks, vanity 
cases, cigarette cases and flatware also fond a place in these windows. 
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Friendship Recipe Builds 








by SIDNEY ALLIANCE 


- Fall | saw 
my business drop rapidly and decisively with new ship- 
ments of goods coming in daily and my indebtedness 
swelling in spite of cancellations on some of my orders. 

This being my first experience in facing a depression, 
I tried to console myself with the hope that it was only 
going to last a month or so and would soon blow over. 
But when November came and conditions became worse, I 
became panicky and felt that something drastic must be 
done about it, and quickly. 

I consulted my father who is a pioneer jeweler in 
Cleveland and who has weathered many such storms. 
Therefore, we decided that instead of relaxing to watch 
for prosperity to come around the corner, to fight the 
depression by using unique strategy in the approaching 
Holiday season, and at the same time, not use too much 
capital for the jeb. 

The new and unique plan was to bring to our store 
all, or as many of our customers, active and old, not 
through any sales schemes or high pressure methods, not 
by cutting prices, but through personal contact, by in- 
viting them to a little celebration in a simple way. 

November being our anniversary month, we sent out a 
cordial invitation to every one of our customers asking 
them to come to our store to help us celebrate our 33rd 
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anniversary. We also informed them that a_ beautiful 
gift awaited them with our compliments. We mentioned 
nothing about merchandise, sales, or ‘do your Christmas 
shopping early.” Fortunately, we happened to find a 
very attractive gift article made in the United States 
that looked two or three times its value and it worked 
like magic. 

Directly, through this small campaign, we found much 
to our surprise that our Holiday business had more than 
doubled over the same period of the preceding year in 
spite of all the complaints we heard coming from our 
competitors. We continued with this fine record until 
February when we found that our store became too small 
for our business. Therefore, we took the first opportu- 
nity we had and moved to our present location which 
is one and one-half times larger. 

In order to inform our customers where we moved, 
we did not have a removal sale or opening sale as usual; 
but we applied the same method by sending out invita- 
tions inviting every one to the opening of our new store, 
asking them to bring their friends along, and informing 
them that a beautiful gift awaited every one and the re- 
sults were amazing. We have made many sales, and 
opened many accounts with new people who had never 
been in our store before. They just came in with our 
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BUSINESS 


regular customers to see our new store and receive the 
gift. 

Since we moved to the larger store we decided to put 
in a gift line and in order to let our trade know of our 
vitt department, we again applied the same method and 
this time it is going over better than before. 

The results in cash business, opening of new accounts, 
and the reopening of old paid-up accounts directly through 
these campaigns are astounding and unbelievable. 

Not alone did we succeed in paying off our accounts, 
but we are also in a position to discount all of our bills, 
in addition to having set up an emergency fund to sup- 
ply us with enough cash with which to buy old gold and 
diamonds, and also enough capital so that we do not 
have to borrow for the operation of our business. 

The costs of these campaigns were as follows: 


Our first November campaign to reach 1500 people cost us 
$126.50. 





@ Above, a house that personal contact 
built, the Alliance Jewelry Co. in Cleve- 
land, Ohio. 


@ Right, cards invited customers to the 

store’s 33rd anniversary, the opening at a 

new location and the inaugural of a gift 
department. 


_ second March campaign to reach 1875 people cost us 
. a third June campaign to reach 2200 people cost us $169. 

Had we been in a position to advertise our plan in 
the newspapers, the results would be much greater. 

One of the gift articles we gave away was so attrac- 
tive that people who received one or two as gifts came 
in to buy more to fill in to make sets and the purchases 
for this particular article grew to the amount of three 
gross weekly. As it looks, the profits on this item will 
very soon pay the costs of the three entire campaigns. At 
the same time, our store has increased in activity as we 
meet our trade oftener and we are becoming better ac- 
quainted. 

We have no time for depression talk, nor Washington 
politics. We are also convinced that we cannot success- 
fully bring our trade into our store with high pressure 
sales methods, bargains, and sales schemes; but only 
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With an anniversary, a new store 
and a new gift department — plus 
emphasis on personal contact — 
this Cleveland firm built friends 
and forgot about the recession 


through personal contact, liberality, and friendliness, 
which are the secrets in making and holding trade, espe- 

. cially in the jewelry business where confidence is the 
main factor. 

The routine of this set-up is véry simple. 

First. The jeweler and his organization must set up 
an atmosphere of confidence in themselves and in their 
store forgetting entirely politics and depression, and get 
to work. 

Second. They must put the entire mailing list of the 
store in an up-to-date condition. 

Third. They should set up a reason for a holiday, such 
‘as anniversary or the opening of a gift department; either 
one is very good. 

Fourth. They should set up a date at once, without 
delay, and begin the actual planning by setting up a 
program. 

The program is as follows: 

1. To have invitation cards printed, envelopes to 
match, white preferably; to use simple, and small copy 
on the order of the cards shown, to address them by 
hand, to seal the envelope and use two cent and three 

(Please turn to page 82) 
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WRITING 


Has it “reader interest”? Is it terse? |s 
the publicity subtle? Then the chances 
are that the newspaper will publish a news 
story about your business. Clip jewelry 
material from magazines, get a local angle, 
and tell it to a reporter. 
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Wide World 





by WILLIAM WOLF 
‘ Staff writer for ihe Philadelphia Record 





er especially a nice firm and you really should know us better.” Ninety- 
in the smaller cities, will accept for publication in the five per cent of the stories going to newspapers, however, 
news columns publicity from jewelers, provided it con- either are plain blurbs or flat and dull. If published, they 
tains legitimate information or. has a feature angle, and do more harm than good. 
provided it is prepared in something resembling news- What, then, is interesting news? What is a good 
papér style. feature story? How is publicity prepared in newspaper 
Jewelers are entitled to such publicity and there are style if the jeweler is going to write his own? Or what 
no sound ethical reasons why they shouldn’t attempt to information should the jeweler give to a reporter so the 
get it. Many crafts, industries and professions are keenly latter can write the story? 
aware of the value of news stories to supplement their The person seeking publicity doesn’t have to go around 
paid advertising and some have publicity experts to han- biting dogs to make news. News is usually at hand, wait- 
dle details. Some jewelry firms, individuals and asso- ing only to be recognized. 
ciations are able to handle their publicity very well; others To take a theoretical example: A jeweler, having a 
often miss a golden opportunity by not knowing the good clock and watch repair department, is given a con- 
“rules.” tract to overhaul and refurbish the 20 antique clocks 
Publicity doesn’t have to be blatant. Neither does it collected and used by E. J. Grakelow, one of the town’s 
have to be stodgy and uninteresting, Somewhere between wealthy men, in the Grakelow home. 
the two extremes lies the lively news or feature story Is there news in such a transaction? 
which will keep the jewelers’ wares or services before There isn’t if the jeweler sends this sort of an an- 
the public—without, please note, any particular mention nouncement to the papers: ““The Blank Jewelry Co., 1016 
of the wares or services. A good publicity story is Double Blank st., will repair the Grakelow collection of 
subtle and not the obvious sort that says in effect: ““We’re antique clocks, owned by E. J. Grakelow. The Blank 
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HIS column never has and probably never will—more especially in these mercurial 

times—attempt to prognosticate business trends. 

Right now, one man’s opinion is as good as another’s. Too often after reading the 
opinion of an economist, either we ask or some one listening will ask—“‘‘is the writer a 
Democrat or a Republican?” 

If the politics of the writer gee with the interested one, O.K.; if not, the cry goes 
up—“O, that’s politics.” 

However here goes.— 

While in New England lately I saw and met more buyers than I have seen in the 
past seven years. 

There was more optimism toward fall business than has been evidenced in the past 
few years, and consequently more courage in buying. 

The feeling among wholesalers and retailers seemed to be justified by the slightly 
improved conditions in the various localities. 

If the Brain Trust discard their theory of economy of scarcity, that will help. 

And if they are brought to see the wisdom of abolishing the undistributed profit tax 
and also the capital gains tax—neither of which can be defended—much good will 
come to manufacturers in the way of encouragement in expansion and increased em- 
ployment. 

However, the writer is, from time to time, forced to think that many of us are like 
the old preacher down near Danville, Virginia, who,—after standing waist-deep in 
the swirling waters of the Dan River to baptize one hundred and four converts as 
more than five thousand spectators watched from the banks,—explained, ‘It’s harder 
on the preacher than the converts because they’re full of religious zeal and do not 
feel the cold.” 

If you are skeptical about your fall business, forget it—do not be found wanting. 
Remember what the Pretty Young Thing said to the Boy Friend one evening while 
sitting on the beach,— 

“T thought you were going to kiss me.”’ 

The B.F. replied, 

“T was but I got some sand in my mouth.” 


And the P.Y.T. said, 


“Well for heaven sakes swallow it, you need some in your system.”’ 


Meitty folhgl 


Vice-President. 


Happy Summer. 
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“You fellows often overlook an important 
advertising medium,’’ a Pennsylvania jeweler 
told us. 

‘I depend an awful lot on a type of adver- 
tising that’s hardest to get but is worth more 
than all the rest put together ... word-of-mouth. 

“Of course, it’s taken me years of hard 
work and consistent effort, but I am now 
known as the reputable jeweler in town. 
There’s something added to the value of a 
gift when it has my store’s name on the 
box. People like to let their friends know 
they bought it at Benton's. And that’s 
splendid advertising. Every time my store is 
mentioned by a satisfied customer I get free 








‘Larry bought if... at Benton 


testimonial advertising—of the soundest kind. 

“How did I achieve all this? Simply by 
satisfying customers. I never let them down. 
Even during the depression they bought real 
jewelry and fine watches from me because I 
wouldn't sell them anything else. On those 
rare occasions when something went wrong 
I always went out of my way to make good 

. . to please to an even greater degree. 

‘“My community knows that I tell the 
truth about the merchandise I sell. And now 
people are telling their friends how nice and 
how safe it is to deal here . . . and how satis- 
fied they are with their purchases. That's 
profitable advertising!” 


*For obvious reasons, this is not the jeweler’s name. 


Wadsworth 


The Wadsworth Watch Case Company, Incorporated, Dayton, Kentucky. 
Offices: New York, 630 Fifth Avenue; San Francisco, 140 Geary Street; 
Chicago, 35 East Wacker Drive. 
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THE 
HOUSE 
of JEWELS 


= months’ deliberation among Fifth Avenue’s 
“big five” retail jewelry establishments over their partici- 
pation in the New York World’s Fair 1939 was culmi- 
nated July 21, with the laying of the cornerstone for their 
House of Jewels. 

Though the smallest exhibit hall on the grounds, this 
structure is expected to contain the exposition’s most 
valuable collection, the total value of which at any one 
time is expected to be about $5,000,000. 

It will occupy one of the most favorable positions on 
the grounds, on the main esplanade and within the shadow 
of the trylon, which is part of the fair’s theme centre. 

“Beauty expressed in the craftsmanship of the Amer- 
ican designer, the American worker, translated into the 
beauty of the American woman, fills as definite a need 
as does our daily bread,” said Col. Richard C. Patterson, 
Under-Secretary of Commerce, who wielded the trowel 
in the exercises in the absence of his superior, Secretary 
Daniel C. Roper, who is abroad. 

Pierre C. Cartier, president of House of Jewels, Inc., 
disclosed that the Diamond Corporation and the South 
African producing companies have joined forces with the 
leading New York jewelers in this effort to present the 
finest in the jewelry and silversmithing crafts. The dia- 
mond interests will present an outstanding display of un- 
cut and finished stones, representing millions of dollars. 
Rough diamonds will predominate. 

Officers and directors of the corporation formed to 
erect the House of Jewels are: Mr. Cartier, of Cartier, 
Inc., president and director; H. T. Dickinson, of the 
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@ Above, Model of the House of Jewels for New York’s 


World’s Fair, 1939, designed by J. Gordon Carr. Directly 
‘above, Sponsors’ group at laying of the cornerstone, left to 
right: William G. Doelker, president, Udall & Ballou, Inc.; 
Alfred Morell, president Jewelers Association of New York; 
William Elder Marcus, president, Marcus & Co., Inc.; S. 
Hinman Bird, vice-president, Tiffany & Co., Inc.; James Gordon 
Carr, architect; Witherbee Black, president, Black, Starr & 
Frost-Gorham, Inc.; Kenneth |. Van Cott, general manager, 
Marcus & Co., Inc.; Sydney H. Ball, representing the Diamond 
Corporation, and Pierre C. Cartier, president, Cartier, Inc 


Diamond Corporation, first vice-president and director; 
Witherbee Black, Black, Starr & Frost-Gorham, Inc., 
second vice-president and director; Kenneth I. Van Cott, 
Marcus & Co., Inc., secretary; R. S. Douglas, Tiffany & 
Co., Inc., treasurer; James B. Dickey, Tiffany & Co., 
Inc., assistant treasurer; Louis deB. Moore, Tiffany & 
Co., Inc., director; William E. Marcus, Marcus & Co., 
director, and William G. Doelker, Udall & Ballou, Inc., 
director. 

Cooperating are Sydney H. Ball, for the Diamond 
Corporation; Alfred Morell, president of the Jewelers’ 
Association of New York, and June Hamilton Rhodes of 
the Jewelers’ Publicity Committee. 

Termed a “perfect jewel of modern architecture,” by 
Mr. Cartier, the House of Jewels has simple, almost 
severe lines, to provide a pleasing contrast with the dis- 
plays within. In front of the porticoed entrance will be 
a terrace flanked on the mall side by three pylons and on 

(Please turn to page 85) 
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by 
1. H. LAPIDUS 


Ty HE introduction of the invisible method of setting calibré-cut gems is one of the many 
interesting developments in the recent evolution of the technique and art of jewelry; one 
which is continuing to exercise considerable influence on the design of modern jewelry by novel 
interpretations of the bi-colored gem theme. Rubies are as a rule the preponderantly employed 
colored gems in such ornaments. 

On a number of recently created objects, combining diamonds and invisibly set colored 
gems, the color areas are quite important, and not ~infrequently constitute the dominating 
element of gem enrichment, both in the platinum as well as the natural gold gem-set variety. 

The fact that new models of such bi-colored gem jewelry are increasingly in evidence at 
the leading jewelers’ establishments of Paris and are no rare sight at any of the fashionable 
gathering places and exclusive functions of Parisian society is convincng proof that jewelry 
in which this setting (popularly known in Paris by the somewhat intriguing term of ‘‘mysteri- 
ous’) is employed is favorably regarded by the trade and public. 

This may serve as a timely indication to any American retailer of precious jewelry to feature 
a representative selection of this type of merchandise in his stock. 

The above illustration, double-clip and brooch ornaments. represents several exclusive in- 
terpretations for The Jewelers’ Circular-Keystone of some of the models incorporating the invis- 
ible setting feature, appearing in the first edition of the Parisian jewelry fashion publication, 
officiel de la Bijouterie et Accessoires. The designs appearing on this page are contributed 
by the latter in the interest of promoting a better style coordination in the jewelry trade, in 
collaboration with The Jewelers’ Circular-Keystone and Watchmaker & Jeweler Silversmith 
and Optician, London. 
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The GEM of the OCEAN 
for every Gift occasion 


Since 1894—the MIKIMOTO seal 
on a necklace or bracelet has 
been your safeguard—your guar- 
antee of uniform quality. It as- 
sures you and your customers of 
the highest quality of cultured 
pearls—grown in the living oyster 
—by MIKIMOTO, the originator 


and inventor of Cultivated Pearls. 
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Hudson’s March of Time 
(From page 55) 


by tubular electric lights, in colors, to throw proper color- 
ing onto the landscaping and skies. So well are they 
done that even through the eye of the camera, we can 
appreciate their beauty and realism. 

In the Elgin window, on busy Nicollet Ave., we see 
the Pony Express rider, pursued by Indians, while from 
the west comes the Wells-Fargo stage-coach. How vitally 
important to both is the matter of time! 

In this window, with its attractive display of watches, 
a placard “Romance of Pendulum,” told how Galileo 
conceived the idea of the pendulum, through observing a 
chandelier swinging in the Cathedral of Pisa, in 1581. 

In the Hamilton window, the murals depicted the ad- 
vancement in railroad transportation, from the wood- 
burning locomotive of 1869 to the stream-lined, air-con- 
ditioned train of 1938. 

Along with modern watches was shown a replica of 
King Alfred’s “time candle,” official English timepiece 
of 1000 years ago, which forms a part of Hamilton’s 
horological collection. Equally interesting was a pewter 
replica of a 17th century “lamp clock.” 

Ocean transportation claimed the window assigned 
to Patek, Philippe & Co., the murals showing the anti- 
quated sailing vessel of 1853, as compared to the Nor- 
mandie, floating city of today. 

In Jules Jurgensen’s window was dramatized the tre- 
mendous saving of time made possible by automobile 
manufacturers from the day they turned out their high 
wheeled 1901 “gasoline buggy,” to today’s luxurious, 
stream-lined model. 

Early watches made by Larpent and Jurgensen,; and 
by Urban Jurgensen, also lent interest to this attractive 
window. 

As might be expected, Omega’s window was devoted to 
air transportation, the murals contrasting Wright Bros.’ 
first plane, of 1903, with a present day air-liner. Mini- 
ature Balbo Squadron planes added to the aerial effect. 

Movado took the balloon from its 1859 beginning to 
the modern stratosphere. 

The Aeronautical Department of the University of 
Minnesota contributed an exhibit in this window, which 
attracted much attention. It was a radio meterograph, 
used to study weather conditions at high altitudes. Con- 
sisting of hygrometer, barometer and thermometer, it is 
the instrument actually being used by University scien- 
tists in stratospheric experiments. The hygrometer mea- 
sures moisture in the air; thermemeter, the temperature, 
and barometer, the altitude at which the measurements 
are taken. 

W. H. Samilius, of the Elgin Horological School, and 
an officer of the Horological Association of America, con- 
tributed many enlarged escapements by Elgin, showing 
the various stages of development of present day watches. 
These were distributed throughout the six windows. 

Leslie E. Dewey, manager of Hudson’s watch sales 
department, showed your correspondent a selection of 
novelty watches which was little short of amazing, but 
to describe them, and the many other interesting features 
of this outstanding promotion which have not been men- 
tioned, would require much more space than has been 
allotted for this article. 

(Please turn to page $4) 
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Always welcome — 


but may we at this time extend 
a special invitation to the jewelers 
attending the convention of the 


A.N.R.J.A. 
Waldorf-Astoria Hotel 
New York 
week of August 29th 
and 


N.A.C. J. 
Sherman Hotel, Chicago 
Sept. 11-15 


to visit our New York and Chi- 
cago offices—so that you may 
see for yourself the splendid selec- 
tion of Pearl Necklaces in seven, 
five, three and single strands— 
Pearl Bracelets — and single indi- 
vidual Pearls up to 50 grains that 
we have to offer at this time. 


MIKIMOTO CULTIVATED PEARLS are 
building business and making profits for 
those jewelers who display and feature 
them for every gift occasion. 


wy 
K. MIKIMOTO 


New York, 630 Fifth Ave. 
Chicago, 55 E. Washington St. 
San Francisco, 209 Post St. 








Emerald Cut and Marquise 


DIAMONDS 


A large stock of Emerald Cut and Marquise Diamonds 


of all sizes and qualities. 


STAR SAPPHIRES 


SAPPHIRES RUBIES EMERALDS 
STAR RUBIES PEARLS CAT'S-EYES 


Star Sapphires, ranging in colors from exquisite pale tones to 
deep blue—also mounted in cuff links, and in rings for men and 
women. Gems of unusual beauty and value—available from our 
stock at all times. We are prepared to cooperate with you, on 


whatever your requirements may be. 


JEROME RICHHEIMER 








GEMS OF 
THE MODE 





608 Fifth Avenue New York 











We cordially invite you to visit our 
Booth No. 9 at the A. N. R. J. A. Convention 
at the Waldorf-Astoria, Week of Aug. 29th 


Our exhibit this year will be of unusual interest, besides an elaborate dis- 
play of rare gems imported by us from far-flung corners of the globe; we 
will present up-to-date platinum mountings, set with precious stones, and 
the ultra-modern in Zircon jewelry. 


Our exhibit will consist of the following five distinct groups: 
I. BARE GEMS-— Star Rubies, Catseyes, Star Sapphires, Oriental Sapphires 
2. PRECIOUS STONES — including a prominent display of Star Sapphires, Sizes from 1 Carat up to 100 Carats 


3. ZIRC@ONS—An extraordinary display from our complete stock; All Colors-——All Grades—sizes 4 Carat up to 
200 Carats 


4. ZIRCON JEW ELRY—First Showing of our exclusive Fall line of unusually beautiful and modern creations. 
5. CULTURED PEARLS—Fine, lustrous, well-matched pearls. Prices according to present market values. 


PAPAZIAN BROTHERS 


DIRECT IMPORTERS 
580 FIFTH AVE. NEW YORK, N. Y. 
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Examining Synthetic Emerald 
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” @ Natural emerald showing the “garden” charac- @ Synthetic emerald crystal discloses oddly dis- 
teristics of the natural gem. Unretouched micro- torted wisp-like markings. Also made with a G.l.A 
photograph made at the G.l.A. laboratory through a diamondscope, this unretouched microphotograph 
diamondscope reveals inclusions light against dark. shows inclusions light against a dark background 

Identification of latest German-made synthetic emerald would 

stump average jeweler, contends A. H. Dibbern; whereas R. M. 

Shipley, Jr., holds that wisp-like inclusions distinguish the test-tube 

gem and speeding up the manufacturing process would produce 

more rather than fewer of these markings. 
by ARTHUR H. DIBBERN by ROBERT M. SHIPLEY, JR. 
“I Secretary, California Retail Jewelers Association Director, Gemological Institute of America Laboratory 

Pleving had an opportunity, late in Mach has been published 
August of ’37 while visiting the American Museum of and much more information spread by word of mouth 
Natural History in New York City, of viewing the in the trade concerning the Igmerald, as the synthetic 
synthetic emerald in its then latest stages of development, emerald manufactured by the I. G. Farbenindustrie of 
] realized that only a short space of time must elapse Germany is apparently to be called. Unfortunately, some 
before trade papers and journals must of necessity give reports have been circulated that this material is already 
greater or less attention to it. Also, that the news must in the trade and sales of green glass for doublets and 
soon “break,” so to speak, in the daily press was also a triplets have been made on the strength of this report. 
safe prediction. It seems quite reasonable to believe, however, that none 

I was not surprised, therefore, when on Jan. 31, 1938, of the true synthetic material has yet been released to the 
one of the more prominent Los Angeles dailies published trade. A-few stones have been sent out by the I. G. 
an Associated Press article under the caption ‘First Farbenindustrie as ‘feelers’ but it has been made per- 
Artificial Emerald Is Exhibited.” The accompanying fectly clear that these were synthetic and there is no 
article I thought was exceptionally modest when one reason that any so far released would appear in the regu- 
takes into consideration the fact that matters of this kind lar trade channels. Even when (and if) the synthetic 
are rather distorted and exaggerated for sensational pur- emerald is sold generally in the trade there is no reason 
anew when they appear in other than scientific or trade that it should have any effect on the value of genuine 
periodicals. Nor was I surprised when the CircuLar- emeralds. Any jeweler who can learn to distinguish 
KEysTONE, in its March, ’38, number, gave much valu- : . ; . 

. ; : accurately between synthetic ruby and sapphire from the 
able space to a discussion pro and con concerning the : . . oF 
miblect. genuine material should be able with equal facility to 

ae ee oe a re er detect the synthetic emerald unless its manufacture is 

gether wi y co r an ow gemologist, ; 

Roy E. Martindale, I have, since the publication of that vastly improved. ; 

article, been privileged through the courtesy of Dr. Fred- When specimens of synthetic emerald — first ag 

erick H. Pough of the American Dieseues te sendy and ceived at the laboratory of the Gemological Institute of 

make tests with rather complete laboratory equipment on America, in 1935, research was started in an effort to 

both a cut stone weighing .15 points and the more per- discover the most suitable methods for distinguishing this 

fectly shaped large crystal measuring 11m/m by 9m/m, material from genuine emerald. This work has been con- 
J (Please turn to page 75) tinued at intervals and is still in progress today. During 
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this period, a slight improvement has been effected by 
the manufacturers in the rough form of the synthetic 
material, making it more adaptable to fashioning. Hoy. 
ever, very little improvement in physical and optical 
properties is to be noted in the newer type synthetic mg. 
IN CIA aavseatain , terial and the distinctive inclusions of the synthetic stone 
\) ) orl Q L ~ é | | lH \ are even more prominent in the later specimens than they 

: , con ia were in the earlier ones. This indicates that the many. 
facturing process is perhaps being speeded up with a con. 


f To TE geal Peper sequent appearance of more markings resulting from the 
£) | , D B Q Ox: oy ol Q S 1 {\ C difference between the synthetic process and that of 
nature. 

The synthetic emerald material which now has been 
thoroughly tested in the laboratory of the G.I.A. includes 
the following: 

One rough crystal and two small cut stones (manv- 
factured about 1930), submitted by Marcus & Company, 
a rough crystal (about 1930) lent by the United States 
National Museum, an irregularly shaped rough crystal 
(about 1936) obtained by Lala Penha, Certified Gem- 
ologist, while in Germany during 1937, and a rough 
crystal and a cut stone obtained by Dr. Frederick Pough 
of the American Museum of Natural History while in 
Germany during 1937. 

Though, as stated above, the later material shows an 
| improvement in the crystal form, there is little difference 
in the physical and optical properties from that of the 
material which was received in this country about 1930. 
The color has perhaps been improved to a certain extent 
| but it still resembles only the less expensive quality of 
| genuine emerald. 

As regards optical properties: All of the synthetic 
emerald specimens tested by the G.I.A. have been 
| measurably lower in refractive index than any genuine 
emerald reported. This refractive index varies some- 
what, but averages between 1.560 and 1.565. The re- 
fractive index of the cut specimen lent by Dr. Pough was 
carefully measured by the minimum deviation method on 
a Gaertner research spectrometer and a value of 1.562 
secured for the ordinary ray. Beryl is positive in optic 
sign which means that the other doubly refractive ray 
(the extraordinary ray) would have a lower refractive 
| index than the ray measured. Unfortunately, the cut 
| stone was so oriented that it was not possible to make a 
| definite measurement of the extraordinary ray, but from 
_a careful refractometer reading it was found that the 
birefringence (the amount of double refraction) of this 
specimen was in the neighborhood of .004, which would 
place the extraordinary ray in the vicinity of 1.558. 

The dichroism of this synthetic emerald has been ad- 
| vanced by several authorities as a possible means of dis- 
| tinction. While it is true that this dichroism is stronger 
_ than that of a genuine emerald of similar color, this test 
is of doubtful value to the average jeweler as it presumes 
an accurate determination of dichroism, taking into con- 
sideration the optic direction of the cut stone, and com- 
parison of the pleochroic colors with those of the genuine 
emerald as nearly as possible the same color as the speci- 
men the identity of which might be sought by this method. 

The fluoresence—determined in the G.I.A. laboratory 
by means of a carbon arc filtered through a Woods 
filter—is of some value. With the exception of the syn- 
thetic specimen submitted by Mrs. Penha, the fluoresence 
of all of the synthetic material is noticeably stronger than 
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that of any genuine emerald which has-ever been thus 
ested in the G.I.A. laboratory. The Penha specimen 
does show stronger than ordinary fluoresence but requires 
care in its observation and leads to some doubt that this 
test may prove of as great value as it was at first hoped 
it might. ; 

Within narrow limits, all of the above synthetic 
emerald material has the same specific gravity. The value, 
unfortunately, lies within the range of genuine emerald 
and though near the lower limit of the values obtained 
for genuine material, it does not afford a reliable means 
of distinguishing between genuine and synthetic material. 

As each specimen of synthetic emerald is received and 
tested at the G.I.A. laboratory, it becomes increasingly 
apparent that unless radical changes are made in the 
manufacturing process, the inclusions will serve as the 
primary distinguishing feature of synthetic emerald. The 
peculiar wisp-like markings illustrated in the accompany- 
ing photographs are very clearly different from any in- 
clusions ever reported in genuine material. The fact that 
they are more pronounced in the most recent specimen 
(the accompanying photographs were made from the ma- 
terial lent by Dr. Pough) makes it reasonable to doubt 
that subsequent improvement of manufacturing processes 
will make the material more difficult to distinguish from 
genuine emerald. The concern of the manufacturer is 
probably more in securing material adaptable to fashion- 
ing at lower cost. The speeding up of manufacturing 
processes, which is paramount if costs are to be reduced, 
is likely to produce more rather than fewer of these dis- 
tinguishing markings. 


Examining Synthetic Emerald 
(From page 73) 
a photograph of which is exhibited with the CrrcuLaArR- 
KEYSTONE article (see March, 1938, issue). 

That there has been a great improvement in later 
material developed over that which forms the basis of 
the articles by other authorities appearing in the Cir- 
CULAR-KEYSTONE there can be no doubt. 

The cut synthetic stone placed in a refractive index 
liquid of 1.57 together with two genuine emeralds, 
showed no appreciable difference at all when viewed with 
a low power binocular microscope and the rod-like in- 
clusions referred to in Dr. Foshag’s comparative analysis 
were entirely lacking, in fact there is no more discernible 
difference between the synthetic gem submitted and the 
genuine stones examined than between the genuine stones 
themselves, which would indicate that the material at 
hand is of a more recent origin. 

Our refractometer tests were made with a late model 
Tully under monochromatic light, and for this we used 
several of the prism faces of the large crystal which 
yielded a reading of just under 1.57 but definitely above 
1.565, while the genuine material yielded readings well 
above 1.57; the synthetic material therefore is definitely 
low at present so far as the R. I. is concerned. 

Our tests for dichroism show the synthetic material to 
differ in this regard only in strength and without genuine 
material at hand fer comparison this test would have 
little or no value. The reference made to dirty green, 
both in regard to coler and dichroism, does not apply to 
this new material. 

(Please turn to page 8+) 
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A Combination 
Embodying The Very 
Principle of Present 
Day Merchandising/ 
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Investigate 


A Real Sales-Builder 





At This Year’s Convention 


@Why not take the opportunity the 
A.N.R.J.A. Convention affords to dis- 
cover first hand just how Gemology is 
being used daily by our students to ring 


their cash registers? 


@Let our own students prove to you that 
Gemology will increase sales in all de- 
partments of your store—this study in- 
cludes diamonds, all other gems, all pre- 


cious metals, silverware and jewelry. 


@ One jeweler after another has paid the 
entire cost of his studies with a single sale 
traceable to the new knowledge he has 


gained. 


@ Pay us a visit at our booth in the Regis- 
tration Desk corridor. We want to help 
you increase your profits. It's to your best 


interests as well as ours. 


@\f you aren't attending the convention 
this year, write to our headquarters for 


printed information. 


GEMOLOGICAL INSTITUTE OF AMERICA 
3511 W. Sixth St., Los Angeles, Calif. 


AMERICAN GEM SOCIETY 
555 So. Alexandria, Los Angeles, Calif. 
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SEPTEMBER 
IRTHSTONE 
ALES PLAN 


by 
ROY B. SIMPSON 


Birthstone Ses 


A deep cornflower blue is the 
color of the best SAPPHIRES 
Stones of this desirable hue 
come from the Zanskar range 
of the Himalayas, in Kashmir 
and also from the Hill of 
Precious Stones in Siam. If you 


September 


ore shopping for a birthday 
gift that will be treasured or 
Plan to favor yourself with 
SAPPHIRE jewelry we shall 
be glad to show you a wide 
variety of SAPPHIRES made up 
in smart, fashionable pieces. 


A. B.C. JEWELRY CO. 


NEW HAMPTON, OHI0o 
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\. B. G. JEWELRY CO. 


g1 SOUTH NORWALK BOULEVARD 
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Sept. 1, 1938 


ying back to school 
on her autumn dress , 
n-town social season. 


as a birthday this 
ttractive modern 


We're sure 


ummer season has placed 
It probably needs cleaning 


ur skilled 


which you may 


jon to purchase. 


Cordially yours, 


THE A.B.C. JEWELRY COMPANY 
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OST everybody wants to 
wear his birthstone — the 

genuine if he can afford it, other- 
wise the synthetic. No product 
the jeweler advertises gets more 
attention. But often the only 
obstacle to bigger sales of birth- 
stone jewelry is the jeweler him- 
self. He’s sometimes inclined to 
dismiss birthstones as “an old 
story”... instead of an ever-new 
tale that must be told, told, told 
and told again, with a new re- 
sponsive audience every time. 

This month is the half-way 
point in J.C.-K.’s original series 
of birthstone ads and promotional 
letters. The series will continue 
through the issue of January, 
1939, with ad and letter for ame- 
thyst, the February gem. 

Promotional material appears 
a month in advance so that jewel- 
ers may have time to plan its use. 

You can now obtain a mat of 
the ad shown above for publica- 
tion early next month—or the 
complete set of twelve ads, for 
publication in your local news- 
paper during the coming year. 

Your newspaper will substi- 
tute the name and address of your 
store in the place where this ad 
says “A.B.C. Jewelry Co., New 
Hampton, Ohio,” a _ fictitious 
name and city. 









“ Lay R ’ b, of G ed 
— Opal is a rainbow of color and beauty in a mul- 

titude of varieties. Broad fold flashes of contrasting 
colors vie with the delicate blendings of pastel shades, or 


the fiery darts of the pin-fire variety. All are irresistibly 
beautiful. 






The Opal has long been a popular stone. But, within 
recent years its popularity has steadily increased so that 
now the Opal ranks with the most popular of gems. 


In addition to Opals, our 
regular stock includes 


Our Opals are all cut in our American factory, and our 
stock is one of the most complete in this country. We are, 


Zircons ! 
Siar Sapphire ——eeee 
Onyx 
pole DREHER BROS. and WIDER 
Synthetic Stones Importers and Cutters of Precious and Semi-Precious Stones 


Cameos 48 WEST 48TH STREET NEW YORK CITY 


Metuathelyy, 


OUR NEW LINE OF 
IMPERIAL CULTURED PEARLS 


| will be on exhibit at the 33rd annual 
| convention of the American National 












Retail Jewelers Association, August 
29th, at the Waldorf-Astoria Hotel in 
New York. Our display space is No. 42. 


IT’S A DATE! 


IMPERIAL PEARL SYNDICATE 


607 FIFTH AVENUE, NEW YORK | 
| 


| DIVISION OF THE AMERICAN JEWELERS BUREAU, INC. * CHICAGO * SAN FRANCISCO 
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Diamond. Production in 1937 


(Continued from June issue) 





@ Remarkable air photo of the Bulfontein diamond mine, reopened in July, 1937. 


By SYDNEY H. BALL 


CAPE COAST EXPLORATION LTD.: 

This is the principal private company in Namaqualand. The 
issued capital on Dec. 31, 1937 was £538,035 in £1 shares. It 
controls the coast line for about 120 miles and in 1937 in- 
creased its holdings somewhat. 

Its mines were shut down on July 23, 1932, and were only 
reopened on Oct. 1, 1937. Since 1932 the company has been 
selling from stock. In 1937, mining on the Kleinzee farm 
yielded 16,60534 carats from 65,004 loads; operating costs were 
3s. 8.99d. per load. An average of 186 whites and 17 colored 
laborers were employed. On Dec. 31, 1937 current assets were 
£179,119 and current liabilities £129,889. 

Recent operating results follow: 


Year ending 


Dec. 31 Revenue Expenses Profit Dividend Per Cent 
ISS.s-+ &€ 3Q33I £13,838 £ 16,393 £ 50,502 10 
a 53,493 14.398 39,095 37,876 7 
1935.... 80,609 15,208 65,401 37,876 7% 
1936.... 288,424 16,174 272,249* 133,536 25 
1957... %81,747 28,200 83,547** 107,607 20 


*Before taxes of £13,906. 
**Before taxes of £9,137. 

A dividend of 20 per cent (4s. 
28, 1938. 


per share) was paid on Jan. 


OTHER SOUTH AFRICAN ALLUVIAL MINING COMPANIES: 

The New Vaal River Diamond and Exploration Co. owns 
mining rights on 177 square miles, its gravels are worked by 
diggers on a royalty basis and it rents for farming purposes 
such of its land as is suitable for agriculture. It is known as 
a producer of fine stones. Operations follow: 


Year Output Carats Value Per Carat Net Profit 
1934 a Gee ae. eee wale eres 8.141% £4.18s.214d. £1.870 
oo eee eee 10,353% 5.19s.6d. 3,702 
See reee 8.456% 6. 1s.9%4d. 5,750 
BM iS oa teak ror ea lalwernern 7,361 7. 4s.6\%4d. 3,083 


The 1937 gross revenue was £10,307 (£13,108 in 1936) and 
the company’s product was in demand throughout the year. 
A 2% per cent dividend (6d.) was paid on Dec. 31, 1937 to 
cover 1937 earnings. 

Treasure Trove Diamonds in the year ending June 30, 1937 
showed a profit of £1,432. It has ceded certain option contracts 
to areas in the Lichtenburg district to the Union Corporation. 
Its revenue from rents, water, sales and license money in the 
Lichtenburg district decreased due to the partial exhaustion of 
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available gravel deposits. Provided new farms are not pro- 
claimed, the company states that the future of the field will 
increasingly depend on large scale operations by diggers backed 
by capital. 

Lichtenburg Gravels, Ltd. and Nooitgedacht Diamonds, Ltd. 
went into voluntary liquidation in 1937. 


ANGLO-AMERICAN INVESTMENT TRUST, LTD., 
AND OTHER DIAMOND HOLDING COMPANIES: 

This diamond investment trust (debentures £1,381,000: 2,- 
500,000 shares of £1 each) formed by Anglo-American Corpo- 
ration of South Africa (incidentally through the ownership of 
trust shares, the Anglo-American Corporation is a big factor 
in the diamond industry) on May 20, 1936, paid its maiden 
dividend of 5 per cent (1s. per share) on Jan. 2, 1937 and a 
dividend on Jan. 30, 1938 of 4s. per share. It is rumored that 
the company has recently made commitments outside of the 
diamond mining industry. The 1937 revenue was £661,495 
(£307,702 in 1936), leaving a profit of £577,823 (£263,424 in 
1936). On Dec. 31, 1937, “Investments in Shares and Interests 
in Other Concerns” were valued at £3,229,577: in addition to 
£1,952,000 in 44%4 per cent debentures of Diamond Corporation, 
Ltd. Working capital was about £149,580. During 1936, the 
Trust purchased an important interest in Beceka (see Belgian 
Congo). The dividends paid by both De Beers and Consoli- 
dated Diamond Mines of South West Africa on both classes of 
stocks and the maiden dividend of the Diamond Corporation 
(1s.6d. per share) strengthened the position of the company 
markedly. Rand Selection Corp., Ltd. is one of the large stock- 
holders in the Trust. 

The Johannesburg Consolidated Investment Co., and the 
Rand Selection Corporation have relatively important holdings 
in diamond producers’ stocks. The African and European In- 
vestment Co., Ltd. controls the Crown Diamond Mine, the 
South African Townships, Mining and Finance Corporation, 
West End Diamonds, Ltd., and Lewis and Marks, Roberts Vic- 
tor Diamonds, Ltd. 


BELGIAN CONGO: 
The Belgian Congo for seven years has been the most im- 
portant diamond producer in the world. In 1936, the produc- 
(Please turn to page 81) 








nvuitation 


We extend an invitation to everyone, manufac- 
turer, importer and retailer, who is interested in 
maintaining the pearl necklace as the most 
exquisite of jewelry adornment, to inspect our 
new diamond clasps, set in gold and platinum 
for cultured and oriental pearls. At the same time 
we call your attention to our new line of pins, 


brooches and other SCHICK jewelry creations. 


HARRY C. SCHICK, INC. 


Manufacturers of 


chicksnaps 


Factory and Main Office: Newark, New Jersey 
New York Showroom: 347 Fifth Avenue 


Providence « Chicago . San Francisco 











Vofftctel de la bijouterte 2 accessotres 


ARTISTICAL AND TECHNICAL ORGAN INTENDED FOR MANUFACTURERS, WHOLESALERS AND RETAILERS 
FOR THE DIFFUSION AND UNIVERSAL CO-ORDINATION OF THE FASHIONS OF JEWELRY AND ACCESSORIES 











M. G. CHAUMIER Subseription rates (payable in advance). Annual Semi-annual 
Benovary Blvecter |. — Photographic Edition—black and white—: $30.00 $20.00 
ieaieiaish al thes — 2.-— Chromatic Edition—colors of object—: $40.00 $25.00 
Board of Trade of Fancy (All remittances are to be made payable to |'Officiel de la Bijouterie et Accessoires, Paris). 








Jewelry of all kinds and 


Allied Industries. 8, Rue Murillo, PARIS (8°) France 1. H. LAPIDUS, General Director 
A MESSAGE DESERVING THE ATTENTION OF EVERY JEWELRY MANUFACTURER, WHOLESALER AND RETAILER: 


The new Edition of this international organ of advance-fashions for the jewelry industry will soon make its appearance. 
It will represent an extensive and 


COMPLETE SOURCE OF MODERN DESIGNS AND STYLES FOR THE COMING SEASON FOR EVERY JEWELER 


with many novel ideas and innovations which will form a milestone in the jewelry industry. 




















TRANSFORMABLE JEWELRY WE SOLICIT A TRIAL SUBSCRIPTION BY MEN’S AND LADIES’ WATCH CASES 
of an unprecedented type and of EVERY MEMBER OF THE JEWELRY TRADE which constitute a radical departure 
great sales appeal—a_ practical in- WILLING TO CO-OPERATE TOWARDS RENDER- in the styles and technical principles 
novation for the modern woman sure ING THE PRODUCTS OF THE JEWELRY INDUS- of the latter by their unusually prac- 
to meet with a ready response from TRY MORE ATTRACTIVE TO THE GENERAL tical utility features & ingenuity of 
the trade and public everywhere. PUBLIC. design, and other interesting ideas for 




















ALL TYPES OF PRECIOUS JEWELRY, NON-PRECIOUS COSTUME ORNAMENTS, VANITY ACCESSORIES AND ATTRACTIVE NOVELTIES 
designed for practical production, utility and style and particularly intended to help increase the sales volume for the jewelry industry 


IT iS TO YOUR INTEREST TO CONSULT THIS EDITION FOR YOUR MERCHANDISING PLANS FOR NEXT SEASON! 
A SINGLE IDEA CONTAINED THEREIN WILL MORE THAN REIMBURSE THE COST OF SUBSCRIPTION ! 


Mail your order for subscription to the above address in Paris at your earliest convenience to insure the prompt receipt of this comprehensive 
Edition of the coming Jewelry fashions in time for your trade projects for the next season. Subscription also includes additional helpful services 
of value to every member of the jewelry trade. 

All rights of production of the models comprising our Editions and their interpretations are strictly reserved to Subscribers only. Infringements 

___by non-subscribers will be pursued by the Société Du Droit d'Auteur of Paris, and its foreign representatives. 
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Diamond Production in 1937 


(From page 79) 


tion from the Central African field (Belgian Congo and An- 
gola) exceeded that of any other country both in quantity and 
yalue but in 1937 the Union of South Africa regained the lead 
in value. 

The following table shows the production of diamonds in 
the Belgian Congo for the past seven years: 


Year Belgian Congo Carats 
NE over lett a ietort asacaneatede 5528, 

| Sai Ree ai NORE APOE SA he SO ED: 3,990,069 

RE Sevan rae CeCe HORM eee TREE ee ans 1,975,450 

ERR ee eer rer Tere 3,331,360 

| EE rere reins eer rere er ee 3,812,023 

DE scat ecdee Cia kencewanewee ed estimated 4,634,430 

1110. a EE a Oat IS NPD ‘“ 4,904,000 


A large percentage of the stones are not of gem grade, in- 
dustrial stones in 1937 making up about 89 per cent of the 
production. 

Exports in 1936 were 4,612,860 carats, an increase of 7 per 
cent over those of 1935 (4,312,441 carats). Much of this mate- 
rial is bort, some 515,000 carats being of gem grade. 

The Congo diamond mining companies employ a white staff 
of about 150 and 20,000 native workmen (including Angola 310 
whites and 32,000 natives). 

The export duty by decree dated April 30, 1937, 
cent on a basis valuation of 100 francs per carat 
stones and 4 per cent on a basis value of 10 francs for bort. 

The Belgian Congo companies sell their product to the Dia- 
mond Corporation, present contracts running for several years 
longer. 

The Forminiere (Société Internationale Forestiére et Miniére 
du Congo) is the original Central African diamond company 
and also includes in its large portfolio interests in Congo tin 
and gold mines, plantations, stores and cattle ranches. Since 
its registration the colony has been paid by the company over 
135,000,000 francs and its stockholders an equal amount. Its 
expenditures in sanitary work and native welfare have been 
more than generous but have been warranted by improvement 
in the health not only of its employes but also that of the natives 
in villages near the mines. 

Forminiere diamond production for the past five years has 
been approximately as follows: 


is 6 per 
for gem 


Pan dudnhds Senwererweeueeeaneaedessabeka 490,000 
DGS Vevvcdahacas Mhatvenneeeteieselesrers 410,000 
EOS cnccaRe Seg ene ces Cade MRC CRRRCCRORe ES 473,000 
Be este wcnadunecnctnveneaenewemanentece 588,000 
MME oc bute cea cealune covede eu eeewaneasiane 606,100 
DME 6s ndéin Cudedatctnnvevsaweseadesedeans 568,000 


In 1936, an average of 21 mines were operated as compared 
to 19 in 1935. Fifty-two whites and 7790 blacks were employed 
at the mines but in addition 50 whites and 1500 blacks were 
engaged in the general administrative and transport force of 
this and other Congo diamond mines under Forminiere man- 
agement. 

During 1937, the old capital structure of the company (32,000 
capital shares and 32,000 dividend shares) was changed to 
320,000 shares of no par value. The 1936 dividend was 88.8 
francs gross (73.7 francs net) per new share equivalent to 
459 francs gross (381 net) per old capital share and 429 
francs gross (356 net) per old dividend share. In 1935 divi- 
dends of 373.4 francs gross per capital share and 343.4 gross 
per dividend share were paid. The dividend increase was 
thus 25 per cent. The 1936 profit was about $1,104,434 as 
compared to $890,506 in 1935. In 1937 bronze medals were 
given a number of natives, who had completed 15 years of 
service with the company. A few diamonds were recovered 
in 1937 by the company in sluicing gold in the Lower Congo and 
the legal right to develop these deposits was obtained early in 
1938, 

Beceka (Société Miniere du Beceka) produces mainly in- 
dustrial diamonds less than 5 per cent of its production being 
suitable for cutting. In carats the company is by far the largest 
producer of diamonds in the world, recent productions being 
1934, about 2,720,000 carats; 1935, about 3,000,000 carats; 1936, 
about 3,800,000 carats and 1937 estimated around 4,000,000 
carats. On Jan. 1, 1937, 28 Europeans and 4970 natives were 
employed. As the market for industrial stones promised well, 
the company in 1936 began increasing its operations in the 
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Lubilash sector. A 14-ft. pan was installed and two new mines 
were opened. A second 1000 hp. hydroelectric generator was 
installed at Tshala. In 1936, the profit was about $803,000 
francs of which $354,000 was turned over to the colonial gov- 
ernment and the rest distributed to the stockholders (net divi- 
dend 241.05 francs per capital and 220.3 francs per dividend 
share, a 3844 per cent increase over the 1935 dividends). In 
1937, the Anglo American Investment Trust purchased a sub- 
stantial block of Beceka shares. 

Under agreement, Kasai, Luebo, and Lueta companies ex- 
ploit their concessions as a unit through Forminiere. In 1936, 
11 mines were operated; 25 whites and about 3,800 natives were 
employed. Development blocked out about the quantity of dia- 
monds mined; total reserves being about 2,500,000 carats. This 
insures operations for some years as the production of the three 
companies in the 11 years, 1926-1936, was roughly 1,800,000 
carats. 

Recent production follows: 


EGGS sen vecewdnnsiaetdnewecdccuxas 203,500 carats 
Lb S eeeerrerre torr rer torre ere 191,800 “ 
ISG naqenwdseacauauesunseeaeueveued 236,000 “* 


The 1936 net profit and dividends of the three companies 
follow: 


Profit Dividends 
[ee eee er about $328,200 418.41 francs gross per share 
ROG ndncucaedecanaee 3 109,200 139.2413 “ ms se = 
EMG? “saausudwatcedens ™ 44,600 78.925 “ 7% 4 % 


The increase in dividends over 1936 was Kasai, 4% per 
cent; Luebo, 31.6 per cent, and Lueta, 65.6 per cent. 

As of geological interest at several widely separated locali- 
ties in Belgian Congo, a few diamonds were produced. The 
Société Miniere de l’Aruwimi-Ituri as a by-product in the course 
of its gold placer mining in the northeast part of the colony 
produced 164 carats of diamonds in 1936. These diamonds 
have a similar geologic history to those of the Kasai diamond 
fields. Compagnie Miniere du Congo Belge or “Mincobel” (a 
subsidiary of Colomines) also a northeastern Congo alluvial 
gold company has produced a few diamonds in recent years as 
a by-product. The stones so far recovered (a total from 1933-6 
of some 811.26 carats) are of fair size (0.4 carats). The 1936 
production was 418 carats. In 1937, the Bafwaboli Mining Co. 
announced the discovery of diamonds in the eastern part of the 
colony. 





Write for Your Copy of Sydney H. Ball’s 
“World Review of the Diamond 
Industry in 1937” 


Due to the exceptional interest of Sydney H. Ball’s 
“World Review of the Diamond Industry in 1937,” 
The Jewelers’ Circular-Keystone is publishing the 
entire review in booklet form. The page size is 
9 x 12 inches. Upon request, a copy will be sent 
free of charge to any diamond or stone importer, 
manufacturing, wholesale or retail jeweler. 

“The World Review of the Diamond Industry in 
1937” will contain a map showing all the diamond- 
producing nations and the dollar value of their 
production, illustrations of noted diamond mines 
and the text originally published in the May, June 
and current issues. In addition much supplementary 
material will appear, including production data for 
the Gold Coast, Sierra Leone, South-West Africa, 
Tanganyika Territory, French Equatorial Africa, 
British Guiana, miscellaneous areas such as Brazil, 
New South Wales, Borneo, Liberia and Abyssinia, 
and a report on industrial diamonds produced dur- 
ing 1937. 

Let J.C.-K. present you with a complimentary 
copy of this source-book, a veritable mine of in- 
formation for everybody who sells diamonds. 























The Royal family of Cultured 
Pearls is produced in the Dutch East 
Indies. 

We are continually importing 
large and varied assortments of these 
superb beauties, and will be glad to 
submit a selection for your approval. 

They can be sold to your most ex- 
acting clientele with the utmost conft- 
dence, for each carries the usual 
“Orienta”’ unlimited guarantee. 





Strings, ropes and a complete mounted line in 
Platinum or Gold. 





MEET US AT THE “WALDORF” 





Leys Christie & Co. Inc, New York 
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Writing Your Publicity Right 
(From page 63) 


mation into the first paragraph and then elaborate, 

Write only on one side of the paper. News stories are 
set in type on linotype machines and the operator can't 
be bothered hunting on two sides of the paper. Write 
with a typewriter no matter how pretty your Spencerian 
hand may be. Double-space and end each page with a 
period at the end of a sentence, at least; or, preferably, 
end the page with a complete paragraph. 

Keep paragraphs and sentences short. Newspaper read- 
ers tire easily. A dull story with interminable sentences 
will be skipped. The short story, with colorful state. 
ments, will be read. 

Don’t write blurbs or puffs. If you have some an- 
nouncement to make (such as the addition of a new mem- 
ber in the firm, remodeling of shop, announcement of a 
guild or association meeting), do it simply in a couple 
of sentences and stop. All these are legitimate stories, 
but dull reading if over a paragraph or two. 

Finally: Anything that interests the public in jewelry 
and jewelers is good publicity. Dig up “human interest” 
stories, clip interesting stories from magazines and try 
to find a local angle. Learn to know a reporter and keep 
on good terms with him. If something unpleasant occurs, 
such as a robbery, don’t try to conceal the facts. If will 
do no good, the reporter will get the news anyhow and 
you will have antagonized an ally. 





Friendship Recipe Builds Business 
(From page 61) 


cent stamps. If newspaper space is to be used, do not use 
larger copy than the invitation. Use plenty of white 
space around the copy, absolutely no cuts of any kind, 
and use a heavy high class border. 

.2. Put the entire stock in fine condition and bring 
every old article back to life. Group them up with attrac- 
tive prices, the windows to be trimmed with the newest 
and best goods. 

3. Arrange for beautiful gift items. They must be 
new and attractive; must be made in the United States 
and should not cost over $.20 (twenty cents) including 
an individual gift box printed as per example, “With the 
Compliments of Jones Jewelry Company.” Positively do 
not try to give away old accumulations of the store. 
Gifts should only be given to adult persons. 

Positively no signs of any kind on the windows or 
inside the store. Instead, use bouquets of live flowers 
in the windows and in the store, and a neat card 11 by 7 
inches to read, “You are welcome to visit our new gift 
department,” or “You are invited to help us celebrate 
our 15th anniversary.” 





As soon as repairs at the Georgia State capitol build- 
ing at Atlanta are completed, a pendulum clock, similar 
to that in the Peabody Museum at Yale University, is to 
be installed under the dome. The pendulum is to be 
swung from the top of the dome, 170 feet high, by piano 
wire, and the dial placed on a table in the rotunda. As 
the earth turns on its axis, the pendulum will swing to 
the time marked on the face of the dial. It will be the 
first clock of its kind to be installed in the South. 
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A CORDIAL 
INVITATION 


The Jewelry Crafts Association, Inc. 
Invites Visiting Buyers to the Conven- 
tion ... to be their Guests. 





When you are in New York for the A. N. 

R. J. A. show (or at any other time) we 

would be pleased to act as your Metropol- 

ijtan hosts. You may use our private offices 
.. in the heart of the jewelry district . 


as an “operating base” 


. Our stenograph- 


ic, clerical and other facilities are fully at 
your disposal without charge or obligation. 


Please write in advance of your intended 


arrival to: 


HENRY L. SPERLING 


Executive Secretary 
20 West 47th Street 
New York, N. Y. 
Phone—Bryant 9-4850 


The Jewelry Crafts Association is composed of 
the following manufacturers of gold and plat- 


inum jewelry. 


D. Abramson Mfg. Co. 

S. Abramson Mfg. Jlrs. 
Corp. 

Advanced Ring Mfrs. 

Axel Bros., Inc. 

Baden & Foss, Inc. 

Baskin Bros., Inc. 

Joseph Berland 

Bernstein & Roskin, Inc. 

Ralph W. Biggs & Co., 
Inc. 

Blancard & Co. 

J. B. Bowden & Co., Inc. 

Samuel Brand & Sons 
Mfg. Jirs., Inc. 

Bristol Seamless Ring Co. 

— J. Cooperman & 

oO. 

Corbe:t & Bertolone, Inc. 

Davidson & Sons Jlry 
Co., Ine. 

England, Klein & Levy, 
Inc. 

J. & H. Flyer 

Hy Frackman 

Friedman & Kemeny, 
Inc. 

General Jewelry Co., Inc. 

Goldman-Kolber Co., Inc. 

B. Goldsmid Co. 

Louis Gratz Sons’ 

Benj. & Edw. J. Gross 
Co., Inc. 

H. Hailparn & Co. 

Haimes & Klein, Ine. 

B. F. Hirsch, Ine. 

Ide Jewelry Co., Inc. 

Josef & Co. 





Morris Kaplan & Sons 

Karlan & Bleicher, Inc. 

Karos & Stein 

Kaspar & Esh, Inc. 

Katz & Ogush, Inc. 

Klebanoff & Grossman 

Knight Mfg. Co., Inc. 

Nat Koslow, Inc. 

Jacques Kreisler Sales 
Corp. 

La Salle Mfg. Corp. 

Albert Levy 

Lewitt Bros. & Co., Ine. 

Lucky Love Dia. Wedding 

Ring Co., Inc. 

David Pfeffer Co., Inc. 

S. Reiman 

Reiner & Berkow, Inc. 

Rosenthal & Kaplan 

S. M. & H. Co. 

Seidman & Cohan, Inc. 

Shiman Bros. & Co., Inc. 

Silbermann, Kohn & 
Wallenstein, Inc. 

Standard Wedding Band 
Co., Ine. 

Z. Stein & Son, Inc. 

Stern & Stern, Inc. 

Robert Stoll, Inc. 

Untermeyer- Robbins & 

_ Co., Ine. 

Vinopoll Bros., Inc. 

Wander & Kaufman, Inc. 

M. Waslikoff 

Wein & Co., Inc. 

Wilberg Jewelry Corp. 

J. R. Wood & Sons, Inc. 
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Welcome A.N. R.J.A. 


we extend a cordial invitation to 


PIIMCMURTI ATT al) date es during the 
convention 
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WHITELAW BROTHERS 


Diamond Importers & Cutters 
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Hudson’s March of Time 
(From page 71) 
allotted for this article. 

The possibility that window smashers might be tempted 
by the prospect of a “haul” from the prized collection 
was guarded against by having two uniformed policemen 
on duty all night, while the promotion was in progress. 

One begins to realize the far-reaching results which 
may come through such an elaborate pageant, when he 
learns that parents who saw this “March of Time” 
brought their children downtown to see it. 

Ten or 15 years from now, when those children, grown 
up, go to buy good watches, will they still be influenced 
by what they saw in Hudson’s 1938 display? 

It seems quite possible that they will, but we suspect 
Mr. Dougherty has also found the immediate results well 
worth while, for he is already planning another and even 


better exhibit for 1939. 


Examining Synthetic Emerald 
(From page 75) 

Tests made with the spectroscope do not disclose differ- 
ences of an appreciable character, and the absorption 
bands referred to in the G.I.A. article indicate that they 
also are working with older material. 

The specific gravity of the crystal was low, yielding 
2.61 plus which can often be expected in material which 
is not entirely clear. The cut stone weighing only .15 
points proved to be too light for a practical test and it 
is our opinion that if the specific gravity bottle were 
resorted to a figure more closely approaching the genuine 


emerald would be obtainable. ‘Taken as a whole the 
average jeweler making a special study of gemology would 
find himself rather badly stumped, so to speak, if he 
were given the material submitted to us and were asked 
to render a determination on it without being advised jn 
advance regarding its origin as well as having genuine 
material available for comparison. 

If there is such a marked improvement constantly tak- 
ing place in the synthetic material being produced, we 
join with Dr. Pough in asking what will tomorrow bring 
as regards its further development. 

Science, however, has developed methods for the detec. 
tion of synthetic stones of other species and it will do 
likewise in this instance, and it is our opinion that the 
trade will be secure for a reasonable time, at least, from 
being mistaken over synthetic beryl. At least, there is 
no danger until cut stones of sufficient size to be inter- 
esting make their appearance. We do not feel that this 
new achievement threatens the security of the genuine 
emerald market any more than was the case with other 
synthetics. If development continues, however, a new 
impulse will be given to the jewelry industry as was the 
case with the advent of synthetic stones of other species 
and varieties. 

Many people who probably never could possess the 
genuine find wholesome enjoyment in the possession of 
synthetic stones of other kinds and the same can be true 
in this instance. We feel that Doctor Pough has per- 
formed a distinct service to the jewelry trade in seeing 
that the trade and the public as well were informed of 
this scientific achievement. 








Autique Jewelry 


IN SOLID GOLD 





BRACELETS CHAINS 
NECKLACES PENDANTS 
BROOCHES RINGS 
LOCKETS EARRINGS 


ALSO 
COMPLETE SUITES 
IN ORIGINAL CASES 


A COMPLETE LINE OF 
OLD BOHEMIAN GARNET 
JEWELRY 





MEMORANDUM SELECTIONS 
UPON REQUEST OR 
REPRESENTATIVE WILL CALL 














Antique — Emerald, Diamond 


IN SILVER 


VICTORIAN 
LOCKETS & CHAINS 


VICTORIAN 
BANGLE BRACELETS 


VICTORIAN BROOCHES 
SCOTCH AGATE BROOCHES 
AND BRACELETS 
ALSO 
A COMPLETE STOCK 
OF OLD ENGLISH SILVER 
AND 
SHEFFIELD PLATE 








EXHIBITING A.N.R.J.A. 
BOOTH 22 





& Pearl Set Consisting of 
ecklace, Brooch, Earrings & Hair Ornament. 


PRICE UPON REQUEST 








LEO ELWYN a Lo. INC. 


23 W. 55th St., N. Y. 
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Expressing the views of the stone dealer, should the 
new synthetics become available in attractive sizes and 
quality and at prices within reason, a most beneficial 
impulse would immediately be felt throughout the entire 
trade. The jeweler naturally, now, if he wishes to be 
outstanding in his own community, must keep himself 
well informed, not only in regard to developments to 
date, but he must anticipate future developments that 
are most definitely predicted. 

The task of allaying any fears on the part of the pub- 
lic that the emerald market will be in any way disturbed, 
falls also to the retail jeweler and he can aid himself and 
the industry at large by pointing to the conclusive fact 
that synthetics of other types have had no effect on the 
value of genuine stones except perhaps to create a stronger 
desire for the possession of them. 





The House of Jewels 
(From page 66) 


the other side by a pool built around a weeping willow 
tree. Adjacent to the pool will be a garden nook. 

Of concrete block construction, completely fire- and 
burglar-proof, the building will be 75 feet long, +5 feet 





@ Five good-luck charms which were placed in the corner- 

stone: A rabbit’s foot by Black, Starr & Frost-Gorham, Inc.; 

zodiac sign by Tiffany & Co., Inc.; horseshoe by Marcus & 

Co., Inc.; elephant by Udall & Ballou, Inc., and Snow ‘White 
by Cartier,. Inc. 


wide and 25 feet high. ‘The display by the five individual 
jewelers will be arranged along the side walls and the 
diamond companies will have their exhibits in a sort of 
amphitheatre, where visitors will hear brief lectures about 
diamonds. 





Pearl-Bearing Oysters for San Francisco Exposition 
Sent by Mikimoto 


K. Ikeda, general manager of the pearl growing busi- 
ness of K. Mikimoto, reached New York last month after 
attending, as a delegate, the International Convention of 
Rotary Clubs held at San Francisco in June. While here 
Mr. Ikeda is making a survey of the markets and busi- 
ness conditions in this country and at the same time is 
studying the results of his attempt to transport living 
pearl oysters in preparation for an exhibit to be made in 
1939 at the Golden Gate International Exposition in 
San Francisco. The Mikimoto display will be centered 
in a special building called the Pearl Pavilion. 
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7 ° + 


of the ages 


gem 


extends a 


DOUBLE INVITATION 


First . . . visit our display—Booth 113—at the ANRJA 
Convention. Last year it was-the outstanding exhibit; 


this year it will be even finer. 


Second . . . write immediately for description of new 
Assortments. Each combines known best-sellers and 
attractive new items. Each includes a compelling dis- 


play, priced right for quick sales and larger profits. 


A complete line—brooches, rings, bracelets, necklaces, 
gift and art pieces—mounted in sterling and 14 Kt 
gold—distinctively styled, appropriately packaged. 
List prices starting at $2.00—and a wide selection in 
the popular $5.00 to $15.00 bracket. 


Remember—Amber is non-competitive, offering an 


exceptional opportunity for profit. 


Umber Mines, Lne. 


WORLD AMBER SUPPLIERS 
9 ROCKEPELEER PLAZA. ..cGNe- yee 





Americas Leading Siluersmiths Since 1931 




















ae p ga ?? 
Brides Choose Crorham 


— 


MORE THAN ANY 
OTHER STERLING 





When you show a prospect Gorham’s selection you are offering 


. 4 
King Edward period styles at their artistic and authentic best. People realize this Govemors Lady 
Chantilly because Gorham artistry and craftsmanship have reigned supreme Aunt bh 


for more than a century. They also realize they can start with a 7) 
(9 ae 
Buttercup teaspoon, a place-setting or a modest service confident it can be “4 ajar 
Rose Marie added to, generations from now. Year alter year Gorham designs Mothers 


are chosen by more people than any other sterling in America! 











THE GORHAM COMPANY, PROVIDENCE, RHODE ISLAND 

















17 Mawen Lane 1226 MercuanpisE Mart 140 Geary STREET 
NEW YORK CITY CHICAGO, ILL. SAN FRANCISCO, CAL. 
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KNOWLEDGE 


By ROBERT K. DORAN 


Means Sales Power 





Section of silverware department in the new E. W. Edwards & Son store in Buffalo, N. Y. 


4d 
@% silverware department's sales force 
‘must understand thoroughly its merchandise. This sounds 
like a bromide. But the truth is that there are thousands 
of so-called salespeople who do not know their merchan- 
dise and who are surpassed in knowledge of their own 
‘wares by the customers they are supposed to sell . . . ” 

Edward C. Truxes is speaking—buyer of silverware 
and clocks at the E. W. Edwards & Son department store 
in Buffalo, N. Y. ‘Customers today read national maga- 
zine advertising avidly and are well educated in the mat- 
ter of silverware. It behooves us, therefore, to be in the 
‘mental position of advising them and presenting facts that 
are not already within their grasp.” 

The E. W. Edwards & Son store moved a few months 
ago from its long-established Main street location to quar- 
ters at Pearl, Genesee and Mohawk streets, off the 
“beaten path,” a block or so from its former location. 
And in this instance the ancient proverb of mousetrap 
buyers making a beaten path holds good one hundred 
per cent. Edwards have experienced no diminution of 
business through moving off the main business thorough- 
‘fare of Buffalo. 
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The silverware department is near the center of the 
main floor. It is serviced by three regular saleswomen 
and by extras as needed. 

“The sales staff,” says Mr. Truxes, “is the heart of 
the department. We employ the best people we can find 
to tend our department and sell our wares. Anyone can’t 
sell silverware. Anyone can’t please us or our customers. 
Our salespeople must have a flair for nice things, must 
be willing to work hard, must know something of human 
nature and must be students of selling psychology. Selling 
fine silverware is a profession, not just a ‘job’ to be taken 
lightly. 

“Our girls do their own polishing and cleaning. This 
important work isn’t left to charwomen and others. Thus 
those who sell know every piece of merchandise better 
through many handlings of same. It is a religion with us 
that all items must be spick and span at all times. This 
is selling principle number one. 

“A real knowledge of merchandise, the second prin- 
ciple, on the part of our saleswomen allows us to trade 
up, to do suggestive selling and, in short, promote each 

(Please turn to page 98) 

















WHAT YOU CAN EXPECT FROM 


Wallace THIS FALL 








HE 
Popular Patterns Special sure selling 
promotions plated 
Sterling Silver Shod Aatware 


(extra quality) 
Traveling window 


Luxor Plate . . . Sec- displays sterling 
tional Overlay silver flatware 
Masterpiece Sterling Plated flatware 
Dresser Silver window displays 
Distinctive Plated Trophy window 
Hollow ware displays 

Large variety of Counter displays 


matching and gift 


sterling hollow ware National advertising 


in leading woman's 
Superior Packaging and class magazines 


See the ‘Wallace line and hear the 
‘Wallace sales story for this Fall. 








DIP RKE 


R. WALLACE a@ SONS 


MANUFACTURING CO., WALLINGFORD, CONN. 
founded in 1835 


NEW YORK, 362 FIFTH AVE. « PHILADELPHIA, 12 SOUTH 12th ST. 
CHICAGO, 10 SO. WABASH AVE. * SAN FRANCISCO, 140 GEARY ST. ¢ LOS ANGELES, 811 W. 7th SI. 
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755 Bills Affected Retailers 


UT of the 17,110 bills and resolutions introduced in 

the three sessions of the 75th Congress, recently 
adjourned, 755 appeared to affect retailers directly or 
indirectly, says the American Retail Federation in a legis- 
lative review of the three sessions. Upon close study, the 
Federation chose a group of 350, many of them relating 
to the same subjects, and followed them closely through- 
out the Congress. 

Retailers are primarily interested in four general types 
of legislation, the Federation finds. The first affects the 
purchasing power of their customers; the second affects 
their costs of doing business; the third, the protection of 
consumers; and the fourth deals with the fact finding ser- 
vices and educational aid furnished by the government. 


A Congress has a duration of two years and unless a 
special session is called each year comprises one session. 
The three sessions of the 75th Congress sat as follows: 
(1) Jan. 5 to Aug. 21, 1937; (2) a special session, Nov. 
15 to Dec. 21, 1937, and (3) Jan. 3 to June 161938. 

Bills introduced in the first and second sessions, which 
were neither passed nor defeated, were carried over and 
were subject to consideration in the third session with 
bills introduced at that session. Unless a second special 
session is called this year, all bills not acted upon at the 
close of the third session died with the adjournment of 
Congress. 

A tabular summary of some of the principal bills affect- 
ing retailers follows: 














SUBJECT 


BILL AND AUTHOR 


DIGEST 


STATUS AT END OF SESSION 





—_———— 


Monetary PONCY si ccceccccc ns 


Government Aid to Business... 


Resale price maintenance..... 


Powers of Federal Trade 


Commission. 


Business Licensing........... 


Anti-Trust Laws............ 


Wages and hours. . 


Gee RAMON iccwvewtnc wees 


Housing. . 


Unemployment relief......... 


Social Security Administra- 
tion. 


H.R. 9259 (McFarlane).... 


H.R. 7230 (Patman)...... 
H.R. 7188 (Goldsborough). . 


S.. 3735 (Glass)... 0. ccccs 
S. 3430 (Pepper)...... nies 


H.R. 10055 (Steagall)...... 
H.R. 7472 (Kennedy)...... 


| H.R. 9312 (Celler)......... 
S. 1077 (Wheeler)......... 
S.J.Res. 293 (Miller)....... 
H.J.Res. 670 (Bradley)..... 
S. 3072 (Borah-O’Mahoney). 
H.R. 8598 (Sabath)........ 
H.R. 9589 (Mead)......... 
S. 3345 (Gillette).......... 

Ge Bae COS osicciaces 
| §.J.Res. 300 (O’Mahoney).. 


| H.R. 10176 (Eicher)....... 
S; 2075 CRMER) css cies 


H.R. 10492 (Phillips). .... ” 
H.R. 10538 (Ramspeck).... 


S. 2226 (Wheeler-Johnson).. 
S. 1685 (Wagner).......... 








H.R. 8730 (Steagall)....... 
H.R. 10417 (Steagall)...... 
H.R. 10435 (Bigelow)...... 


S. Res. 36 (Hatch). ......... 
H.J. Res. 361 (Woodrum)... 


H.J. Res. 679 (Taylor)... -<.: 
S. 3408 (Vandenberg)...... 


S: 3538 Clodee). sc5 cece 
H.R. 4064 (Woodrum)..... 
H.R. 8174 (Duncan)....... 
H.R. 9209 (Towey)........ 


H.R. 10851 (Woodrum).... 
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To limit to three years the exclusive right of owners of 
patents to use the same. 


| To provide for the government ownership of the twelve 
| __ Federal Reserve Banks. 

| To provide for a monetary policy based on the require- 
ments of domestic industry and trade. 


To provide credit facilities through the RFC for 
business enterprises. 

To provide for RFC insurance on loans made by banks 
to business. 

Simnitar GG, 270) (GMO os oo ow cawie cnc ces eeacees. 

District of Columbia Revenue Act containing Resale 
Price Maintenance provision—S. 100 (Tydings). 

Ly to the Milier-Tydings Resale Price Maintenance 

ct. 
To expand the powers of the Federal Trade Commis- 


sion. 

To provide for Federal Trade Commission investigation 
of unfair practices in the use of labels and other 
devices. 

Sientlas to S.J. Ree: 299 (Milles)... «oe ves cnccscceces 

To provide that ‘corporations engaged in interstate 
commerce shall’be licensed by the federal government. 

Similar to S. 3072 (Borah-O’Mahoney) ee Reon 

Similar to S. 3072 (Borah-O’Mahoney).............. 

To prevent the acquisition of the physical assets of one 

corporation by another. 
| To provide for the regulation of bank holding com- 
panies and affiliates. 





=—k Sa 


| To create a temporary national economic committee to | 


| _ invéstigate monopolistic practices. 


| Similar to S. 3345 (Gillette)..........0...eeceeeeeeee 


To provide for fair labor standards in employment in 
and affecting interstate commerce. 

To provide for 30 hour work week...............++6. 

To provide for fair labor standards in employment in 
and affecting interstate commerce. 

To regulate interstate commerce in the products of 
child labor. 

To provide for slum clearance and low rent houses 
through federal aid to the states and their political 
subdivisions. 

To reduce the interest rate permitted by FHA on 
loans made by private institutions and to increase 
insurance on the loans to 90 per cent on homes cost- 
ing $6,000 or less. 

To provide $1,000,000,000 in bonds for slum clearance 
and long range housing program. 

To amend the U. S. Housing Act by increasing the cost 
on metropolitan family units from $4,000 to 


To provide for study of unemployment............ aad 
To appropriate $1,000,000,000 for relief and work relief 
(as passed in first session, appropriated $1,500,000,- 


). 

To appropriate $2,915,695,000- for relief, work relief, 
loans and grants for public projects. 

To provide that old age pension reserves be used to 
retire existing federal indebtedness and guarantee 
payment of old age benefits. 

To provide reduction of taxes on workers relative to 
Social Security. . 

Independent Office Appropriation Bill, including 
amendment that all officials in Social Security Board 
drawing salary of $5,000 or more must be appointed 
by the President and confirmed by the Senate. 

To return to certain states a portion of the proceeds 
from the federal employer’s tax in such states for the 
year 1936. ' 

To amend the unemployment compensation provisions 
of the Social Security Act to exempt from taxes 
salaries in excess of $3,000. nie 

Second Deficiency Bill—1938, including appropriation 
for refund to states authorized by Duncan bill. 


(Please turn to page 99) 
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House Patents Committee. 


House Banking and Currency Committee. 


House Banking and Currency Committee. 


Public Law No. 479. 
Senate Banking and Currency Committee. 


Passed House April 4, 1938. Senate calendar. 
Public Law No. 314. 


House Judiciary Committee. 


| Public Law No. 447. 


Senate Interstate Commerce Committee. 

House Interstate and Foreign Commerce Committec. 
Senate Judiciary Committee. 

House Judiciary Committee. 

House Judiciary Committee. 

Senate Judiciary Committee. 

Public Law No. 479. 

Public Resolution No. 113. 


House Judiciary Committee. 
Public Law No. 718. 


House Labor Committee. 
House. Labor Committee. 


Passed Senate Aug. 19, 1937. House Labor Com- 
mittee. 
Public Law No. 412. 


Public Law No. 424. 
House Banking and Currency Committee. 
House Banking and Currency Committee. 


Passed. 
Public Resolution No. 47. 


Public Resolution No. 122. 


Senate Finance Committee. 
Senate Finance Committee. 
Public Law No. 171. 

Public Law No. 353. 

Ways and Means Committee. 


Public Law No. 723. 
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Manchester jpresents ne 
...@NEW STERLING PATTERN 
and NEW 


MATCHING HOLLOW WARE 


Each season Manchester strengthens its claims 
to “value leadership” in Sterling Silver. 
Manchester was the first to pioneer the Conti- 
nental influence in sterling flatware at popu- 
lar prices — first and only manufacturer to 
simplify and standardize flatware production 
and pricing. Now Manchester adds a new 
member to its gallery of 21 open stock pat- 
terns—the beautiful “Gadroonette” destined 
to take its place among the popular leaders. 
Many new sterling-hollow ware items have 
been created during recent months, which 
match flatware patterns, from tea sets to nap- 
kin rings, and are illustrated in the latest 


folder. 


DISPLAY 


| SEé€E OUR 
at the Waldorf-Astoria * * * 


August 29-Sept. 3rd 


Ask to have a Manchester 
salesman call. 


_— « 





Copenhagen 


Gadroonette 





* MB MANCHESTER SILVER Co.« 


PROVIDENCE, R.I. 


* * * * * 
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Watches Worth 60 Million 


HE manufacture of watches and watch movements in 
the United States in 1937 not only made pronounced 
gains over 1935 in both number and value but far ex- 
ceeded 1929, according to preliminary figures compiled 
from the returns of the biennial census of manufactures, 


in 37 
jeweled wrist watches increased 113.2 per cent, it is in- 
teresting to note that jeweled pocket watches increased 
277.2 per cent, although the former’s value in 1937 was 
more than nine times that of the pocket watches. 

One jeweled pocket watch to every 21 jeweled wrist 


1937 
a 

















1929 


1927 —————— 








JEWELED WATCHES 
COMPLETE 


NON -JEWELED Ay 
warcnes ANY 


JEWELED MOVEMENTS 


ToTAL MANUFACTURE 
OF WATCHES IN U.S. 


(.1N MILLIONS OF DOLLARS) 
1927- 1937 





1933 






































released last month by Director William L. Austin, Bu- 
reau of the Census, Washington. 

The total value of watches and watch movements pro- 
duced increased from $34,147,915 in 1935 to $60,410,226 
in 1937, or a gain of 76.9 per cent. While the value of 








=I 






\\ 











watches was made in 1935; last year the ratio had changed 
to one of the former to every dozen of the latter. 

Nonjeweled pocket watches showed a large increase, 
but nonjeweled wrist watches decreased 27 per cent dur- 
ing the same period. 























Per cent of increase 
1937 1935 1933 or et & 
Number of reporting establishments. .............000c0ccee eee 23 23 i. B.. “Sera 
Watches and watch movements, total value...................... $60,410,226 $34,147,915 1$13,932,824 76.9 
Nonjeweled watches, complete: | 
Total number............ wig ah a Wane Wee ee aaa 11,876,590 8,612,060 5,746,507 37.9 
NI Pot rach oe ha ones atelier ek bares $10,395,029 $8,235,655 $5,181,859 26.2 
Pocket: 
NNT cara ata Suis y lca Ghat atin weate tes are ra ra tene 9,129,769 3,996,654 ) 128.4 
WEES on ced CEORCR ee die De okra eee ea ceeuee Skarens $6,107,080 $2,364,350 158.3 
(2) 
Wrist: { 
EE Cra a Ey eer 2,746,821 4,615,406 | —40.5 
II do Saver araa aid ila ee iw ee ae Wo ees $4,287,949 $5,871,305 } —27.0 
Jeweled watches, complete: 
EME INE 5.6 oo 606056) Re wats COE WE alee cars 3,921,141 (3) UU. Ze ae 
MUIR © yo gg shard AO ee a re oe eae $42,043,870 $20,050,256 $7,040,113 109.7 
Pocket: 
Number reported: 
NE ed tik cas /acd wee tl mae ek Ae ete Fea a decrees 292,974 58,321 | 402.3 
CN Sh eras iti arch a os ora BE we RO ea Pa $4,093,539 $1,085,292 | 277.2 
FRGI OE le HEDORDN, VIN ok cocccc rccateseeawahiseuoweeeeh -aeauweenws $355,803 es meer ts. 
} 
Wrist: t (2) 
Number reported: 
NS hdl ga, a/b Xe AWA Ta RARE Eee eer ones 3,628,167 1,268,058 | 186.1 
RE ee caer yen oer ar est Sree rg a ren Pere $37,950,331 $17,797,198 | 113.2 
POCHIIG tee SOR, WANN o  oc.i:s de cweasavicercccccearexcsah, | ‘kteeetens $811,963 } ee 
Jeweled movements produced for sale separately: 
Number reported: 
MS ooo ane Sn cS ts Go win w Siacw alread TON wee OTS ae 957,938 . x Ss sere ae 51.8 
ES fa cis ale a a rs are. Ce ae nee on Sal ae $7,971,327 $4.960,488 2 » 
NeiBie HOE TUDONIO: WONID: 6.55.50 cde ccicewcccaccevesecuecel ° nssaseuan $901,516 } "$1,710,852 60.7 
| 

















: Not strictly comparable with figures for 1937 and 1935; includes the value of watch materials and parts except watch cases. 


No data. 3 Data incomplete. 
* Jeweled movements only. 
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Their BEAUTY 
SELLS them 
FAST 


These new Birthstone Pendants are set with 
genuine Marcassite and fashioned of Ster- 
ling Silver, rhodium plated, or Gold Filled. 


Each pendant is complete with an 18” neck 


chain and packed in a beautiful gift box. 


Handsome wood display FREE 


with your order for 1 dozen. 
Choice of three styles. 


MIRACULOUS MEDAL, sterling silver, No. 7100, S.S., 
per dozen $25.50. Gold Filled, No. 7100 G, dozen $36.00. 


FLORAL DESIGN, sterling silver, No. 7300 S.S., per 
dozen, $25.50. Gold Filled, No. 7300 G, dozen $36.00. 


STAR OF DAVID, sterling silver, No. 7200 S.S., per 
dozen, $25.50. Gold filled, No. 7200 G, dozen $36.00. 


KEYSTONE PRICES 


SOLD THROUGH WHOLESALERS 


ISKIN MANUFACTURING CO. 


Factory and main office 
740 Sansom Street, Philadelphia 


NEW YORK OFFICE 9 MAIDEN LANE 




















33rd Annual Convention 


National Retail Jewelers 
Association 
AUGUST 29TH TO SEPTEMBER 2ND 


Meet the leaders of the Jewelry trade at 
The Waldorf-Astoria and work together 
with them in the solution of the many 
problems that confront the industry. 

You will benefit from the contact with 
the leaders, who are working in the in- 
terests of the trade. You will be inspired 
by their reports of work completed, and 
you will return with many worth while, 
money-making ideas for use in your 
own store. 

Waldorf meeting rooms, lobbies, res- 
taurants and Grand Ballroom are com- 
fortably air-conditioned. Waldorf restau- 
rants offer a comprehensive range of 
prices and types of service, including 
popular priced meals. Waldorf rooms 
are spacious, furnished with private 
home charm, and provided with every 
new-day convenience. 

And The Waldorf is located within 
short walking distance of Grand Central 
Station, Fifth Avenue and Broadway. 


Special rates to members. 


THE 


WALDORF-ASTORIA 


PARK AVENUE - 49TH TO 50TH - NEW YORK 
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@ Strings of little gold colored fish and 


glowing splinters of real coral on a chain, 
make up this amusing necklace being 
offered by Walter Lampl, to retail from 
$7.50 to $10. 





@ A new, distinctively patterned watch 
band in 1/20-12 karat gold-filled stainless 
steel recently introduced by the Forstner 
Chain Corp. It retails at $6. 





@ This dainty, lady’s wrist watch dis- 
tributed by the U. S. Jewelry Co. comes 
with either a 17- or 7-jewel movement, 


in a gold filled engraved or plain case. 


te 
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@ A new overhand watch attachment 
which expands over the hand and closes 
automatically to any wrist size. Made by 
Pitman & Keeler, Inc., in leather and 
gold filled, it retails for $6. 





@ A fresh and original treatment in de- 
sign is embodied in the classic leaf motif 
of this new plated flatware pattern, the 
Danish Princess, by Holmes & Edwards. 
Services priced from $49.95 to $59.95. 


@ Clearly visible in this amber is a 
fossil insect, 80 million years old. From 
Amber Mines’ new selection of 14K 
gold rings set with varied types of amber 
retailing from $17.50 up. 


@ Jewel-like manicure set by C. J. Bates 
& Son has a book-type frame covered 
with gold mollusk, seven 18-K plated 
implements and a Luxite Smoothie. Sells 


for $5. 
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@ Frank Krementz Co. has created this 
handy folding lorgnette made to fit into 
milady’s handbag. In sterling silver, with 
an engine turned case, it sells for about 
$20 and in four colors of enamel at $14. 





@ The Aristocrat Touch-Tip, a new Ron- 
son addition, is operated by withdrawing a 
torch rod from its compartment and press- 
ing it on a button which produces a flame. 





@ Hayman & Lindenberg, Inc., are of- 
fering this African daisy centerpiece with 
glass base at $13.20 a dozen. It measures 
15 in. wide and 10 in. high. 
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The Worlds 
Wristwatch Made Waterproof 


Most Accurate 








STEEL & GOLD CASES 
17 JEWELS 
RETAILING FROM 


—— $3 7-50 







SEND FOR 
SAMPLES 
AND 
WINDOW DISPLAY 


Officially Amarded 


by the 
Kew Teddington Observatory 
Besancon Observatory, France 


Observatory of Geneva, Switzerland 


Highest Honors 
‘Ever Obtained by Wristwatch 


Appointed Factory Distributor 


H. Il. STOKES 


BEVERLY HILLS, CAL. 





























WELCOME 


TO THE 
NATIONAL ASSOCIATION OF 


CREDIT JEWELERS CONVENTION 
SEPTEMBER 11th to 15th 


HOTEL 
SHERMAN | | 


The Most — Hotel in America 










1700 ROOMS Yi 
1700 BATHS aa 





Be Sure x we : ty isi 
The Internationally Zamous 


COLLEGE INN 


Sophisticates from every corner of the world are 
conspicuous "among those present" nightly in 
this nightclub-restaurant, which has consistently 
maintained its reputation as Chicago's greatest 
attraction. There is always a nationally known 
orchestra and an outstanding floor show at the 
College Inn. . . . And the superlative food and 
fine liquors invariably served make it the ideal 
place to dine as well as to dance and be enter- 
tained. 


NO COVER CHARGE AT ANY TIME 


CHICAGO 


YOU CAN DRIVE YOUR CAR RIGHT INTO THE HOTEL SHERMAN 
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Let's Tell the World 


that Jewelry Stores 
Are NOT Luxury 
Headquarters 








EBSTER’S Dictionary defines LUXURY as follows: “4 free indul- 

gence in costly food, dress or anything expensive which gratifies the appe- 
tites or tastes; also, a mode of life characterized by material abundance and 
gratification of expensive tastes... . Anything which pleases the senses, and is 
also costly, or difficult to obtain; an expensive rarity; as silks, jewels and raré 
fruits are luxuries.” The overtone is the idea that a luxury is “that which is 
not needed, or which a person cannot afford.” 





So let’s take stock: 


@ WATCHES AND CLOCKS—are absolutely 
necessary for the home, industry, schools, transpor- 
tation and every phase of existence that involves 
being “on time.” Imagine the instant chaos if all 
the watches and clocks in the world were smashed ! 





@ SILVERWARE, CHINA AND GLASS—the 
cave man could get by without them, but not the 
modern home. Each of these wares is essential three 
times a day. 


@ ENGAGEMENT and WEDDING RINGS 
—from the dawn of Western civilization have been 
not merely desirable but necessary to seal the bar- 
gain for “his” and “her” future happiness. 
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@ PENS, PENCILS AND STATIONERY— 
are obvious essentials, for writing letters, contracts, 
checks and for general communication. 


pairs oer eg 


SS oe 


Practically every article of merchandise in the 
jewelry store is a necessity and not a luxury. 

Let’s tell the world about it, and keep the press 
and public speakers from referring to the items the 
_jeweler carries as luxuries. We repeat, criticism 
of the jewelry store as “luxury headquarters” is not 
only thoughtless but is vastly unwise, for such criti- 
cism attacks what is called for want of a better 
name “our standard of living,’”—the world’s high- 
est, and the very essence of America’s greatness. 
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FISHER LOCKETS HEAD THE LIST 


Y-eass..age,; when-dJockets were fashionable, 
those of Fisher manufacture were among 
the most popular on the market. The bene- 
fits of this heritage are seen in the fine 
lockets Fisher makes today. Their styling. 
construction and finish reflect jewelry 
craftsmanship at its best. When you stock 
up for the biggest locket season in years, 
it will pay you to examine Fisher Lockets 
in Gold Filled, Sterling Silver and Gold 
Plate qualities. Most wholesalers can 
serve you. 


J. M. FISHER COMPANY 


Manufacturer to the Wholesaler for Over Fifty Years 
ATTLEBORO, MASS. 1879 
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Knowledge Means Sales Power 
(From page 87) 


customer to the maximum without losing the sale or vio. 
lating the rules of good taste in selling. 

“In this business of trading up, of suggestive selling 
everything depends on the innate sense and initiative of 
the particular saleswomen. A woman comes in to buy 
a dollar item; she goes out well-satisfied with a two- 
ninety-five purchase. This is ‘trading up’ the way we 
know and employ it. It is promotion in its truest sense, 
we feel.” 

The Edwards silverware department is highly depart- 
mentalized. While merchandise is being constantly 
changed around in its own particular setting, its relative 
position in the department remains unchanged. This is, 
according to Mr. Truxes, good business. Customers know 
just where to look for such and such type of merchan- 
dise and this adds to their shopping pleasure. 

There are a number of shadow boxes atop the prin- 
cipal section of the department. These boxes are changed 
from time to time. No silverwa:e items are displayed, 
however, because of tarnish. A brace of lamps are fre- 
quently displayed, one to a box. This type of mercian- 
dise lends a non-commercial note and is attractive in its 
own right. Many customers comment on these boxes 
and frequently ask to be shown items on display. 

Speaking of departmental promotions—flatware is high- 
ly successful. Edwards promotes flatware, in genuine 
style, about once a month. Newspaper adveitising, win- 
dow display and departmental layout are employed to 
carry the “story.” A recent promotion netted a sale of 
100 gross of flatware items over a period of less than two 
weeks. 

Cocktail sets and tea and coffee sets sell well at Ed- 
wards. Recently 200 tea and coffee sets, regularly priced 
at $5.95, moved quickly to the tune of $4.95 per copy. 
Salt and pepper shakes at a dollar are p:omoted frequent- 
ly and very successfully. Both hand cut crystal and 
chrome are sold. Trays, $2.95 to $5.00, and toilet sets, 
both in three-piece sets, at $5.95 to $17.50, and 10-piece 
sets, at $27.50, sell nicely at all times and provide ex- 
tremely good promotion vehicles. 

“We have been, admittedly, in a business recession. 
But this is the time to go ahead. By that I mean to do 
everything in your power to prove to the public that you 
have the goods and the service that goes with these goods. 
Tiue, people buy what is known as “temporary” merchan- 
dise, when the general economic condition is black, but 
let the clouds fall back’ and Mrs. Customer will shelve 
the temporary item and purchase the permanent, the class 
merchandise she has long desired. To get this real busi- 
ness we must work doubly hard now, and that is what 
we are doing here at Edwards. In so doing, we are un- 
covering much ‘class’ business as well as building a real 
foundation for the customer-structure that the not too 
distant future is certain to see assembled.” 





Sheaffer Pen Co. Gives Bonus 
On the eve of the annual vacation period the W. A. 
Sheaffer Pen Co., Fort Madison, Iowa, paid to all em- 
ployees a bonus of 714 per cent, based on each employee’s 
earnings for the six months’ period ending June 1, 1938. 
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Manufacturer compet ition 
with retailing. 


Gales below cost...--++-++++- 


Tax-free consumer coopera- 
tives. 


Design copyright.......+...- 


Itinerant vendors and tran- 
sient merchants. 


Tourist exemption........... 


Revenue Act of 1938......... 


Chain store tax.......+-+..6- 
Unemployment Census....... 
Commodity Census.......... 


Appropriation for vocational 
training. 





H.Res. 492 (Nichols)....... 
H.R. 4722 (Patman)....... 
H.R. 10416 (Smith)....... 

SB. Tee Cet. 5osccc cc: 
H.R. 6749 (Hull).......... 
H.R. 10384 (Voorhis)...... 
S. 2240 (Guffey)........... 


EER. 5275 (Dale). ..6 05s 
H.R. 8550 (Boren)....... 


H.R. 8099 (Doughton)..... 


H.R. 9682 (Doughton)..... 


H.R. 9464 (Patman)....... 
S. F705 CHIMER) . co cccccss 


H.R. 10520 (Voorhis)...... 
My st) ) 


H.R. 9659 (Fulmer)........ 
H.R. 6958 (Taylor)........ 


H.R. 10260 (Patman)...... 





755 Bills Affected Retailers 
(From page 89) 


To create a select committee to investigate monopoly 

To prevent manufacturers from selling at retail en 
the effect would be to lessen competition or tend to 
create a monopoly. 

To define and prohibit unfair sales in the District of 
Columbia. 

To_exempt certain cooperatives from the District of 
Columbia Business Privilege Tax. 

To provide for the organization and regulation of co- 
operatives in the District of Columbia. 

To subsidize cooperatives through WPA funds..... 

Includes design copyright feature, which removes bur- 
den of search from che Patent Office and places it on 
retailers. 

Sammican to 6. FIAO CGaMee) oo oc cecccncncscscdeccecs 

To provide that itinerant merchants, transient vendors 

and mail order houses shall not be relieved from state 
regulation because of their interstate character. 

Includes provision that tourist returning to U. S. can 
claim $100 duty-free exemption on imported articles 
only if they have been absent from U. S. 48 hours and 
then only once in 30 days, except at certain ports to 
be controlled by special Treasury Department regu- 
lations. 

Tageeette for the raising of revenue for fiscal year of 


To levy an excise tax on retail stores................. 

To provide for a census of employment, unemployment 
and occupations. 

To provide for an annual unemployment census....... 

To authorize the Director of Census to collect and 
publish monthly statistics concerning certain pro- 


ducts. 
Shaiteae tee G. STIG CO vk ods ck vevccradiicscecesdes 


Interior Department Appropriation Bill, including 
amendment appropriating $14,908,000 authorized 
under the George-Deen Act. : 

To provide federal assistance in business training among 





distributors and to provide for more business research. 


House Rules Committee. 

House Interstate and Foreign Commerce Committee. 
House District of Columbia Committee. 

Senate District of Columbia Committee. 

House District of Columbia Committee. 

House Appropriations Committee. 


Senate Patents Committee. 


House Patents Committee. 
House Interstate and Foreign Commerce Committee. 


Public Law No. 721. 


Public Law No. 554. 


Ways and Means Committee. 
Public Law No. 409. 


House Labor Committee. 
Senate Commerce Committee: 


Passed House April 4, 1938. Senate Commerce 
Committee. 
Public Law No. 249. 


House Interstate and Foreign Commerce Committee. 








or a justice-of-the-peace. As it happened a Methodist 
minister, also a stranger in town, was in the store. The 
cleric offered his services, so with the watchmaker and 
jeweler as witnesses, the ceremony, lacking only the wed- 
ding march, took place between an office desk and the 
jeweler’s work bench. 


Few jewelers can equal the service given by Edward 
Rapp, of Burlington, Ia., who in addition to the ring 
furnished a minister, the witnesses and the place for the 
nuptials for an Illinois couple who came to the store on 
July 23. While buying the ring the couple told the clerk 
that they had been unable to find a Methodist minister 
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BUFFALO 


JEWELRY 
CASE CO.,, Inc. 


327-335 BROADWAY 
BUFFALO, n.¥. 





11 WEST 42nd ST., NEW YORK 
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WITH "SMART. MERCHANDISE! 4 


feature these 


“(NEW HAVEN” LEADERS! 


The 
“IDEAL” 


A.New Alarm 


This attractive alarm has a 
bowed, unbreakable crystal and 
modernistic dial and hands. Case 
is ivory in color, set off with a 
polished brass bezel. A 30-hour, 
temperature-compensated movement 
with top alarm shut-off makes for ff 
reliability and convenience. Size: F} 
5%” wide, 4144” high. Suitable all 
over the house. Retail, $1.95; 
Keystone List, $2.40. 


XS | comes eae ant see ay a we aes om ee 
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The 
“SEAMAN” 


Electric Timepiece 


A marine-style clock for 
den, library or living room. 
Has a dark brown, enam- 
eled numeral band on a 

‘ solid mahogany case. Nu- 
merals, hands, sash and 
handles of polished brass. 
Metal dial. Equipped with 
Whitehead 300 RPM self- 
starting electric motor. Size: 
7%” high; 74%” wide. Re- 
tail, $7.50; Keystone List, 
$9.98. 





The 
“PEERLESS” 


Electric Chime 


Solid walnut case with claro- 
swirl walnut front and_ sides. 
Genuine marquetry inlay in front 
panel. Two-tone, metal dial 54” 
wide. Gold-plated hands and raised, 
gold-plated, applied numerals. Pol- 
ished brass sash, convex crystal. 
Full Westminster, self-adjusting, 
quarter - hour chimes and_ hour 
strike. Equipped with Whitehead 
300 RPM self-starting electric mo- 


tor. Size: 11” high, 7%” wide. 
Retail, $30.00; Keystone List, 
$3 6.72. 


Prices slightly higher on the 
Pacific Coast 









At Your Jobber's 


THE NEW HAVEN CLOCK CO. 
NEW HAVEN, CONN. 
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A.N.R.J.A. Aug. 29-Sept. 2 


(From page 57) 


Other well-qualified speakers listed are C. D. Johnston, 
vice-pres. of the Trade Association Department of the 
U. S. Chamber of Commerce; Thomas Burke, chief of 
the Specialties Division, Bureau of Foreign and Domestic 
Commerce; and F. A. Gosnell, chief statistician of the 
Bureau of Census. 

Then, too, there will be many valuable talks by men in 
the trade of the calibre of Sydney H. Ball, speaking on 
diamonds; Howard L. Carpenter, speaking on trade 
ethics; Harley H. Noyes, on the Fair Trade Laws; 
and Robert C. Knox, asst. secretary of the Jewelers 
Board of Trade, on the retail jewelry survey. 

Convention arrangements this year were made to allow 
more time then usual for guests to visit the exhibits. This 
event becomes more and more important as a trade show 
and many exhibitors engaged their space for this year 
many months in advance, looking to the most desirable 
locations. Every available room on the convention floors 
has been devoted to displays this year, and as a result 
the grand ball room, east and west foyers, ball room 
mezzanine, Jade room, Astor gallery and Basildon room 
will overflow with displays. 

The tentative program follows: 

Monday, Aug. 29 

9:00 a.m., Exhibits open; registration; 

1:00 p.m., Committeemen’s luncheon, Empire Room; 

2:30 p.m., Committee meetings; 

8:00 p.m., Opening session, Empire room, President William D. McNeil 
ae sg address, “Showmanship in Business,’ Zenn Kaufman, New 

York, sales counsellor on problems relating to advertising, merchandising 


distribution, sales and prize contests; 
10:00 p.m., Entertainment and Dutch supper. 


Tuesday, Aug. 30 


10:00 a.m., Convention session, Le Perroquet suite, President’s address, 
Mr. McNeil, New York; Secretary’s report, Mr. Evans, New York, and 
Treasurer’s report, A. W. Anderson, Neenah, Wicsc.; 

11:00 a.m., Address: ‘‘The American Business Man’, Dr. Allen A. 
Stockdale, New York, author, theologian, philosopher, sociologist and 


economist; 
“ANRJA’s Fight Against Wholesale-Retailing— 


11:30 a.m., Address; 
Past Accomplishments and Future Plans’’, Felix H. Levy, ANRJA 
“What Price Ethics?”’, 


cgunsel ; 
11:45 a.m., Address: 
president, Albert Walker Co., Providence, R. I., 
National Wholesale Jewelers Association ; 
12:10 p.m., Address, ‘‘The Fair Trade Laws”, Harley H. Noyes, direc- 
tor of sales, ‘Oneida, Ltd., Oneida, N. Y.; 
12:30 p.m., Report of Legislative committee by Arthur J. Sundlun, 
chairman, Washington, 


Howard L. Carpenter, 
former president of the 


12:40 p.m., Report of Fair Trade Bill committee, Henry W. von 
Unruh, chairman, Cincinnati, O.; 
12:50 p.m., Preliminary reports of the Credentials, Resolutions and 


Nominations committees, and 

1:00 p.m., Adjournment; 

2:30 p.m., Storekeeping Clinic, in charge of Paul W. Monolion, Kre- 
mentz & Co., Newark, J., special topic, ‘‘Programming Store Events 
for the year’’, led by retail jeweler, discussion; 

3:30 p.m., Clinic on Window Displays, conducted by Kenneth N. What- 
more, former general advertising manager, International Silver Co., and 

0 p.m., Clinic on Gemology, led by Robert M. Shipley, Los Angeles, 
— American Gem Society; special topic to be discussed by jeweler- 
student. 

5 8:00 p.m., Jewelry Fashion Show, Grand Ballroom, Commodore Hotel. 


Wednesday, Aug. 31 


10:00 a.m., Report of Wilson A. Streeter, Philadelphia, Pa., vice-presi- 
dent, Northeastern Region; 

10:10 a.m., Report of Alvin Magnon, Fila., 
Southeastern region; 

10:20 a.m., Report of Insurance committee, A. W. Anderson, Neenah, 
Wicc., chairman; 

10:30 a.m., Report of Merchandising committee, Raymond Hay, Co- 
shocton, O., chairman; 

at 40 a.m., Report of Committee on Trade Marks and Qualities, Harry ° 

. Butterfield, Joplin, Mo., chairman; 


Tampa, vice-president, 


“2, 50 a.m., Report- of ~Gommittee’ on ‘Wholesale-Retailing:*Retineth T:~ "| 


Van Cott, New York, chairman; 

11:00 a.m., Address, “Magic Words that Make People Buy”, Elmer 
Wheeler, president, Testing Selling Institute, lecturer, Dale Carnegie In- 
stitute, copy adviser, Direct Selling Association; 

11:30 a.m., Address, ‘‘How the Department of Commerce Can Assist 
the Retail Jeweler”, Thomas Burke. chief, Specialties Division. Bureau of 
ae a and Domestic Commerce, Department of Commerce, Washington, 
D . 


Clem D. 


11:50 a.m., Address, ““What Helps Business Helps You’’, y. S 


Johnston, Roanoke, Va., vice-president of Trade Association Dept., 
Chamber of Commerce, Washington, D. C 
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12:10 p.m., Address, “Vocational Education For Retail Store Workers”, 
Dr. J. C. Wright, assistant commissioner for vocational education, Wash- 
ington, D. C.; ; ; 

12:40 p.m., Final report of Credentials committee; 

12:45 p.m., Final report of Nominations committee; 

1 p.m., Election of officers, with vote by states, under the delegate 
system, if more than one candidate is nominated for an office; 

1:30 p.m., adjournment; 

2:30-5:30 p.m., Clinics; 

7:30 p.m., Reception, Park Avenue Terrace; 

8:00 p.m., Banquet, Sert and Empire Rooms, dinner music, banquet 
address by prominent New Yorker, dancing to follow. 


Thursday, Sept. 1 

10:00 a.m., Report of Henry F. Stecher, Milwaukee, Wisc., Central 
region ; 

“0:10 a.m., Report of Myron Everts, Dallas, Texas, vice-president, 
Southwestern region; 

10:20 a.m., Report of Silver committee, William G. Thurber, chairman, 
Providence, R. I.; 

10:40 a.m., Report of Membership committee, L. M. Campbell, chair- 
man, Canandaigua, N. Y.; 

10:50 a.m., Report of Watch Inspection committee, W. C. Donnelly, 
chairman, Baltimore, Md.; 

11:00 a.m., Address, “Retailing and Legislation”, Dr. D. R. Craig, 
Washington, D. C., president, American Retail Federation; 

11:30 a.m., Address, “The Census of Distribution”, F. A. Gosnell, 
chief statistician, Bureau of Census, Washington, D. C.; 

11:50 a.m., Address, “The Diamond Industry”, Sydney H. Ball, New 
York mineralogist; 

12:10 p.m., Jewelers Publicity Committee session, chairman’s report of 
activities, Mr. McNeil; Treasurer’s financial report, Mr. Evans; discus- 
sion led by Wilson A. Streeter and Kenneth I. Van Cott of the Jewelers 
Publicity Executive committee; 

1:00 p.m., Adjournment; 

2:30-5:30 p.m., Clinics; 


Friday, Sept. 2 


10:00 a.m., Report of William G. Drosten, St. Louis, Mo., vice-presi- 
dent, Northwestern region; 

10:10 a.m., Report of Arthur H. Dibbern, Glendale, Cal., vice-president, 
Pacific region; 

10:20 a.m., Report of Accounting Committee, C. C. Ludwigs, chairman, 
Walla Walla, Wash.; 

10:30 a.m., Report of Research Committee, Fred W. Pilcher, chair- 
man, Mexico, Mo.; 

10:40 a.m., Report, committee on Budget Selling, Tinley L. Combs, 
chairman, Omaha, Nebr.; 

10:50 a.m., Report, Inter-trade Relations committee, Alfred Morell, 
chairman, New York, N. Y.; 

11:00 a.m., Address, “The Retail Jewelry Questionnaire Survey’, R. C. 
Knox, assistant secretary, Jewelers Board of Trade, Providence; 

11:15 a.m., Address, “Sneak, Theft, Burglary, Window Smashing’’, 
H. S. Mosher, superintendent, Criminal Investigation Department, Pink- 
erton’s National Detective Agency, New York; 

11:30 a.m., “Question Box”, conducted by Erwin R. Fuchs, Milwaukee, 
Wisc., president, Wisconsin Retail Jewelers Assn.; 

12:15 p.m., Final report of Resolutions committee; 

12:45 p.m., Installation_of Officers; and 

1:00 p.m., Adjournment. 


President William D. McNeil has appointed the fol- 
lowing special convention committees: 


Credentials: A. W. Anderson, Neenah, Wisc., chairman; Mrs. Addie 
Fisk Goodell, Epping, N. H.; E. Lathrop Sunderlin, Rochester, N. Y.; 
— M. Fox, Rocky Mount, N. C., and John H. Peterson, Needham, 

ass. 

Resolutions: Wilson A. Streeter, Philadelphia, Pa., chairman; Arthur 
H. Dibbern, Glendale, Cal.; Tinley L. Combs, Omaha, Nebr.; L. Blaine 
Libbey, Milford, Mass.; William G. Thurber, Providence, R. I.; Robert 
Koerber, Fort Wayne, Ind., and Erwin R. Fuchs, Milwaukee, Wisc. 

Nominations: Henry W. von Unruh. Cincinnati, O., chairman; Kenneth 
I. Van Cott, New York; George C. Barclay, Newport News, Va.; R. J. 
Slagle, Houston, Texas; Oscar C. Homann, Omaha, Nebr., and J. Herbert 
Hall, Pasadena, Cal. 


The convention committees are largely the same as 
those of the last two years which have produced such 
smoothly operated programs. These committees under the 
general chairmanship of Alfred Morell, New York, are: 


Banquet: Kenneth I. Van Cott, Marcus & Co., chairman; Wm. P. 
Doelker, Udall & Ballou; Hyman Goldschmidt; Jacques Le Roy; Prentice 
Luckey, Brand-Chattilon Corp.; George F. Mahon, Tiffany & Co.; Paul 
Rosier, Cartier, Inc., and Alfred A. Smith, Black, Starr & Frost-Gorham, 
Inc., all of New York, and Louis Haimann, Morristown, N. J. 

Reception: Edward M. Baringer, Gloversville, N. Y., chairman; Rus- 
sell E. Brigham, Oneonta, N. Y.; Charles F. Bromberg, Birminghan, 
Ala.; Wm. F. Broer, Toledo, O.; L. M. Campbell, Canandaugua, N. Y.; 
Allen Davidson, Thomas Long Co., Boston; Arthur A. Everts, Dallas, 
Texas; Samuel Feldman, Brooklyn; Wm. G. Frasier, Jr., Jones & Frasier, 
Durham, N. C.; Edward H. Hufnagel, Mount Vernon, N. Y.; Oscar 
Kind, S. Kind & Sons, Philadelphia; Samuel H. Kirby, New Haven, 
Conn.; A. F. Kraus (E. M. Gattle and Co.), New York; Victor Lambert, 
Lambert Bros., New York; Edward Leininger, Buffalo, N. Y.; Percy K. 
Loud, Wright, Kay & Co., Detroit; Emil W. Kohn, Theodore A. Kohn & 
Son, New York; H. Victor Paul, Wiss Sons, Newark, N. J.; Wm. 
Schoppy, Atlantic City, N. J.; Horace M. Seaman, Marston & Seaman, 
Albany, N. Y.; Wilson A. Streeter, Bailey, Banks & Biddle Co., Phila- 
delphia, Pa.; E. Lathrop Sunderlin, Rochester, N. Y.; Matson Tinker, 
Carter Bros. Co., Portland, Me.; Emil M. Weber, Meriden, Conn., and 
Wm. H. Wright, Galt & Bro., Washington, D. C. 

Registration: Phineas Peters, Brooklyn, N. Y., chairman; Henry Astor, 
New York; Harry Brown, Brooklyn; Isadore Geffen, Bronx; Benjamin 
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WE HAVE IT 


FIRST 


1. TOASTMASTER DEAL 


As Toastmaster Distributors, we are ready to ship all 
units on factory schedule—send us your orders. 


2. 1847 ROGERS BROS. 


SPECIAL 1/3 OFF SALE— 


Take advantage of these special sets for the Septem- 
ber Silver Festival, Sept. 6 to 17. 


3. NEW ELGIN WATCHES 


TO RETAIL AT $24.75 TO $33.75 


In American Beauty, Classic, and DeLuxe Series. 
What you have been looking for. 


4. NEW HAMILTON MODELS 


We can ship all the new models of Hamilton watches 
as they are released by the factory. 
(In zones 10, 11, 14, 15, 18 and 19.) 


5. COMMUNITY PLATE 


All the brilliant new combinations are in stock, and 
ready for immediate shipment. 


G*w9 
THE MOST COMPLETE CATALOG 
IN THE TRADE 





SAVE TIME . . . SAVE MONEY 
USE THE BIG BECKEN BOOK 






WHOLESALE JEWELERS 
29 EAST MADISON ST. 


CHICAGO, ILL. 


DETROIT DENVER 
MICHIGAN BLDG. STEEL BLDG. 
“BUY FROM BECKEN— 

AND GET THE BEST.” 
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| AN 
INVITATION 


The Ellmore Silver Company of 


Meriden, Connecticut cordially 
invites you to inspect its exhibi- 
tion of distinctive sterling at the 
thirty-third Annual Convention of 
A. N. R. J. A. to be held at the 
Waldorf-Astoria, New York, 
August twenty-ninth to September 
third. Booth No. 311. 


| ai 

















HONESTY is nota virtue 


... it is good business! 


FOR OVER 40 YEARS J. B. COOPER & 
SON has supplied the jewelry trade with 
purest and finest PLATINUM, Irid-Plati- 
num, and Gold obtainable. 

FOR OVER 40 YEARS J. B. COOPER & 
SON has paid the highest prices for Sweeps 
and Scrap Gold. 

COOPER’S POLICY of fairness and ac- 
curacy continues unchanged .. . always 
making new friends. 








JOSEPH B. COOPER & SON 


INCORPORATED 





26 John St., New York 
Factory: Brooklyn, N.Y. 






Our Reputation Is Our Success 
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Goldwyn, Staten Island; Louis Haimann, Morristown, N, j.: 6 
wage» & ge a 3 “¥o~ Srockiye; Chas. &. Peters, Brooklyn, 
enj. Schwartz, Long Islan ity; ward Wagner, L hg 
“— . a New York. 4 - — City, 
adies: Mrs, Alfred Morell, New York; Mrs. Kenneth I, V 
New York; Mrs. Chas. T. Evans, New York; Mrs. Jacques Le ay 
New York; Mrs. Henry Astor, New York; Mrs. Edward M. Baringer, 
Gloversville, N. Y.; Mrs. Harry Brown, Brooklyn; Mrs. Arthur A 
Everts, Dallas, Tex.; Mrs. Samuel Feldman, Brooklyn; Mrs. Wm. G 
Frasier, Durham, N. C.; Mrs. Hyman Goldschmidt, New York; Mrs 3 
Hirschorn, Bronx; Mrs. Edward H. Hufnagel, Mount Vernon, N, Y: 
Mrs. Pauline Korsunsky, Bronx; Mrs. Edward Leininger, Buffalo; Mrs. 
Robert Lipton, Brooklyn; Mrs. Edwin F. Lilley, Milford, Mass.; Mrs, 
Murray Max, Bronx; Mrs. Wm. D. McNeil, Utica, N. Y.; Mrs. Phineas 
Peters, Brooklyn; Mrs. Russell G. Scheer, Rochester, N. Y.; Mrs. Wn 
Schneidermann, Bronx; Mrs. Henry F. Stecher, Milwaukee; Mrs. Wilson 
A. Streeter, Philadelphia, and Mrs. William Wagner, New York. 


Roster of Exhibitors 


The list of exhibitors and their booth numbers follows, 
as announced late last month by Secretary Evans: 





BOOTH FIRM NAME ADDRESS 
EAST FOYER 
We svaeeecoues aM SOE sa aies veces ces New York 
Dee iahandaan~ eens we BUONO ORS: o6600-000% Attleboro 
BIO -ccceupataredrataneie Buffalo Jewelry Case Co...... Buffalo 
he EOC a = Jacques Kreisler Sales Corp... New York 
Mc wien eccroicce gigas PORESINE JMITOR, 46 0:00:00 0-60 cave New York 
OL a Tre. WOME EOE, bb ecsrcneencans New York 
12 ...........++-e Standard Novelty Box Co...... New York 
US :4.0:6:00:0.060 0% 6 NE BM CO\s 60s s0600 86 Chicago 
ORES ome snieig eee I. R. Wood & Sons .......44. Brooklyn 
CS |: rare oWtt DESIR WOPKE 6. 6ccccesas Newark, N. J. 
BS. i sitecewse 406 MOGIE EOD COs 6.6020-055-0 6:86:00 Providence , 
GRAND 
BALLROOM 
1D .ccvvvcccsnenee Mancnester Suver Co. ..iccees Providence 
eer. me FO Es er Attleboro 
roe ae Leo Heilbrun & Co. .......+. New York 
Be scieaureb est aewe LOO Hime O COs. cc ccccacces New York 
eee eT oe New York 
24-25-26 wesc. - Wolfsheim and Sachs, Inc.....New York 
i ee oM. Bred BiirsGh Co... occ siccss Jersey City 
ee ren -W. C. Edge Jewelry Co. ...... Newark 
OE re Kestenman Brothers Mfg. Co... Providence 
BEAER -jessaceeoer Gold Recovery & Refining Co.. New York 
"| eee Oster & Barton Cow. os.co00 cee Providence 
BE? tha ca ean’ a ee ere New York 
SOHEe asa wneee -Norman Morris, Inc.......... New York 
- PSR pe ey «eCharles Braunstein, Inc....... New York 
en eer ee,” Jabel Rite Mig. Co....cccscess Newark, N. J. 
ieee oo Felbros Wateh Co. .....0.00. New York 
WIRES. 6Scwdwantewrs Tavannes of America, Inc.— 
American JIrs. Bureau ..... New York 
| er es Bristol Seamless Ring Mfg. Co.New York 
OO Parker Waten Co, ...:..0006 New York 
i rene Elgin American Co. .......... Elgin, Ill. 
Riess iain se enetee H. O. Hurlburt & Sons....... Philadelphia 
ee Hamilton Watch Co. ........ Lancaster, Pa. 
A ee Forstner Chain Corp.......... Irvington, N. J. 
50-91-52-53 2.6.0 OGG Water CO. cc ccsccccnes Cincinnati 
ar Longines-Wittnauer Co., Inc... New York 
Ree - Alfred Dunhill of London ....New York 
i ro -Ollendorff Watch Co. ........ New York 
§9-60-71-72 ...06 «Elgin National Watch Co...... Chicago 
GENE <icssioveusae TRE DO ON. h sive ence wea Providence 
BORE. sccscekaeet ee al Se ercenee Attleboro 
DO dite sen ewoawere Tews, Cortetie © Cok. occ ccc cave New York 
ae Warner Jewelry Case Co...... Buffalo 
68:69:70 ....00 - Oneida Community, Ltd....... Oneida, N. Y. 
FORCES 66.0000 «Waltham Watch Co. ......... Waltham, Mass. 
rc A. Cohen and Sons Corp....... New York 
i are William A. Rogers, Ltd....... Oneida, N. Y. 
a rrr CS rere Newark, N. J. 
_ ree .Lehman Brothers Silver Co.... New York, N. Y. 
Se ee WN. HB. Waite @ Co... ccc New York, N. Y. 
_) eer Tack J. Felsenfeld ............ New York, N. Y. 
a T. J. Schmukler & Son....... New York, N. Y. 
eS, Hamilton Chain Co., Tne — 
Spear & Susskind Mfg. Co... Providence 
Be, -Sosinth oe wae Accro Bond Watch Co......... New York, N. Y. 
_ SPP ere ere = ce eee err New York, N. Y. 
MP cee sews sanee Onyx WOvety CO... ec ecccecses New York 
WEST FOYER 
90-102 International Silver Co....... Meriden, Conn. 
MEZZANINE OF 
GRAND 
BALLROOM 
CE A a New York, N. Y. 
OOP 645c04ssneene Amber Mines. Tet. 2. iccecses New York. N. Y. 
ASTOR 
GALLERY 
>| ee sooomenty Padison &@ Co. ...056 Chicago 
BON cisnssenesees Research Division, Gold Filled 
and Rolled Gold Plate Mfrs.. Attleboro 
Er «Manhattan Novelty Co. ...... New York, N. Y. 
ne er «Warren Telechron Co. ...... Ashland, Mass. 
1 . Wefferling-Berry-Walraff Co... Newark, N. J. 
DE hase ewsaarae - Morris Kaysen Co., Inc....... Philedelphia 
rr Kotler & Kopit, Inc. ........ New York, N. Y. 
BE os sci ewan ca eee Buffalo, a 2 
BA. es servaseawe ooh. and Z. Chain Co....cccgee Providence 
rey sot. S Pemiten & Co..c.ccces New York 
en ee 
OF asrineceees T, Cheer RH BOGS oo ccccccccs Brooklyn, N. Y. 
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BOOTH FIRM NAME ADDRESS 

STOR 
AP ALLERY ; 
BU ce sccvccece --Stephen Varni Co. ......... «New York, N. Y 
220 veh ew eee eee William Boyajian, i res New York 
aa Bi, Th. ERUOTGRE cc cccciscces New York, N. Y 
Sa OS I errr Providence 
SS oe Lou Tams & Son... ..6c00 New York, N. Y. 
JADE ROOM ‘ : 
301-302 ..-eseree Friedman Silver Co. ......... New York, N. Y. 
904 ceccrececes Ro ee OE ee Long Island City, N. Y. 
MN cwsecsevee -»H. D. McFaddin & Co....... «New York, N. Y. 
909-310 ....-s000 General Electric Co. ......... Bridgeport, Conn. 
Diabves sce soe eElimore Silver Co. ........0- New York, N. Y. 
MEM cp pecrcoveces « Manhattan Fabric Co. ....... New York, N. Y. 
313-314 ..-seeee .B. A. Ballou and Co., Inc..... Providence 
315-316 2. seer -Bernard Rice’s Sons ........ New York, N. Y. 
er ome Bremer CO. ..cccccccce New York, N. Y. 
218-319 ....cece ep desc nkew e ones Baltimore, Md. 
1 A eeeSamuel Shinbach ..........06 Columbus, Ohio 
GER ees cesecue ee Rockwell Silver Co. ......... Meriden, Conn. 
MMAGGS 2c. cave ~ William Adams Co. ......... New York, N. Y. 
326-327-328 .cccc William V. Schmidt Co. ..... New York, N. Y. 
BASILDON : 

ROOM 
Entire Room ....Sterling Silversmiths Guild of 

fe OPT ree New York, N. Y. 

Fourth Floor 4-F. Manhattan Novelty Co. ...... New York, N. Y. 
Fourth Floor J-K. The Premier Co. ............ New York, N. Y. 
Suite L-M ....--A. Cohen and Sons Corp...... New York, N. Y. 
Suite N-P-R ....Samuel Kirk & Sons, Inc..... Baltimore, Md. 
Suite U ....cve ol, Se ee. Fe GORE. ec ndices New York, N. Y. 
See 6 ceccoes mee Weltee CO ee cciccccses Attleboro, Mass. 
Chinese Room 

and Salon ..... Aisenstein Woronock & Sons, 

ME a Ch rea ecw varataee New York, N. Y. 

Carpenter Suite 

(Foyer and , 

Dining Rm.) ..L. Luria & Sons, Inc. ....... New York, N. Y. 


Other Participators: F. & F. Felger, Newark, N. J.; Joseph L 
Herzog & Co., New York; Untermeyer-Robbins Co., New York; J. W 
Johnson, New York: Schless-Harwood Co., New York, and Louis Frank- 


lin Co., Inc., New York. 


London Diamond Interests Predict Brisk Fall Season; 
Stocks Held by Wholesale, Retail Trade Low 

LonpoN—Diamond men here are anticipating a good 
Fall season. Since the beginning of 1938 the market has 
not been really active and both wholesale and retail dia- 
mond trades have been purchasing only the bare require- 
ments needed. Diamond stocks held by these people are 
now low and a sudden filip in business consequent on an 


improving international position will most likely mean 


a rush for suitable goods. 
The international situation, particularly in Europe, is 
the real barometer for world business, and since political 








relations this side have eased substantially the past month | 


the improvement in the diamond market can be measured 
accordingly. 
diamond brokers, say they have received word from Am- 
sterdam and Antwerp lately that a considerable number 
of foreign buyers are now visiting the cutting centers, and 
some are reported as buying heavily. Depletion in cer- 
tain stocks is resulting—especially in fine quality small 


brilliants, and good color medium quality stones running | 


from 1'4 to 3 carats. These grades are now slightly 
stiffer in price than a few months back. 

Sir Ernest Oppenheimer, speaking at a dinner at Kim- 
berley recently, said the long view for the diamond trade 
is a very good one. He considered the prevailing depres- 
sion in diamonds is not going to last very long. He pro- 
duced figures to illustrate what might happen if diamond 
demand broadened suddenly. 


Lonpon—A tensely expectant gathering of leading gem 
brokers and jewelry connoisseurs participated in the dis- 
posal of the famous Watney-Weguelin diamonds and 
pearls at Christie’s last month, the proceeds realizing 
nearly $250,000. It is some years since we have had 
jewelry bidding starting at $25,000 and making quick- 
fire advances in big leaps. ‘Two diamonds alone realized 


$62,500. The two unmounted diamond pear-shaped drops | 


weigh just under 36 carats. 
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Backes & Strauss, the Holborn Viaduct | 
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“997, 998, 999... it’s no 
use. Can‘t fall asleep. If 
| could only get business 
off my mind...or think of 
something to step it up 
.-.1000, 1001 —” 


“Bob! Stop counting sheep and 
worrying about business. You 
know the solution as well as |! 
do: Go to New York and attend 
the Gift Show at the Hotel Penn- 
sylvania. You'll return with a 
fresh viewpoint and a new stock 
of fast selling merchandise.” 


NEW YORK 
GIFT SHOW 


HOTEL PENNSYLVANIA 
AUGUST 22, to 261 


SPONSORED BY THE NATIONAL GIFT AND ART ASSOCIATION, INCORPORATED 


GEORGE F. LITTLE MANAGEMENT, INC. - 220 FIFTH AVE., N. Y. 
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‘Biggest’. New York Gift Show 
Takes Five Hotel Floors 


the New York Gift Show holds its 
semi-annual gift and art show at the Pennsylvania Hotel, 
Aug. 22 to 26. 

Owing to the rapidly increasing numbers who desire 
space at these Shows, the association last season found it 
necessary to take an additional floor and so now, instead 
of four floors, there will be five. This gives every manu- 
facturer and importer an opportunity to show his mer- 
chandise and makes this show one of the largest market 
centers of gift and art goods in the world. 

Naturally, there will be wider variety of merchandise 
on display, several new lines will be shown for the first 
time to gift and art buyers. 

The dates of the show are convenient, because many 
of the jewelers may want to spend the week-end after 
the show at one of the seaside resorts close to New York. 
As the American National Retail Jewelers Convention 


@ A_ breakfast tray 
with folding legs 
serves as the back- 
drop for this charm- 
ing. group of hand- 
decorated, wooden 
gift items by H. S. 
Bailey, New York. 
The memo pad is of 
metal. 





takes place the week after this show at the Waldorf- 
Astoria, jewelers wanting to attend both places will find 
it convenient to spend the latter part of the week of Aug. 
22 to 26 at the New York Gift Show where a jewelers’ 
headquarters will be located to make arrangements for 
those jewelers attending the A.N.R.J.A. convention at 
the Waldorf-Astoria Aug. 29 to Sept. 2. 





@ This tray, in the 
newest shape and em- 
bodying the latest 
decorations, is made 
of Armour hand forged 
aluminum, distributed 
by A. Stanley Brussel, 
New York. 





Heretofore the business at this exhibit has largely 
favored the ordinary decorative merchandise and has not 
fostered in any way that which was revolutionary. But 
in this business age when daring innovations are constant- 
ly occurring, such as the adoption of new machinery and 
original sales practices, the jeweler does not find it difficult 
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to welcome advanced methods of decorations so that he in 
turn may arouse enthusiasm among his customers in his 
home town. This enthusiasm which will arouse the 
jewelers who attend this exhibit will be for them to see 
some of the many modernistic ideas and articles that will 
be displayed in most of the 400 sample or display rooms. 


@ Here is a “nat- 
ural” for the jeweler’s 
gift section. This 
silent butler general- 
ly used as a reposi- 
tory for ashes and 
burned out cigarettes 
and cigars is a prod- 
uct of McDonald 
Products Corp., Buf- 
falo, N. Y. 





To stand aside and hear that exclamation “ah” and 
the surprise which will appear on the faces of the jewelers 
will be indeed well worth the efforts and money ex- 
pended by many firms. 

Of the many expressions of modern decorative art 
which will be shown at this exhibit, it is interesting to 
note that the jewelers will be first to sponsor the new 
designs—the lamps, pottery, glassware, pewter, silver- 
ware, china, bronze, and hundreds of other articles. The 
modern note which will be presented in many rooms will 


@ This unusually 
natural looking orchid 
corsage is made from 
a special fibre, so 
treated that it may be 
re-freshened by plac- 
ing in refrigerator. 
Being featured by 
Mollie Boynton, New 
York. 





be an artist’s effort to achieve modern art ware without 
being bizarre. It was a difficult problem and certainly 
praise should be given to many of the exhibitors. 

Though we are becoming somewhat accustomed to the 
use of modern decorative art, it is a new sensation when 
we discover brilliant kitchenware, bed sheets and even 
our ash trays in some radiant color. 

But that is not all, for there will be hundreds of the 
most artistic novelties and fixtures as well as clocks and 
vases that are almost without exception creations from 
the old world which master hands had constructed. 

Glassware and china other than modernistic will be 
shown in every color of the rainbow and from every 

(Please turn to page 106A) 
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CRYSTAL LOVELINESS 


Marlene stemware is re- 
knowned for the delicacy of 
its design. Hand-etched bor- 
e ders and sculptured stems 
create an atmosphere of 
beauty and impeccable taste 
on luncheon or dinner tables. 


J.H.VENON INC. 


: D. Stanley Corcoran, President qv 
104 Fifth Avenue 860 So. Los Angeles Se. 


New York 


Los Angeles 
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A stunning combination of deep-toned, genuine grain wal- 
nut and sparkling chrome which creates an immediate 
atmosphere of gracious living. The 1314” x 6” tray has 
a frosted interior which is surrounded by a sparkling border 


of polished chrome . . . and is further ornamented by 





delicate intertwining bands in the same bright finish. 
End handles of this tray, as well as the bases and fittings 


- of the three serving pieces, are carved from mellow walnut. 


No. 4/5/22/27. Price $2.95 set. Individual Gift Box. 


SMOKER’S SET 


Definitely marking a new trend 
in smoker’s sets! Novel block of 
grained walnut is deeply recessed 
to accommodate easily a full pack 
of cigarettes. With two modified 
square ash receivers of polished 
chrome, it rests upon a dainty 
9” tray, equipped with new bead 
chain retainers in the same lus- 
trous finish. No. 14/78/79. Price 
65c set. Individual Box. 


NEW YORK GIFT SHOW 
Hore Pennsytvania—Room 501—Aucust 22 To 26 





3 EAST STREET ¢ FREDERICK, MD. 
NEW YORK SHOWROOM + 225 FIFTH AVE. 
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“Biggest New York Gift Show” 


(From page 105) 


country on the globe. And what will there be in lamps 
and shades to harmonize with them we can’t describe, 
for you will have to visit the exhibit to judge. Some of 
the leading manufacturers certainly have done their best, 
for these too are brilliant and modern in expression. 
For a jeweler to visit this exhibit will be an education. 


@ A fine, hand paint- 
ed, imported vase elec- 
trified for a lamp, to 
be shown by the Ma- 
jestic Importing Co., 
New York. The shade 
is hand sewn satin 
with trim to match. 





The knowledge he will gain on what he sees in the new- 
est creations is invaluable. 

In the writer’s talk with George F. Little, managing 
director of this exhibit, Mr. Little said that a variety of 
reasons might be assigned of which some or all may have 


@ This hors d’oeuvre 
dish, made in England, 
is heavily plated on 
copper and comes with 
five removable, cut 
glass dishes and four 
plated ramikin forks. 
William Adams, Inc., 
New York. 





influenced the buyer in his desire to break with tradi- 
tional schemes of decoration marking, for example, the 
luxurious period of Louis XVI or the dignified days of 
the Georgian period. The modern mode connotes up-to- 
dateness, a connotation that many a jeweler desires. Then 


@ From Copenhagen 
comes this exquisitely 
decorated vase, trans- 
formed. into a lamp, 
offered by Arden 
Lamps & Shades, New 
York. Shades are 
made to harmonize 
with this and other 
lamps. 





there is a belief in the desirability of something different. 
The jeweler of today is often more keenly alive to the 
latest developments in many fields of art than is gene- 
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rally believed. There is constantly before the eyes of the 
jeweler the success of modern art. 

In many of the display rooms an important fact will 
be noted, namely, the achieving of an air of unity in the 
ensemble. A prevailing tone of grayish tan will be used 


@ .Graceful and deli- 
cate lines are reflected 
in this cut crystal 
vase, with black deco- 
ration, which Ebeling 
& Reuss, New York, 
will display to gift 
show visitors. 





in the covering of the tables and fixtures. In other rooms 
one will find pastel shades predominating. 

Artificial illumination will be used extensively in many 
rooms. Developed in harmony with the modern note, the 
fixtures and decoration, geometrical forms made of pot- 
tery and sheets of opaque glass in metal frames, will com- 
pletely conceal the lights. 

As each show is held there are improvements and ad- 


@ Ascintillating, two- 
light, crystal girondole, 
of cut crystal gradu- 
ated chains and prisms, 
with cups and bobash- 
es. An offering of 
Goody Lamp Co., Inc., 
New York. 





vantages offered jewelers attending. These are the result 
of concerted effort on the part of the management and the 
exhibitors. It is gratifying to note, as season after season 
passes, the appreciation by jewelers, for they do notice 
added facilities, more complete and attractive display and 
the innumerable other things which are being done to 
make their work more simple and pleasant. 


@ These intriguing color-proof, burn-proof candle 
holders have developed into popular gift items. Made 
in a variety of seven colors, they will be displayed by 
A. Stanley Brussel, New York. 
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This label is your 
guarantee of 
authenticity. 


*: Swedish 
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True Swedish crystal having the 
simple grace and dignity of all 
things beautiful yet retaining an 
individuality created by the artis. 
try of the. skilled Swedish crafts. 
man. These hand cut and hand 
engraved pieces will win the ac- 
claim of your discriminating cus- 
tomers. 

Be sure to see the complete display 
in our new and modern showrooms. 

Write for illustrated leaflet 


PRODUCTS - FROM -/WEDEN "« 


ENRIGHT-LeCARBOULEC—GLASS & POTTERY DIVISION 
932 BROADWAY NEW YORK CITY 


IN CHICAGO: Rob’t P. Pierce, 1532 Merchandise Mart IN LOS ANGELES: Irene B. Fish, 3275 Wilshire Blvd. IN CANADA: Wm. Junor, 332 Yonge St., Toronto 





No. D4-D 8” wide, $10.00 No. 3024 7/2” high, $12.00 No. 1627 11” high, $10.00 No. 33/4 5” high, $5.00 













































D _ A JEWELER. 
E 
$s 26 TOLD US— 
C ; PAGE that the year he displayed 
L our gift goods in his window, 
67% more peopie entere 
U . % d 
5 B Cc his store, than had entered it 
the previous year, and he not 
I ; A only sold our gift goods at 
V E t a very fine profit, but Ro. 
Iso sold more of his other 
E als¢ 
R articles. 
S A 
L We have a fine line of 5 
=~ GF 0 imported porcelain and 
Cc P glass gift goods, of high 
00 G artistic merit, goods that 
PR attract and fascinate. 
EC Ranging from $2.00 to 
NE FREE $150 per doz. Complete 
HL -ON- illustrated price lists 
AA mailed on application. 
Gl R 
E N G iling list 
NS b et on our mailing list, 
0 and receive monthly il- 
—IN— lustrated offers of new 
U.S.A. U ; 
E importations. 
THE : LEO KAUL 
Importing Agency 
TRADE 
115-119C So. Market St. 
ARDEN LAMPS & SHADES CHICAGO, ILL. 
16 EAST 53d STREET NEW YORK CITY 
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@ Artful Swedish glassmakers make stemware that 
is both practical to use and pleasant to look upon. 


NCE accompanied by the dulcet sound of soft gui- 

tars and harps gently strummed, the ceremony of 
wassail in modern dress is indulged in to the tune of 
gently tinkling glasses in a fabulous variety of shapes. 
Sparkling in a fragile crystal chalice, the merest beverage 
becomes nectar fit for Juno herself. 

Antiquity established the use of glass drinking vessels. 
The Romans had vast supplies of gold and silver from 
which to make their cups and goblets but they preferred 
glass, keeping the metal vessels for religious festivals. 

The two master races of glass-makers in the first days 
of our era were the Romans and Venetians and the very 
decorations which these venerable artisans used are still 
prominent in our decorative schemes today. 

For many centuries, Venice was the port of call for 
foreign merchants who desired to buy glass vessels of 
every description and it was not until the Sixteenth Cen- 
tury that she lost her monopoly. At that time England 
began the common use of glass drinking vessels although 
the wealthier families had for some time imported quan- 
tities of varying styles for their private tables. Some of 
the oldest examples of Venetian stemware are of the 
plain, clear glass, in full-shapes varied by lacy stems, but 
there were also the heavy goblets (Fifteenth Century) 
with enameled designs in intaglio and cameo—afterward 
used in France and today a great rarity. Armorial de- 
vices, favorite animals and drinking gallants embellished 
many of these. 

In the manufacture of glass, as in all other industries, 
the products of each nation are marked by the nation’s 
own habits, its ideals of beauty and form and the utility 
of the piece for the purpose intended.. This has tended to 
devélop “intéresting variations in different lands and 
although the original reason for a seemingly odd shaping 
of some particular type is now obscure, it was at one time 
none the less definite. 

That illusory quality of a precious substance, almost 
too ethereal and intangibly delicate for this material 
world, is the sought after effect of the glass craftsman. 
But the final decision upon all necessities of life is first 
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Glass Goblets 


Sparkle 
Through Time and Space 


By MARK J. ENRIGHT 


Manager, Glass Division, Products from Sweden, Inc. 





to be based upon whether they are practical to use and 
pleasant to look upon. Today’s increasing appreciation 
of the stemware of Sweden is based on just this. 

The Swedish artisan, a descendant of those hardy 
Vikings, is first a practical being. But long years of com- 
parative peace and the natural beauty of his country have 
tempered this hard practicalness with beauty. 

This is well illustrated in the delicate stemware which 
the Swedish glass maker has created. The high quality 
of the glass itself testifies to his technical perfection. The 
simplicity of line, delicate proportions and the intelligent 
use of color coupled with a controlled restraint in the use 
of decoration are ample proof of his artistic sense. 

This tendency toward simplicity and utility in design 
which was also apparent in the stemware of the early 
Roman artisan is greatly responsible for the modern day 
popularity of Swedish glass, for these two qualities are the 
keynote of the “modern” trend in design, and make it 
adaptable to almost any table decoration scheme. 

Glass above all other arts and crafts may be so easily 
and naturally independent of the tiresomely defined and 
stereotyped formulae of past days that it should be ad- 
judged a veritable crime to force its ductility into con- 
formance with ancient style and tradition when whole 
universes of unknown beauties remain untouched. Con- 
tinued effort eventually brings about complete originality 
of expression and individual design which are the most 
essential points for emphasis in the art of glassmaking. 
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Boost your 


PROFITS 
with BELLOVA 





——— FOR THE DISCRIMINATING —— 















Discriminating people are the ones for whom Kensington has 
appeal. Discriminating people like the “beauty more than 
style deep,” the lasting beauty created by Mr. Lurelle Guild 
and other talented designers. They like Kensington, because 
it has a beautiful, silvery lustre, because it is solid metal 
through and through, and because the lovely lustre endures, 
without polishing or special care. * And the interest of dis- 
criminating people is held by refreshingly original new items, © 
intelligently merchandised. You will want to see the many new 
. gifts added to the Kensington line for Autumn and Holiday 
B = .: LOVA GIFT LAMPS seasons, and to learn about the advertising and display 


programs planned. You are especially invited to see them 





at: Chicago Gift Show — August 1-12, at the Palmer House, 

For JEWELERS Rooms 892-893; New York Gift Show — August 22-26, at 

Hotel Pennsylvania, Rooms 470-472; At our permanent 

; Strikingly different and outstandingly beautiful. Both base and display rooms, Suite 5014, RCA Building, Radio City, 


shade illuminate with one standard bulb, producing a charming 
decorative effect. In many original designs and color combinations! 


See this unusual line at our New York Show-rooms 


Between 32nd and 33rd Sts. & 
324 FIFTH AVE. Just Solow Susie State Bldg. 
(Booth 306 Jade Room ANRJA Convention) 


H. G. McFADDIN & CO., Inc. Established 1874 INCORPORATED 
Write for new illustrated folder OF NEW KENSINGTON, PENNSYLVANIA 


























TO JEWELRY STORES AFTER | 


New Customers 


New customers mean plus business. You can attract 
new customers by featuring things they need and use 
every day. The famous Westinghouse Automatic 
electric irons, and the increasingly popular Westing- improve his present position will welcome an 
house ‘‘Automeal”’ electric roaster have wide and opportunity to prove his ability, to sell the 
practical appeal to scores of women in your com- 
munity. Turn these women into customers! Write for 
information on the complete Westinghouse traffic successful experience selling both tangibles and 
appliance line and sales promotion plans to Westing- 
house Elec. & Mfg. Co., Dept. 8259, Mansfield, O. 





A GOOD SALESMAN 


Age 43, highly recommended—who wants to 


products of a reputable firm. He has years of 


intangibles. He is available at once. 








Address: Box 8728 


Westinghouse Care JEWELERS’ CIRCULAR-KEYSTONE 

















THE JEWELERS’ CIRCULAR-KEYSTONE 
for August, 1938 























@ One of the most graceful examples of full-blown rococo in 
existence is this ewer and basin made by Louis Samson in Tou. 
louse in 1760. 


RARE FREN 


by JOSEPH GRAYBILL 


; attending the ANRJA convention, 
will have a rare opportunity to learn about French plate, 
a type of silver craftsmanship and artistry little known 
on this side of the Atlantic. The first comprehensive 
American exhibition, which includes some 800 items, 
eight of which date back to the 16th century, has been 
assembled in a large gallery of the Metropolitan Museum 
of Art, where it will be shown until Sept. 17. The rarity, 
and correspondingly the appreciation of French plate in 
this country, is due in great measure to the vicissitudes 
to which it was subjected. Probably the domestic silver 
of no European nation has been so ruthlessly destroyed 
in the past as that of France. Confiscatory edicts of the 
17th and 18th centuries aimed at the reversion of plate 
tO monetary purposes were provoked by the conversion 
of large quantities of the metal into household silver. 
These edicts were enforced to a greater or less degree 
depending upon the alertness of the officials and the 
perfidy of the people, who then as now, loved their silver. 
Fashion, however, took a hand in the 19th century and 
deliberately abetted the destruction of old plate to provide 
metal for the creation of its current eclectic vagaries. It 
was not until as late as 1926, the year of an exposition 
by the Musée des Arts Décoratifs in Paris, that silver 
really became a phase of French art worthy of the con- 
sideration of the most discriminating collector. It was 
a later show at the same museum which gave the lie to 
the impression that only Parisian design was really 
worthy of note, for by grouping objects from a locality 
together it was made apparent that the silversmiths of 
the provinces did not merely copy those of Paris but had 
ideas of their own as regards both form and ornament, 
which they did not hesitate to express. 
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@ Above, fork and _ spoon, 
with fruit and flower motif, 
made in Paris, 1819-1839. 


@ Right, engaging little mus- 
tard pot made by Joseph 
Opinel in Déle about 1750. 


@ Below, chamber candle- 
stick of provincial make, 
about 1750. 
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@ Luxuriantly foliate silver gilt ewer and basin with the arms of 
William and Mary, from a toilet service made in Paris in 1670- 
1671 by Pierre Prévost. 
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Spode cueisea caroen 


(BONE CHINA) 


Spode advertising and Spode literature 
help you to sell Spode dinnerware. 











Sole Agents and Wholesale Distributors 
COPELAND & THOMPSON, INC., 206 Fifth Ave., New York 























ARTHUR ARMOUR ALUMINUM 


THE ARISTOCRAT OF THE METAL LINES 
WILL BE DIS- 


PLAYED AT 
THE CHI- 
CAGO, NEW 
YORK, BOS- 
TON AND 
PHILADEL- 
PHIA GIFT 
















No. 840 B 
16” Supper Plate, Starfiower Decoration SHOWS 


NEW CATALOG IN 
PREPARATION 


MANY NEW NUMBERS AND DECORATIONS 
THIS SEASON 


Because of Its Outstanding Superiority the 
Armour Line Has Been for Years the Favorite 
with High-Class Retail Jewelers. 


A. STANLEY BRUSSEL 


225 FIFTH AVE., NEW YORK CITY 


FAR WEST and PACIFIC COAST REPRESENTATIVES: 
TARA SALES CO., 843 So. LOS ANGELES ST., LOS ANGELES, CALIF. 
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By R. H. LESLIE 


@ WHAT LENGTH CANDLES? 


Unless you are very different from a great number of candle 
buyers we know, you have had this said to you time after time: 
“I’m giving a formal dinner and I don’t know exactly what 
size candle I should use.” There is one rule for correct height 
which candle etiquette prescribes quite definitely: ‘Be sure that 
the flame is well above the level of the eye, even after the 
candle has burned down during the course of the dinner.” 

The question simply resolves itself into a matter of buying 
candles to fit a particular set of candlesticks or a particular 
pair of candelabra. It is practically impossible to make any 
arbitrary rule about the exact height of candle and candle 
holder. Obviously much depends upon the type and weight of 
the candle holder. We might say, though, that the wick of 
the candle should be about 24 inches above the table. If we 
cared to adopt this purely arbitrary rule, which can be used 
in a great many cases we could draw up a schedule of candle 
lengths, something like this. 

For very low holders—23 to 24-inch candles. 

For 8-inch holders—16 to 18-inch candles. 

For 12-inch holders—12 to 14-inch candles. 

For 14-inch holders—8 to 10-inch candles. 

Of course, the rule will not always work. For example, 
imagine an ornate, heavy candlestick 16 inches high. In such 
a holder, a slender eight-inch candle would probably be entirely 
out of proportion. On the other hand, a heavier cylindrical 
candle of the same length might fit very nicely. After all, it’s 
as much a matter of proportion and lines as it is of height. 

In trying to help customers determine the correct candle, 
always find out what type of holder she intends to use it in. 
Customers appreciate this kind of advice. Use it to increase 
your sales. 


@ WHAT ABOUT YOUR BRIDGE SUPPLIES? 


Some expert statistician has figured that during the coming 
indoor season 20,000,000 people will be playing bridge in the 
United States. That is an astounding amount—if our memory 
of hygiene figures isn’t too vague this amount is very close 
to the number of adults using toothbrushes. 

Anyway, this 20-million figure represents a remarkable 
market. One’s imagination almost reels at the thought of the 
number of score sheets that will be torn up, at the number of 
cards that will be bent and scuffed, at the miles of lead that 
will be used in computing scores and at the number of divorces 
that will result from the misunderstood two-club bid. Certainly, 
however, there will be a lot of bridge supplies used up and this 
is just another opportunity for the jeweler to increase his 
business. 


@ LOW-END DINNER SETS IN DEMAND 


Demands for extreme low-end merchandise featured re- 
orders placed recently in the wholesale markets in china. 
Jewelers replacing goods for current promotional sales specified 
dinner sets to retail in ranges below $10. Calls for medium and 
higher price goods were confined to the solid-color types which 
gained popularity early in the current season. Manufacturers 
are exhibiting their fall lines this month and next. Floral pat- 
terns and a continuation of the solid-color styles feature the 
new showings. Prices will be unchanged, producers insist. 

Crown Ducal ware presents an elaborate Della Robbia 
wreath decoration, raised and richly colored on plates as well 
as on other pieces. Doubly interesting because there is stem- 
ware to match with embossed Della Robbia designs. 

And when it comes to the higher priced china, there is 
“Flora Dancia” a series of Royal Copenhagen plates, the de- 
signs of which were originally made for Catherine the Great. 
Each has a different Danish wild flower for decoration executed 





THE JEWELERS’ CIRCULAR-KEYSTONE 
for August, 1938 


















idle 
me; 
hat 
ght 
hat 


ing 
lar 
any 
dle 

of 

of 
we 


dle 


dle 
uch 
ely 
cal 
it’s 
ht. 
lle, 








with botanical accuracy. The borders are pierced and delicately | FRIEDLAENDER COMPANY, INC. 


touched with gold. 


@ ENGLISH BONE CHINA 


How many of us know just how English bone china is made? 
How many of us know how long it takes to make this beautiful 
chinaware? So here is the story as given by Spode. It is 
interesting to know that five years of “weathering and ripen- 
” in the claybank are given to the clays from which a Spode 
plate is made. Ball clay from Devonshire, china clay and stone 
from Cornwall, flint from Gravesend, felspar from Sweden and 
ox bones from the pampas of the Argentine enter into the 
“mixture.” The various steps including mixing, 
straining, washing, filtering, molding and firing, bringing the 
ware to the “biscuit state,” the application of the design from 
hand-engraved copper plates, the painting in of the colors done 
by hand by women, and the glazing process were briefly ex- 


ing 


plained by a movie now being shown by this firm. 


Registered Jewelers 


The following is a list of those | 
Graduate Members of the American Gem Society who 
have met and maintained the requirements for REGIS- 
TERED JEWELERS, which include approval of their 
firms by A.G.S. Certification Boards; at least four years’ 
practical experience ; and the passing of the internationally 
established examinations in a knowledge of merchandise. 
This list does not contain those Graduate Members who 
are in the wholesale trade, those who have less than four 
years’ experience, nor former Registered Jewelers who 
have delayed the completion of their 1938 re-registration 


examinations. 


Jeweler Firm 
Nolte C. Ament 


.-Geiger & Ament. 


‘Constant J. Auger 





Geo. C. Barclay - 
Albert Beck ......... 
Harry E. Berg ... ae 
John E. Bigwood .......... 

L. Black ............+- Zalt & Bro., Inc.... 


; : Ludwigs’ 





Henry R. Bloedel ¢ MEE. Sceedeccaveeces 
SE SEE vecescocsccns 

Beverly D. Brachlow ...... J. B. Hudson Co.. 
George C. Brock ........... Brock & Co......... 
Clayton A. Brodt .......... 

Carleton G. Broer .......... Broer-Freeman (o. 

LD eae Brock & Co...... 

We BEE isikescoesvncee 


Joseph P. Carden .......... 
J. Edward Carlstrom ...... 


Chas. Carolyme ........es0. Raymond Brenner Co. 

Jas. L. Chapman .......... Loring-Andrews Co. 

Leslie J. Chapman ........ Wright, Kay & Co...... 
Charles Childs ...........:. Van Heusen Charles Co... 
V. B. Chittenden .......... | e FF eee 
Colin L. Christie .......... Leys-Christie z a“ 
Ervin A. Christianson ...... 

eee 

RPM Set nie e naninae eee Brock & Co. 


Elton T. Combs 
John C. Conlin ... 
Donald J. Cooper . 
Fred J. Cooper ... 
Glynn Cremer 


. .Heyward’s 





Roy Culbertson ..........0. Hess & Culbertson 
Allen Davidson ............ Thos. Long Co... aia 
F. Forest Davidson ........ Thes. Leng Co.......cccee 
Elwood A. Davis .......... 

eh Ce ccosteacckaen Darrow-Davis Co. ....... 
Leslie E. Dewey .......... J. B. Hudson Co.......... 
. 2 Sea 
George Doering ........... Wright, Kay & Co........ 
James D. Dougherty ...... J. B. Hudson Co peee 


Grant W. Dudgeon ........ 
Clarence Engelbert ........ 


Harry A. Erickson ........ Cowell & Hubbard : 
OS eee Louis Esser Co... sane 
(Oa Louis Esser Co.. saterere 


ae 


Walter J. Fahey ...... 
John Fellin .... 

Basil B. Felts .. 
Clarence Fisher .. eee 
Ce PE Varccaseecee 


..Smith-Keon, Ine 





Me Me EE cancesccesined Alf. W. Fuchs, Inc....... 
, 2S rer Mermod, Jaccard & King.... 
Earl BR. George ........... S. Joseph & Sons......... 
We ©, GUO cc cccccccece 

. of | eneee ners 

Mendel P. Goldstein ...... 

T. Harry Goodwin ......... Fort & Goodwin.......... 
ee Oe GE we dccacecen Shepard & Grady......... 


Ralph B. Grammer ........ 
Ivanhoe R. Gulliksen...... 


Marvin E. Gustafson ...... Emil Gustafson .......... 
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Location 


. Louisville, Ky 


Allentown, Pa 
Chicago 
Seattle, Wash. 


. -San Francisco 


Newport News, Va 


.-Walla Walla, Was! 


South Bend, Ind. 
Terre Haute, Ind. 


..Washington, D. 


Milwaukee, Wis 
Hackensack, N. J 


. .-Minneapolis 
.. Los Angeles 


Auburn, N. Y. 


... Toledo, Ohio 
.. Los Angeles 


Berkeley, Cal. 


Scranton, Pa. 
Minncapolis 


. Youngstown, O 
.. Cincinnati. O. 
.. Detroit, Mich 

. Albany, N. Y 


Akron, Ohio 
Butte, Montana 
Port Washington, 


Bayonne, N. J. 
Philadelphia 
La Cross, Wis 


.. St. Louis, Mo. 
.. ++» Boston 


Bustoa 
Wilmington, Del. 


. Binghamton, N Y 


Minneapolis 
San Diego, Cal 
Detreit, Mich. 


.. Minneapolis 


Ames, Iowa 
Rome, N. Y. 


. Cleveland, O. 


Milwaukee, Wi- 


. Milwaukee, Wis 


Dallas, Tex. 


. Willimantic, Com 


Hazelton, Pa. 
Banning, Cal. 
Riverside, Cal. 
Council Bouffs, la 
Milwaukee 

St. Louis, Mo. 


Des Moines, Ja 

Marshalltown, Ia. 
Juntion City, Kan 
Mobile, Ala. 


.. Trenton, N. J. 


Penn Yan, N. Y 
Williamsport, Pa. 
Detroit, Mich. 

Minneapolis, Minn 


grinding, 


STAGES BEAUTY PARADE 








Imported Bohemian, hand decorated, porcelain perfume bot- 

tles and box. Also a complete line of imported perfume 

bottles in cut glass of all colors, as well as jeweled mounted, 
and an assortment of perfume trays. 


ote Ate At NE ALI 








Imported Bohemian hand cut, polished lead crystal and 
bronze gold-plated perfume sets, furnished with lock and key. 





Italian, hand-decorated faience Madonna wall 
Also a large assortment of Madonnas in both 
earthenware and porcelain. 


Chicago Gift Show Room, 1555 Merchandise Mart 
New York Gift Show Room, 395 Pennsylvania Hotel 
Southwestern Gift Show, Baker Hotel, Dallas, Texas 
San Francisco Gift Show and Los Angeles Gift Show 


1555 MERCHANDISE MART 860 SO. ANGELES STREET 
CHICAGO, ILL. LOS ANGELES, CAL. 


Imported 
plaques. 








—— 


FRIEDLAENDER & COMPANY 


INCORPORATED 








53-57 WEST 23RD STREET, NEW YORK, NEW YORK 
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FLOWER GIRL FIGURES 


Recent importations—beautifully decorated in a variety of colors 
with baskets of life-like flowers and fruits. Priced from $2.25 to 
$4.50 per dozen. 


SEND FOR ILLUSTRATED PAMPHLET OF OUR OTHER FLORAL 
NOVELTIES, CENTERPIECES AND FRUITS. 


HAYMAN & LINDENBERG, INC. 
34 West 33rd Street . New York City 














HOLLYWOOD OPTIC VASES! 
MIRRORED GLASS IN 


SILVER, GOLD, SAPPHIRE BLUE, 
TURQUOISE, GREEN, PEACH 





TO RETAIL FROM 
$1.00 to $4.50 each 





INC. 


CHICAGO 
1557 Merchandise Mart 


EBELING & REUSS, 
MAIN OFFICE 
PHILADELPHIA 
707 Chestnut St. 


NEW YORK 
225 Sth Ave. 














Earl B. 
Jas. A. 
H. W. 
Burt P. Hann .. 
Paul 8S. Hardy 
Norman Hardy 


Hall .. 


W. H. Hartfeldt 
H. E. Hawk ... 
Wm. B. Hawley 
Ray E. Haydon 
James Herron ... 
Ed. F. Herschede 
Guy Hirsch 
Harlow G. Hoag 
Robert Hodgson .. 
M. D. Hohenstine 
R. C. Hoover 
Ferdinand L. 
E. I. Hunt 


Norman L. Jenkins 
Karl G. Johnson 
Wm. H. Johnson 
B. T. Jones, Jr. 
C. I. Josephson, Jr. 
H. Paul Juergens 
Richard Juergens 
Henry Jung ...... 
Leopold Kahn, Jr. 
Myer J. Kassner 
EK. J. Keating 

oe Kendrick 
Wm. P. Kendrick . 
John S. Kennard 
Kenneth Kiess 
Osear Kind, Jr. 
Leo Kirchhoff 
Otto Kortkamp, Jr. 
Alvin M. Knudtson 
Clarence E. Knorpp 


Fred C. 
Frank M. Libbey 

Chas. W. Lesch ....... 
Frank Limle 

Edwin Loos 

Alvin F. Loose . 
Frank J. Lukitsch 
Jack Lund 
Richard Lux 


Legg 


Martin R. Mager ..... 
H. Bruce McCague 

Ernest J. Meyer 
Wm. H. Meyer 
Earle Middleton 


Clarence Miller ........%.. 


Douglas Nathan 
Guy P. 
Edwin E. Olson 
D. C. Pamp 
H. Victor Paul 
C. D. Peacock III 
Jchn Peterson . 
Cc. W. Phillips 
E. Howard Phillips 
Howard M. Preston 


Garold Raff 
A. Ronald Reed 





H. I. Rosencrans 
2 eT 
Mrs. C. L. Runyon 
Newton Rosezweig 
Ernest Rothoeler .. 
John J. Ryant 


Morton A. Sauer eee 
Alvin J. Schallus 
a ee eer 


Arthur A. sn ea 
Fred A. Schmitter 
George Schneider 
Wm. H. Schwanke 
Harold Seburn ...... at 
Michael M. Sedlar .... 


H Paul GbaW «20.0... «s 


Orrin A. Siegfried , 
Howard S. Smith ... 
Stanley S. Smith 
Marvin L. Smoot 
Wilbur 8S. Stahler 
- Stecher ....... 
Henry A. Stevenson 
Chas. 8S. Stoler 
Guy Swartzlander 
Capt. Ted Syman 


Jean A. Tack ........ 
L. C. Tallman ....... 
Chas. H. Terstegen 
Harry Thiele ... 
We, ©, BOOM soccccs. 
Fred. B. Thurber 

Thos. O. Tilghman .. 
J. Willard Tobin ... 
Wm. J. Toensmeyer 
Samuel J. Tyack 
H. J. Tholen 





Eugene H. Violland 
Leo J. Vogt 
John Vondey 


J. W. WaRe..000..- 
M. L. Wellentin. 


ee ae oe 
aaa 


Walter J. 
S. G. Wikander...... 


Wm. H. Wright.. 
Ralph Young 


F. Otto Zeitz.. 
J. E. Zenier... 
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.W. LL. 
..S. Jacobs & Co..... 
. Broer-Freeman Co. 


. Levy Hermanos 


ooo. B. 
.-Cowell & Hubbard.. 
- oe Meyer 


ow, B. Wileoe Co......... 


PED 50s 00eeene Shreve, 


.W. W. Bugg, Ine... 
i 2. eee 


|... ..Sehwanke-Kasten Co. 


.. Schwanke-Kasten Co. 7 


PB. A. 


.. Bagley & C gi 
ae a Prk the Store.... 


‘sna 


.- Brock & Co........ 


‘..Webb C. Ball Co......... 
CDi ccces 





... Shreve, 


BI octave 


..J. Herbert Hall.......... 


...Hardy & Hayes... 
--- mardy & 
P. BD. TOR ... wc veeee 


Hayes... 


Argo & Lehne.. 
.Davis & Hawley. P 
Pee 
...Hardy & Hayes... Panan 
.. Frank Herschede Co....... 

. Linz 


Bros. 


. -Hodgson- Kennard 


....Hood & Hoover... 
Hotez, Jr..... 


Jenkins Co. 


..Juergens & Anderson.. 


Juergens & Anderson.. 


Frederick Loeser & Co... 


: Hodgson-Kennard 
 ....8. Kind & Sons..... 
- Hess & 


/Wright, Kay & Ce.. 


Culbertsor . 


.. Smith Patterson Co... 

..Hartman’s ... pibiease 
. Loring Andrews Co 

ae — Esser Co.. 


C. Hentschel. 


Bugg, Inc.... 


Crump & Low 


“Wiss Sons, Inc... 


Smith Patterson Co........ 


...Pilden-Thurber Corp. 
..Juergens & Anderson.... 


Shreve. 


0. P. Gustafson.... 


.-Hardy & Hayes.......... 
. Louis ‘ 


"2. ae 


:J. B. Hudson Co.. Pewee 
Freeman..... faa 


& Rhoads... 


Tilden-Thurber 


F. Herschede Co 


Galt & Bro.... 


urke’ 
I B. Hudson Co... 
: Wiss 


Sons, Inc... 


“wright, Kay 
Galt & BO... ..0... 
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& Sons.... 
Hudson Co........; 


Treat & Eacret.... 


. Cincinnati, 


Crump & Low... ; 


- Detroit, 
_. Washington, D. C. 





Pasadena, Cal. 
icago 


San Bernardino, Ca}. 
Lawton, Okla. 


... Pittsburgh 
.. Pittsburgh 


Scottsburg, Ind. 
Milwaukee 


....Columbus, Ohio 
.. - Bridgeport, Conn. 
.- Dallas, Tex. 

. Pittsburgh 

. Cincinnati, Ohio 

..-Dallas, Tex. 


Sparta, Wis. 


. .Boston 


Columbus, Ohio 


.. Akron, Ohio 


Chicago 
Alameda, Cal. 


Oakland, Cal 


... Minneapolis 
.. Toledo, Ohio 


Cortland, N. Y. 
Moline, III. 


... Chicago 
.. Chicago 


Milwaukee, Wis. 


. Manila, P. I. 


Laconia, New Hamp. 
Brooklyn, N. Y. 
Anaheim, Cal. 
Louisville, Ky. 


.. Boston 
Hillsdale, Mich. 


Phila., Pa. 
Long Beach, Cal. 


.. St. Louis, Mo. 


Roseburg, Ore. 


. Detroit, Mich. 


Minneapolis 


.. Boston, Mass. 
. Salem, Ore. 
. Cincinnati, Ohio 
. Milwaukee, Wis. 
. Milwaukee, Wis. 


Milwaukee, Wis. 
Chicago, Ill. 
Coeur d’Alene, Idaho 


.. Jackson, Mich. 
. Cleveland 


Grand Island, Nebr. 
Minneapolis, Minn 
Miami, Fla. 

Utica, N. Y. 
Fitchburg, Mass. 
Boston 


Milwaukee, Wis. 


Princeton, I. 


. Newark, N. J. 


Chicago 
Needham, Mass. 
Richmond, Cal. 
Pelham, Ga. 


- Boston 


Huntington Park, Cal. 


... Providence, R. I. 
. .Chicago, Tl. 


Parma, Ohio 
Longmont, Colo. 

San Francisco, Cal. 
Huntington Park, Cal. 
Phoenix, Arizona 


-- Jackson, Mich. 


Chicago 


. -Minneapolis, Minn. 


Pittsburgh 


. -Milwaukee 


Ann Arbor, Mich. 


Milwaukee 
Greensboro, N. C. 
Wauwatosa, Wis. 


.. Minneapolis 


Allentown, Pa. 
Redlands, Cal. 


.. Duluth, Minn. 


Goldsboro, N. C. 


.. Allentown, Pa. 


Milwaukee, Wis. 

a ehoen We . = £ 
Richmond, 
Kendallville, “ind. 
Denver, Colo. 


Newark, N. J. 
Ames, Iowa 
Los Angeles 
Alliance, Nebr. 
Cleveland 


Ohio 
Boston 
Hays, Kan. 


.. Washington, D. C. 


St. Louis, Mo. 
San Bernardino, Cal. 


Thief River vem. Minn 
San Diego, Cal. 


Madison, Wis. 


. Berkeley, Cal. 
-Minneapolis 


New Haven, Conn. 


. Newark, 


Poughkeepsie, = 
Mich. 


La Crosse, Wis. 


Chicago 


Sandpoint, Idaho 
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Striking Busch Employes Defy Judge’s Ban on Picketing; 


Want More Pay, Closed Shop, Control 


Parade Single-File Through 
Streets; Use Bathing Suits 
and Airplane to Advertise 





When a group of labor leaders took 
up the cudgel in behalf of two CIO 
unions last month, a strike which re- 
ceived only passing notice when it was 
called against the Busch Kredit Jewelry 
Co. stores in the New York metropolitan 
area, developed into a story of front- 
page proportions throughout the country, 
and the litigants stripped for a show- 
down fight. 

More than employer-employe relation- 
ships are at stake, and when the matter 
has gone through the processes of law 
precedents should be established on sev- 
eral important labor questions. 

Principal of these issues will be Busch’s 
attempt, by a lawsuit against one of the 
unions, to establish whether a labor agree- 
ment is a contract in the true sense of 
the word, and if so if it be binding on 
a union as well as on management. 

When employes walked out of the jew- 
elry stores in response to a strike called 
by Retail Employes’ Union, Local 830, 
on May 17, they were joined by members 
of the United Optical Workers, Local 208. 

This act, according to the Busch man- 
agement, violated a non-strike clause of 
the optical workers’ contract, which was 
to run until Sept. 30. It is on these 
grounds that the Busch Co. has entered 
suit for $100,000 damages against the 
optical workers. The union, and _ its 
president, business manager and 16 indi- 
vidual members are named as defendants 
in the action. 

While of paramount importance this 
angle of the case has not attracted the 
attention of the public in the same way 
as other, more colorful aspects, each in 
their own way being of major significance 
in this day of industrial organization. 

For instance: Defiance by picketers of 
an anti-picketing injunction by a state 
supreme court justice who cited approxi- 
mately 100 acts by the defendants, which 
he called “illegal and anti-social”; and 
startling new methods employed by the 
strikers to gain public sympathy. 

Justice Salvatore A. Cotillo on June 
29 permanently enjoined the Employes’ 
union from picketing the Busch stores. 

“Rarely has a case been so replete with 
factual data as to allow no room for 
judicial discretion,” said Justice Cotillo 
in issuing the injunction, which was the 
first complete restraint of union picket- 
ing since the passage in 1935 of the 
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Quinn-Neustein law, applying the re- 
strictive provisions of the Federal Norris- 
LaGuardia act to the issuance of injunc- 
tions in industrial disputes in New York 
state. 

The injunction was immediately defied 
on the grounds that the ban controverted 
the law. Members of the two striking 
unions, including the president and busi- 
ness manager of the Retail Employes’ 
union were then summoned into court and 
contempt proceedings instituted. An ap- 
peal from the injunction order and con- 
tempt of court charges will probably be 
heard in October or November. 

Thereafter the strikers gave New York 
something new in the way of picketing. 
They paraded, single file, with placards, 
through the main business streets, away 
from the Busch stores. Large groups of 
bathers went to beaches wearing jerseys 
emblazoned with red- lettered legends 
which called attention to the strike, and 
airplanes were hired to tow long stream- 
ers, appealing for public support, at 
crowded resorts. 

A week before May 15, expiration date 
of the agreement between the Busch Co. 
and the Retail Employes’ Union, which 
had been in effect for one year, the 
union presented the company with the 
draft of a new contract, which the com- 
pany claimed conferred on the union 
many privileges of a managerial nature. 

According to the company, it could not 
exercise the ordinary functions of an em- 
ployer, even in the matter of hiring and 
firing of its employes without first con- 
sulting the union, which would have its 
executive board pass on any proposed 
action of the company. 

Walter Chalaire, counsel for Busch, 
claims that during the year under the 
old contract, less stringent than the new 
one proposed by the union, the company 
could not discharge an employe for a 
cause without the consent of the union, 
which it claims was uncooperative, and 
required as much as from three to six 
months to arbitrate. The company fur- 
ther, he said, could not cut its own staff 
in the face of a dull season; could only 
hire those approved by the union; could 
not change the shift of an employe or 
work one overtime, without permission 
from the union, even though the contract 
contained a clause by which workers 
were to receive time-and-a-half for over- 
time. 

The efficiency of its personnel, Mr. 
Chalaire said, was definitely lowered in 
the course of the year as many employes 
who had formerly been loyal to the com- 
pany felt obligated to follow the dictates 
of the union, which held the right to sus- 
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Company Refuses Unacceptable 
Agreement; Willing to Rehire 
200 “Ill-Advised by Leaders” 





pend, fine or expel a worker from union 
membership, so necessary to retain em- 
ployment. 

Other provisions demanded by the union, 
which made the proposed agreement “im- 
possible” were a joint contract for the 
Retail Employes’ and the Optical Work- 
ers Union; a closed shop; that all em- 
ployes be hired through the union; that 
the company fill every vacancy with a 
new man, and not discharge except with 
union approval; that all but two mem- 
bers of the firm be members of the union; 
a new wage and hour schedule amount- 
ing to a 35 per cent increase in the pay- 
roll; restriction against part-time em- 
ployment; two additional holidays, May 
Day and Washington’s birthday; twelve 
days sick leave with pay, and the privi- 
lege for the union to come into the stores 
to adjust grievances, collect dues and 
the like. ; 

“So far as the Busch Jewelry Co. is 
concerned the strike is over,” a spokes- 
man for the management told THE 
JeweLers’ CIRCULAR-KEYSTONE late last 
month. “We have proceeded carefully 
in selecting employes to take the place 
of those who walked out and we now 
have an experienced, satisfactory per- 
sonnel.” 

It was indicated, however, that the 
company is still willing to negotiate in 
behalf of some 200 former employes who 
are said to be “out of jobs through no 
fault of their own, but solely the ill- 
advised actions of their leaders.” The 
firm, it is said, would become party to 
another agreement which permit the com- 
pany to operate without usurption by the 
union of the proper functions of the man- 
agement. 





J. A. Foster Co. Stresses Slogan, 
“Sales Make Jobs” 


ProvipENCE—Bernard Boas, of J. A. 
Foster Co., Providence retail jewelry 
store, believes that one way to stimulate 
sales of jewelry items is through close 
scrutiny of the headlines in the news and 
use of the ideas stressed there in promo- 
tional campaigns. 

During the last week in June and the 
first in July Foster’s ran a pre-inventory 
sale playing up the angle that sales make 
jobs. 
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False Window Signs 
Cause Arrest of 23 
New York Jewelers 


A flagrant condition in retail jewelry 
advertising in New York City appeared 
to be somewhat alleviated last month 
as the City Bureau of Weights and Mea- 
sures announced that after four months’ 
drive, 23 jewelers had been arrested for 
alleged violations of Section 421 of the 
State penal law, which pertains to un- 
true and misleading advertising. 

That this imposing list of arrests was 
almost entirely the work of one woman 
inspector, Mrs. Katherine Powers, in- 
dicates the extent to which this con- 
dition prevails in New York City. Five 
convictions had been obtained, late last 
month, and each of these were of 
jewelry stores operating on 14th St, a 
busy buying center patronized largely 
by a lower-middle class population. 

“It has only been in cases where the 
wrong has been so glaring, and fraud 
so deliberate that we have made arrests,” 
the bureau director, Alec Pisciotta told 
this journal. “In many instances we have 
haled offenders, including some of the 
department stores which operate jewelry 
departments, to this office, where we have 
pointed to errors in their advertising and 
issued orders for their remedy. News- 
paper advertising has shown a marked 
improvement since we began the drive. 

“In a lot of cases there is no deliberate 
attempt to defraud, but the retailers often 
stretch a point in order to meet competi- 
tion. Most of these will heed our warn- 
ings. Those who fail leave us only the 
alternative of making an arrest.” 

Some of the cleverest devices of which 
a conniving mind is capable were found 
by Mrs. Powers in her inspection of the 
jewelry windows of the metropolis. 
“Window larceny” is the term generally 
applied to this practice of false adver- 
tising. 

In the accompanying photograph Mrs. 
Powers is shown with a few of the typi- 
cal pieces of evidence. 

In the uppermost sign for the “white 
sapphire” ring, marked down from $19 
to $2.50, the impression was conveyed 
to a buyer that the piece was taken out 
of pawn on the 10th day of January; 
whereas, the “1/10” printed before “14K 
gold” was evidently the quality of the 
ring displayed. Inspection of the ring 
showed that it was only 1/30 14K gold- 
plated. 

The large sign below it was in a tray 
of watches which led to the impression 
that any watch could be had for $4.98. 
There were only two watches at this 
price, the others ranging to $17.98. “14K 
gold inlay,” the wording of a little “gents 
ring” display, is a new one to the trade. 
Asked the meaning of the term, the 
jeweler is said to have replied: “It means 
solid gold.” The ring itself is marked 
“1/30 14K rolled gold plate.” 

A jeweler who offered “14 karat 
soldered links” took the trouble to ink in 
the word “some” before the words “solid 
gold filled.” He also thought, apparently, 
he could make his display correct by add- 
ing in ink the words “gold plated” after 
“14 karat,” which was printed in bold 
letters. 

“Solid gold post earrings” advertised 
at “98 cents up” were found to contain no 
gold when tested upon the jeweler’s own 
touchstone. 

The reader may note how cleverly the 
card writer was in making the sign for 
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NEMESIS OF “WIN- 
DOW LARCENY,” Mrs. 
Katherine Powers, in- 
spector of New York’s 
Bureau of Weights and 
Measures, points to 
some of the misleading 
display cards which the 
Bureau seized from 23 
New York jewelers. 


watches, featuring the price $9.50. At 
hurried reading the sign seems to say 
“fully guaranteed,” but on study it evi- 
dently means “solid gold filled—guaran- 
teed for 5 years.” 

One clever device used often is that 
of placing, in pencil and so lightly that 
it is not legible except on minute inspec- 
tion, the percentage of the karat gold of 
the article on sale, as, for instance, “1/10” 
before “14K,” printed in bold type. 

Another jeweler advertising rings at 
$5, inked in the word “shell” after “solid 
gold.” Asked the meaning of this by 
the inspector, the jeweler is reported to 
have said, “gold shell means that it 
won't tarnish.” 

There wasn’t a single diamond watch 
in a tray which contained a sign using 
the inane term “diamond reproduction.” 

Some real bargains could be had by 
the public if the merchandise was as rep- 
resented as in the case of a broach dis- 
played as “genuine diamond platinum” 
for $10.75. This piece when examined by 
the inspector showed the mark “14K.” 
The jeweler is said to have tried to ex- 
plain this by saying “some one must have 
put the wrong card on it.” 

One jeweler who tried to foist off on 
a prospective buyer a piece of jewelry 
of other than the quality advertised said, 
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“Don’t get so excited, buddy. Ya gotta 
realize competition is the life of trade.” 
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“Why anybody knows you can’t buy 1¢ 
karat gold at such a price.” 

A Seventh Ave. watch repair shop 
which has a large volume of business 
used a window display featuring “45 
cents” below which in very small letters 
was “min.” This sign by implication 
meant that a “new mainspring, stem and 
crown, and cleaning and oiling” could be 
had at this price; whereas, it really 
meant a 45 cent minimum charge. 

Those already convicted, each of whom 
operates a store at 14th St., Manhattan, 
were: Harry Schaeffer, of 200 W. 16th 
St., and Harold Mendelson, 760 West End 
Ave., each fined $25 or five days in jail; 
and Al Schapiro, 159 E. 96th St., Brook- 
lyn, Michael Kopell, 478 E. 2nd St., 
Brooklyn, and Hyman Sternberg, 1413 
Prospect Ave., Brooklyn, each fined $50 
or 10 days, plus a suspended sentence of 
10 days in the workhouse. Schaeffer and 
Mendelson had pleaded guilty to mis- 
leading sign charges while the other 
three stood trial. Other cases are pend- 
ing in Special Sessions Court. 





National Watch Co. to Discontinue 
Practices Hit by F.T.C. 


WASHINGTON — The National Watch 
Co., Waltham, Mass., has entered into 
a stipulation with the Federal Trade 
Commission to discontinue certain prac- 
tices in the sale of its products, alleged 
by the FTC to be misleading. 

The respondent company, according to 
a Commission announcement, has agreed 
to discontinue advertising that its watches 
are comparable to a $20 product “when 
such is not a fact.” The company is also 
reported to have agreed to cease adver- 
tising that the accuracy of its watches is 
guaranteed by the factory, unless the spe- 
cific terms of the factory guarantee are 
stated, includiag the duration of such 
guarantee. 

“The respondent company also agrees 
to stop designating any warranty or re- 
fund agreement as a Gold Bond Guaran- 
tee and to cease issuing any so-called 
guarantee that is not complete and spe- 
cific in its terms and does not legally 
bind the guarantor to comply with its 
terms,” the Commission said. 
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Sterling Silversmiths Guild 
of America Plans Unusual 
Exhibit for ANRJA Convention 


An unusually striking exhibit will be 
made by the Sterling Silversmiths Guild 
of America at the forthcoming conven- 
tion of the American National Retail 
Jewelers Association to be held at the 
Waldorf-Astoria Hotel, New York, Aug. 
29 to Sept. 2. Charles H. Gregory, sales 
promotion manager of the R. Wallace & 
Sons Mfg. Co., Wallingford, Conn., was 
in New York last month completing ar- 
rangements for the display, which will 
occupy the Basildon Room at the conven- 
tion hotel. ne 

Describing the exhibit, Mr. Gregory 
said: “The room is to be arranged as a 
sterling gallery of the leading American 
silversmiths, and in effect will be, not 
individual displays, but a compact pres- 
entation of the Guild members’ merchan- 
dise. The decorating committee of the 
Guild is preparing screens and panels 
which will fit in windows and mirror 
sections so as to present a complete cyclo- 
rama as a background. 

“Tables will be draped with colored 
satin covered with lace tablecloths that 
have been made to order. The merchan- 
dise will be identified in its respective 
bays by the name of the manufacturer 
occupying that particular section. Months 
of planning, preparation and production 
have been devoted to this display to make 
it in keeping with the high standards of 
the Silversmiths Guild.” 

The task of planning for this exhibit 
has been carried on by the sales man- 
agers’ committee of the Guild, composed 
of Charles H. Gregory and T. H. Mc- 
Cready, R. Wallace & Sons Mfg. Co.; 
B. M. Getman and Paul Donelan, Gor- 
ham Co.; W. T. Hurley, Reed & Barton; 
L. H. Stoner and W. A. Hutchinson, In- 
ternational Silver Co., and G. H. Davis, 
Rogers, Lunt & Bowlen Co. 





WHEELER GETS BADGE IN DALLAS 


Datias, TEx.—Robert D. Armstrong, 
Waco, Tex., president of the Texas 
R.J.A., was guest of honor at a meeting 
of jewelers July 13, when on behalf of 
the local jewelers he presented a gold 
badge to Elmer Wheeler, author of 
“Tested Sentences That Sell.” 
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Gruen Will Throw Its Fall Advertising Back of Jewelers; 
Theme: “Gifts from Your Jeweler Are Gifts at Their Best” 


CINCINNATI— A vigorous advertising 
and sales promotion campaign, planned 
by the Gruen Watch Co., will have as 
its underlying theme, “Gifts from Your 
Jeweler Are Gifts at Their Best.” It was 
outlined to salesmen who attended the 


tion and point of sale material this 
slogan will be constantly emphasized. At 
the height of the Christmas buying sea- 
son a four-color, double page advertise- 
ment will appear, one of these pages 
being devoted exclusively to the slogan 





A banquet in the Netherlands-Plaza Hotel, C 
Gruen Watch Co.’s executives and salesmen. 


three-day sales convention here by Te- 
viah Sachs, Gruen vice-president and 
general sales manager, at a banquet in 
the Netherlands-Plaza Hotel on July 7. 

The plan, as outlined by Mr. Sachs, is 
designed to bring the jewelry business 
back to the retail jeweler. He said in 
part: 

“Gruen sells all of its products through 
established and reputable jewelers—their 
interests and ours are mutual. No one 
jeweler, or group of jewelers, can wage 
effective war against the serious inroads 
of competition from outlets other than 
jewelry stores. But Gruen, with the po- 
tent resources of national advertising at 
its command, is in a powerful position 
to bring back to the jeweler all the busi- 
ness that is rightfully his. The entire 
weight of our national advertising sched- 
ules will be thrown into the accomplish- 
ment of our mutual aims.” The address 
was broadcast by WCKY, Cincinnati. 

The campaign will start with a full- 
page advertisement in the popular maga- 
zines next month, featuring the new 
slogan. In a long list of leading maga- 
zines, on the radio and in sales promo- | 





incinnati, climaxed three active days for 
Inset, Teviah Sachs, vice-president and 
general sales manager 


and a statement describing the advan- 
tages of buying gifts from the jeweler. 
According to Frank M. Smith, advertis- 
ing manager, Gruen advertising will 
appear in Saturday Evening Post, Es- 
quire, Fortune, Vogue, Harper’s Bazaar, 
Life, Time, New Yorker and American 
Magazine. A campaign on professional 
type watches will also be conducted in 
medical and nursing journals. 

Another unique feature of the con- 
cern’s Fall plans is the inauguration of 
a radio advertising service for jewelers, 
which will function in a manner similar 
to a newspaper mat service, The con- 
cern is producing and recording a 
number of radio programs of different 
types and varying lengths. The programs 
will be recorded in 13-week series and 
a set of pressings of any program desired 
will be furnished free to jewelers for 
local broadcasting, complete with sug- 
gested commercial copy, publicity mate- 
rial and merchandising ideas. 

At the sales conference the new Gruen 
Fall line was shown, the most striking 
item being a woman’s Curvex watch to 
be worn at the side of the wrist. 





“Cold Storage” for Uncle Sam’s Vast Horde of the Metals the Jewelry Trade Uses Most 


Acme 


DEFENSE MEASURES dating to medieval days are combined with 
mcdern scientific ones to make impregnable the $600,000 depository 
at Fort Knox, Ky., where $10,000,000,000 in gold is stored for safe 
keeping. The above photo shows sentry houses at the only gate 
Beyond the steel fence, which may be elec- 
The vault within, made of steel which 
gives off poison gas under a torch, can be flooded 


into the strong box. 
trified, lies an open moat. 
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THE HUGE CONCRETE 
Point, on the Hudson R 
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United States Bullion Depository, at West 
iver, where nearly $2,000,000,000 worth of 
the mints at San Francisco, Denver and 


Philadelphia and the overflow from the New York Assay Office is 

being stored. The one-story structure has foot-thick walls and a 15- 

ton steel door. Nearly 100,000 silver bars, each weighing 70 pounds, 
were to be moved in at the rate of about $3,000,000 a day. 








Kentucky, Indiana and Ohio 
Retail Jewelers Hold Joint 
Convention at Clifty Falls 


Mapison, Inp.—The first attempt at a 
joint convention of the retail jewelers 
associations of Kentucky, Indiana and 
Ohio, held July 24 to 26, at the Clifty 
Falls Inn, in Clifty Falls State Park, 
near here, was termed a “decided suc- 
cess.” 

The Indiana association, which voted 
to become incorporated, named Irving 
Chayken, of Hammond, Ind., as presi- 
dent; A. S. Rowe, Indianapolis, and 
Harold Koerber, of Lafayette, Ind., as 
vice-presidents, and Elmer N. Lodde, 
Lafayette, secretary-treasurer. 

The Ohio jewelers retained Henry Von 
Unruh, of Cincinnati, as president; Ray- 
mond Hay, Coshocton, vice-president, 
and Clifford Simper, Cincinnati, secre- 
tary-treasurer. 

The Kentucky R.J.A. has new officers 
in James Aylward, Bucyrus, Ky., presi- 
dent, and Nolte C. Ament, Louisville, 
secretary-treasurer. 

Sunday, the opening day, was devoted 
to sports. There were many early ar- 
rivals and by afternoon golf, bridge and 
other games were in full swing. George 
Kamman directed the golf tournament 
and Mrs. Leo Simon, Mrs. Robert Mohl- 
man and Mrs. Irving Chaykin supervised 
the other diversions. 

Harry T. Gardner, of Cincinnati, 
speaking on the subject, “Too Many 
Zebras,” after the informal dinner Sun- 
day evening said, “A salesman can dis- 
tinguish himself by separating himself 
from the herd, and not look like, think 
like, work like and sell like all the 
others.” 

Robert Mohlman, Lafayette, Ind., the 
retiring president of the Indiana asso- 
ciation, made the welcoming address 
Monday, at the same time reviewing the 
activities of his group. He then intro- 
duced Charles T. Evans, ANRJA secre- 
tary, who gave an interesting account 
of the. work being done by the national 
association. An informal discussion of 
jewelers’ problems followed. 

J. Frank Newman, secretary of the 
National Association of Credit Jewelers, 
speaking at the afternoon session, dis- 
cussed problems facing businessmen, par- 
ticularly impending revival of legisla- 
tion taxing tightly-held corporations and 
capital gains, and optical legislation in 
various States. 

Raymond M. Hay, chairman of the 
merchandising committee of ANRJA, ex- 
plained the difference between “sales 
pressure” and “sales pleasure.” Mr. Von 
Unruh discussed fair trade practice acts 
and the benefits accruing to retail jew- 
elers from such legislation. Percy B. 
Stith, secretary-treasurer of the Kentucky 
R.J.A., was the final speaker Monday 
afternoon. 

An evening of banqueting and dancing 
began at 6:30 p.m. with Mr. Chaykin as 
master-of-ceremonies. After distribution 
of prizes collected by Fritz Fromm, In- 
dianapolis, chairman of the prize com- 
mittee of the Indiana group, the address 
of the occasion was made by J. Ray- 
mond Schutz, of Manchester College. 
The remainder of the evening was given 
over to a program of dancing and enter- 
tainment sponsored by the traveling 
salesmen, organized to promote the wel- 
fare of State associations. 

The three associations conducted their 
elections and other business in separate 
sessions Tuesday. 








Firms Tell FTC They Won’t Misuse 
“Blue-White” and ‘“Goldcraft” 


WASHINGTON — The Federal ‘Trade 
Commission has announced that the Royal 
Diamond & Watch Co., Inc., 170 Broad- 
way, New York, has agreed to cease ad- 
vertising that any diamond is “blue- 
white” when in its natural state it shows 
any color or trace of color other than 
blue or bluish; that every watch sold by 
the company, or any watch not guaran- 
teed by its manufacturer, carries with it 
two guarantees, namely, a “double guar- 
antee” and a “factory guarantee,” or 
that the value of any article is guaran- 
teed by the company. 

The FTC also reported that the Elgin 
Silversmith Co., Inc., 40 W. 17th St. 








New York, has stipulated that ir will 
stop employing the word “Goldcraft” ag 
descriptive of its products which are not 
composed of an alloy containing golq 
The commission said the company manu. 
factures 
alloy known as 3-A metal. The stipula- 
tion also provides, according to the FTC 
that the company will cease use of the 
word “gold” alone or in connection with 
the word “craft” or with other words 
in any way to designate its articles 
as to imply that they are composed of 
an alloy containing gold, when such js 
not the fact. The alloy actually used, ac. 
cording to the stipulation, contained cer. 
tain metals other than gold, which, the 
commission said, “were mixed so ag to 
form an alloy resembling gold.” 
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with GOLD FILLED «: 


In the first place more manufacturers than ever before are making available a wide selection 


real sales effort behind Gold 


and Rolled Gold Plate* jewelry th 
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items made from Gold Filled and Rolled Gold Plate — the highest tribute to its quality and 


ing acceptance. And secondly, it enables you to offer merchandise of known quality well wi 


the reach of even the most moderate budgets. 


For in the manufacture of Gold Filled and Rolled Gold Plate, every care is taken to assure 
utmost in long wearing quality. Bars of solid karat gold are first fused to a strengthening 
of non-precious metal — then rolled and drawn repeatedly under tons of pressure. This me 
of gold plating makes the gold surface layer hard, compact — gives it highest resistance to W 


And throughout every part of the production of sheet, wire, tubing, the uniformity of gold 
ness, quality, and strength are held up to top standards. This process, developed from that 


Research Division of GOLD FILLED and 
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BOSTON 


s, L. Miller, of S. L. Miller & Son, Inc., 
373 Washington St., sailed July 19 to 
visit the diamond markets. 

Herbert S. Crutchfield, jeweler at 387 
Washington St., is taking a well-earned 
rest. His daughter is in charge in his 
absence. 

M. A. Banks, of the N. C. Nelson Co., 
jewelers at Concord, N. H., was sojourn- 
ing at York Beach, Me., throughout July 
golfing and fishing for tuna. 

Gus Felber, of D. C. Percival Co., dean 
of New England jewelry salesmen, has 
returned from a three weeks’ vacation 
on the islands of Portland Harbor. 

Boston’s nautical jewelers are antici- 





in the making of fine Sheffield Plate nearly 200 
years ago, still stands as the finest plating 
method known to science. 


In planning fall lines, make sure that you can 
offer the best buys in moderately priced 
jewelry — and feature sales leaders made from 


Gold Filled and Rolled Gold Plate. 
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pating Yacht week at Marblehead, Mass., 
starting Aug. 6, by either preparing their 
crafts or engaging in club activities. 

B. Spector and family of New Haven, 
Conu., sailed July 16 on an eight weeks’ 
tour of the continent, during which time 
they will visit England, Italy, France and 
Holland. 

George Fletcher, salesman for E. B. 
Horn Co., 429 Washington St., is vaca- 
tioning at Fitzwilliam, N. H. Mr. 
Fletcher is the popular president of the 
Boston Jewelers Bowling League. 

Philip H. Kimball, 91, retired optome- 
trist and watchmaker, died July 20. For 
many years he was employed in Salem. 
He leaves a son, Philip R., who succeeded 
him in business at Newburyport. 

David and Lawrence Percival, of D. C. 


» \OLLED GOLD PLATE 


*What is Gold Filled and Rolled 
Gold Plate? 


For either product, 10k or higher gold must 
be used, to conform to US Commercial 
Standard No. CS47-34 (except watch cases, 
made to special standard). In qualities of 
1-20th and higher it is called Gold Filled. 
Lower than 1-20th it is called Rolled Gold 
Plate. Make sure your jewelry is made in 
accordance with this U. S. Commercial 
Standard, thereby protecting yourself and 
your customers — insist on a written 


guarantee from your supplier. 
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ISLAND 


Percival & Co., Inc., wholesale jewelers 
at 373 Washington St., are making plans 
for the 75th anniversary of the company’s 
founding, which occurs next year. 

Carl Lawton, of E. H. Saxton Co., 387 

Washington St., who lives “down Hing- 
ham way,” is working a truck garden. 
He says, “I don’t know what this bunch 
of carrots cost, but they taste okeh.” 
_ Edmund W. Kirby, manufacturing 
jeweler at 373 Washington St., sailed 
early in July for an extended trip com- 
bining business and pleasure. He will 
visit Ireland, England, Italy, France and 
Holland. 

Ellsworth Read is carrying on in the 
place of his father, Elmer C. Read, of 
Kettell, Blake & Read, Inc., 387 Wash- 
ington St., who with Mrs. Read is enjoy- 
ing a month’s vacation at their Cape Cod 
summer home. 

I. Alberts Sons, Inc., wholesale jewel- 
ers at 373 Washington St., are optimistic 
for the fall season on the basis of reports 
brought to the mid-season sales confer- 
ence by its traveling representatives. The 
fall line was shown by Max Alberts, 
sales manager. 

Walter L. Wigmore, Norfolk Downs, 
is looking forward to the visit of his son, 
Raymond, and his family, of Cincinnati, 
who will vacation on the South shore. 
Father and son are well known to the 
jewelry trade of the South and Southwest, 
where they traveled for many years. 

Homer’s, Inc., retail jewelry store, 
which for most of its 56 years was lo- 
cated on Winter St., has returned there 
with a new store at 44-46 Winter St., 
opened July 21, after five years on Tre- 
mont St. Walter A. Robie, gold jewelry 
expert, has been with the store for 40 
years. 

A. E. Carlstrom, jeweler of Minneap- 
olis, Minn., and family made a flying trip 
to Lancaster and Philadelphia, Pa., and 
to Waltham, Mass., the home of a sister. 
He is one of three brothers, all watch- 
makers, who served their apprenticeship 
in their father’s shop in Sweden. K. S. 
Carlstrom is in the retail jewelry business 
in Watertown, Mass., and Ellis Carl- 
strom is an executive in the small watch 
production department of the Hamilton 
Watch Co. 

William B. Garfield, watchmaker for 
53 years with Kettle, Blake & Read Co., 
and president of the New England 
Watchmakers Club for many years, died 
here on July 14 at the age of 89. Born 
in Waltham, Mass., he served his ap- 
prenticeship in a retail store and then 
entered the employ of the Waltham 
Watch Co. As president of the watch- 
makers club he did much for the ad- 
vancement of the organization and its 
members. Under his leadership classes 
were started in the higher technic of 
watch repairs. Diplomas were given for 
the two-year course under competent in- 
structors. These classes were the begin- 
ning of what later became the New En- 
gland Horological Institute, of Milford, 
of which the late Edward Lilley was the 
dean. 


CORRECTION 


In a description of the new Schiffman 
Jewelry Co. store in Greensboro, N. C., 
which appeared in the July issue of this 
journal, the founder was incorrectly re- 
ferred to as the late Simon Schiffman. 
Although Mr. Schiffman retired in 1918 
when he turned the management of the 
business over to his two sons, Arnold 
A. and Harold A. Schiffman, he is living 
and quite active although not in the jew- 
elry trade. The error is deeply regretted. 

















| NACJ Plans Unique 


NOBL E R E WA R D ! | Program for Chicago 
.... for Careful Conclave Sept. 11-15 


Jewelers . .. | |, ©tcaco—A program which will em. 


brace only subjects pertinent to the 
jeweiry business, has been virtually com. 


ery vear since 1914 care- pleted for the 12th annual conventi 
Ev dh M iM and exhibition of the National dea 
ful jewelers insured in the ation of Credit Jewelers, to be held at 
a | the Hotel Sherman, this city, from Sept. 
National Jewelers Mutual ao 1. tek feeeae, Gee 


secretary of the association, also ap- 


have received dividends | nounced that more than 95 per cent of 


averaging 33 1/3% — @ | the exhibit space has been reserved by 
z a | manufacturers, many of whom will show 
worthwhile saving on the for the first time new lines and new 


JE W, ELR Y FINDIN GS cost of their Fire Insurance. eal a eee 7 phe 


is expected at the four-day conclave. 


for Manufactaring We'll be glad to explain | In commenting on the somewhat dif- 


° ferent ram arranged, in which 
how you may become elig- venae - ee g which no 


and Repair Work ible for a similar "reward" 
—Write today! 





| speaker outside the jewelry trade will be 
| featured, President William Gibson ex- 
| pressed the feeling that there are sufh- 
cient problems within the industry requir- 
| ing attention and for this reason the 
meeting should be devoted to them. 
As previously announced, the conven- 


oe 6 NO UNA L tion exhibits will open Sunday morning, 

« \y/ C 4 EC R S Sept. 11, at 9 o’clock, giving the jewelers 

in the Chicago area, unable to leave 

their business on other days, an opportu- 

F. H. NOBLE & CO. M U T U A L. nity to inspect the displays. These ex- 
a hibits will be open from 9 a.m. to 6 p.m. 

Manufacturers ona bie psig Npedoe each day except amin and Wednes- 

JEWEL S ING day, when they will remain open until 

559 W. 59th Street, CHICAGO Pe eNnNAH, WISCONSIHEN 9 p.m. The exhibition will close at noon 





on Thursday, Sept. 15, in order to pre- 
pare for the annual banquet that night. 

The business activities will open Mon- 
day morning, Sept. 12, with an address 
of welcome by President Gibson, fol- 
lowed by the NACJ advertising clinic to 
be conducted by Harry P. Bridge and 
Lansford F. King of Philadelphia. The 
subjects to be considered at this clinic 
will include “Retail Jewelry Store Ad- 
vertising, Right and Wrong,” “The 
NACJ Diamond Promotion Plan,” 
“NACJ Mat Service,” followed by a dis- 
cussion of individual problems. Tuesday, 
Sept. 13, will be devoted to a general 
legislative meeting at which the subjects 
for discussion have been listed as “Op- 
tical Legislation” and “General and Na- 
| tional Legislation.” 


Wednesday’s session, Sept. 14, will - 
Sn SERVICE e CUISINE | brace round sie walks oa a general 
ATMOSPHERE - APPOINTMENTS | Se “eke ents ae 









































Administration,’ “Inventory and_ Stock 

Styled to the tempo of the moment under the expert Control,” “Direct Mail Advertising” and 
supervision of W & J Sloane, Biltmore rooms and “Premiums and Gifts.” The annual 
suites are generous in size and are your assurance nage — be — a 
of the utmost in airy comfort ee ee eee ee 
‘ ceived, followed by the election of off- 

Directly connected with Grand Central, The Biltmore E- a BE engin a 

. . . | Ss 5 ° . 

offers you a time-saving New York home, convenient iodine 6it tat sanaininn ok ts ha ae 
to the important amusement centers, the smart shops | nual College Inn Frolic Sunday night, at 
of Fifth and Madison Avenues, and the vital New York | which a special floor show will be pre- 
you wish to see. Single rooms from $6; doubles from | sented and a Keno party for the ladies 


tage | Tuesday afternoon. 
$8; suites from $12. | A complete list of the exhibitors and 


a detailed account of the convention will 


appear in the September issue of THE 
| JEWELERS’ CIRCULAR-KEYSTONE. 
David B. Mulligan, President | 
MADISON AVE. AT 43RD ST., N. Y. 
| 





FENNEL TO BARKAN CO. 


MILWAUKEE—Glenn Fennel has been 
added to the sales force of M. B. Barkan 
Co., wholesale jewelers and diamond 
importers at 210 W. Michigan St., here. 
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Importations of Swiss Watch 
Movements to United States 
in 1937 Show Big Increase 


Swiss watch movements imported to 
this country in 1937 amounting to 36,- 
257,838 francs (about $8,340,000) rep- 
resented a monetary increase of 80 per 
cent over 1936, according to a report on 
Swiss exports of watches prepared by 
George R. Donnelly, of the Specialties 
division, U. S. Commerce Department. 

The United States imports in 1937 
amounted to 69 per cent of the total 
value of Swiss watch movements ex- 
ported, which was 61,289,357 francs. By 
number the United States imports of 
movements amounted to slightly more than 
half of the total Swiss exports. 

Switzerland’s best customers for its 
finished watch movements by number and 
in 1937 were as follows: 


value, 
Number Francs 

United States ...... 3,232,251 36,257,838 
United Kingdom .... 643,401 5,393,843 
MS Coes 4 oof 56-6: oes 374,034 3,760,358 
errr 343,774 3,711,604 
PE! sxe nik oerwws 324,398 2,680,945 
DE. Sec eta ren es 287,929 2,566,758 
CE iceebacees anes 412,590 1,271,545 

Other Swiss exports to this country in 
1936 and 1937 were: Pocket watches, 
finished, with cases of steel, nickel, or 


other non-precious metals, whether sil- 
vered, gilt or not, 1936, 8851 worth 148,- 


311 francs; 1937, 21,029, worth 285,654 
francs; wrist watches in nickel, 1936, 
127,198, worth 1,061,739 francs; 1937, 
127,007 worth 1,434,257 francs; other 


watches in nickel cases, 1936, 9267 worth 
235,468 francs; 1937, 24,444 worth 602.,- 
798 francs. 








STIMULATE SALES 


with .beth Weissman GIFTS 


15-149 





A 
SPECIAL 


$10.80 


Per 
Dozen 











Four Czechoslovakian crystal horse shoe 
shaped ash trays nested in gold plated mount- 
ing with assorted ornaments—colored stones 
and miniatures. 


Quality Tells! 


Importations by .beth Weissman .. . includ- 
ing urns, vases, candy boxes, cigarette boxes, 
ash trays and lamps . . . are featured sales 
leaders in jewelry stores everywhere. 


Exhibiting at Chicago Gift Show, 
15127 Merchandise Mart 


and 
New York Gift Show, 
Room 442, Hotel New Yorker. 


-beth WEISSMAN 


IMPORTATIONS 
49 West 23rd St., New York 
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DeMontigny Named President of 
New Hampshire R.].A. 


PorTsMouTH, N. H.—An attendance of | 


150 jewelers and their wives despite a 
week of rain, at the 23rd annual con- 
vention of the New Hampshire R.J.A., 
June 28 and 29, at Wentworth-by-the-Sea 
here, attests to the regard in which this 
association is held by its members and 
the trade at large. 

The guests of honor included William 
D. McNeil, ANRJA president and chair- 
man of the Jewelers Publicity Committee, 
and Wilson A. Streeter, Philadelphia, 
ANRJA regional vice-president, who both 
spoke on association work. Other guests 
were Blaine Libbey, Milford, Mass., 
president of the Mass.-R.I. R.J.A.; D. 
Fortin, Waterville, Me., president of the 
Maine R.J.A., and William J. Fagan, 
president of the United Horological Asso- 
ciation. 

The following officers 
Robert A. DeMontigny, Nashua, N. H., 
president; Leonard H. Vancore, Cole- 
brook, vice-president; Addie Fisk Goodell, 
Epping, N. H., secretary-treasurer and 
delegate to ANRJA convention, and 
George W. Stuart, Weston L. Fickett, 
both of Concord, and Arthur B. Duncan, 
Portsmouth, executive committeemen. 

Retiring President George W. Stuart 
was given a banjo clock and a Gruen 
wrist watch was presented to Mrs. 
Goodell in recognition of ten years of 
service as secretary-treasurer. 





Schick Gets Injunction in New York 
Against Price-Cutting 


STAMFORD, COoNN.—Schick Dry Shaver, 
Inc., is vigorously pursuing its remedies 
against cut-price dealers who offer the 
Schick Dry Shaver at less than the list 
price of $15 in Fair Trade Law States. 


were elected: 





On July 6 the company obtained a final | 


judgment and a permanent injunction in 
the Supreme Court of the State of New 
York against the firm of Nichols & 
Fletcher. Suits against other cut-price 
concerns are pending. 





ABRAHAM LEVY 


Cuicaco, ILt.—Abraham Levy, who 
has been in the trade for more than 
half a century, and Chicago manager for 
the Star Watch Case Co., which he repre- 
sented here for about 25 years, died sud- 
denly July 26. Previous to his last em- 
ployment he was connected with Adolphe 
Schwob Sons, Inc., and earlier with 
Bryon Strasburger, predecessor of the 
present firm of Bayer, Pretzfelder & 
Mills, Inc., New York watch wholesalers. 
He was aged 66. 

He is survived by his widow, a daugh- 
ter and a son, David Levy, who repre- 
sents the Favorite Back Stay Co., Cin- 
cinnati, O., watch attachment firm. 





ST. LOUIS MANUFACTURERS’ OUTING 

St. Louis, Mo.—The St. Louis Jewelry 
Manufacturers Association held its an- 
nual alfresco dinner July 12 at Seifert’s 


| Grove, near here, when 25 members en- 


joyed chicken with all the “trimmings” 
and plenty of what makes both St. Louis 
and Milwaukee famous. Horseshoe pitch- 
ing by electric light and other amuse- 
ments were enjoyed during the evening. 
Among the firms represented were: Acker 
& Horstman, City Jewelry Mfg. Co., 
Eisenstadt Mfg. Co., Gutfreund & Ar- 
nold Co., Kennedy & Co., A. Kessler 
Jewelry Mfg. Co. and Kinsley-Kovsky 
Jewelry Mfg. Co. 
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CREDIT 


rO RMS 2 
* IDEAS 


We specialize in produc- 
ing credit forms and 
advertising ideas for 
CREDIT JEWELERS. 


If you are now engaged 
in credit selling, or are 
contemplating entering 
the credit field, we will 
gladly send you samples 
FREE, and without obli- 
gation on your part. 


Here are a few of the 
items we produce: 


* INSTALLMENT 
CONTRACTS 


* LEDGER SHEETS 

* ACCOUNT BOOKS 

* ACCOUNT CARDS 

* COLLECTOR'S CARDS 
* DISCOUNT CHECKS 

* DISCOUNT BONDS 


* CERTIFICATES OF 
GOOD CREDIT 


All of the above items 
are now in use by 
many Credit Jewelers, 
and their utility has 
been proven. Shall 
we send you samples 
... They're yours for 
the asking. 


Sw: Mu THOME’ 























Gold & Silver Charms 


i is 
ih 


WISDOM 


OLD MAID 
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LEARNING 


o 


STRENGTH 


GOOD LUCK 


GLUTTON ENGAGEMNT 


FORTUNE 


Write for complete catalogue 


Simons Bros. Company 
269 S. 9th St. Philadelphia, Pa. 


Dunkirk 


A POPULAR PRICED 
STERLING LINE 
OF QUALITY 


oe 
Utait 
Our Exhibit of 
Old Refinished 
Sterling Silver 
at Booths 31 and 32 
HNN. 3. &. 
Convention 

Waldorf-Astoria 

= 


GOLD RECOVERY & 
REFINING CORPORATION 


53 W. 47th ST... NEW YORK CITY 























Jewelers Publicity Committee 
Appeals for Funds to Support 
Its Widespread Activities 


In an effort to achieve a wider and 
more intense interest among jewelers in 
the work it is doing to publicize and 
stimulate the sale of more jewelry, the 
Jewelers Publicity Committee, with head- 
quarters at 22 W. 48th St., New York, 
is appealing to every retail jeweler and 
larger repairer in the country for support. 

More than 17,000 appeals were made 
by the committee, which is requesting 
from each individual or concern con- 
tacted, a minimum subscription of $3. 
Accompanying each appeal was a com- 
plete account of the activities and accom- 
plishments of the committee, of which 
William D. McNeil is chairman. The 
scope of these activities, it was shown, 
covers newspapers, popular magazines, 
fashion shows, radio, national advertis- 
ing agencies, movies, educational fea- 
tures, outstanding and important social 
events, promotional material and public 
relations work. 

In the field of news, it has been pre- 
paring and furnishing editorial matter 
for women’s pages to all of the well- 
known daily and weekly newspapers, 
agricultural and trade publications and 
to fashion page syndicates. Through the 
efforts of the committee, jewelry is fre- 
quently featured on celebrities and others 
who are front-page, society or fashion 
news. 

Advertising agencies using women mod- 
els to display or accent merchandise 
use jewelry supplied by the committee, 
26 of these agencies taking advantage 
of this service for magazine and outdoor 
advertising campaigns. During the past 
seven months, jewelry supplied by the 
committee has been used on six important 
magazine covers, while during the same 
period six Movietones have featured jew- 
elry, through the activities of committee. 
One of these Movietones exploits day- 
time jewelry for color. By these and 





other efforts the committee mentions, 
jewelry—meaning all well-made merchan- 
dise usually found in retail jewelry | 


stores—is being popularized and _ pub- | 


licized for the benefit of the industry. 
Quoting from the appeal letter mailed 
last month, the Committee says in part: 
“The Jewelry Publicity Campaign has 
been helping your business for three 
years. Manufacturers, wholesalers and 
importers, as well as retailers, support 


the program and are represented on the | 


committee. 

“Some of your fellow retailers pay 
from $100 to $1,000 a year, which is fine, 
but this is a trade-wide effort and we 
want you to have a part in it and to 
receive its benefits. 

“We know that no jeweler wants to 
be a ‘free rider’ at any time and, for 
your convenience in making a subscrip- 
tion, we take the liberty of enclosing a 
bill, a very small bill, so that you can 
feel that you have a share in insuring 
the growth of the jewelry business in this 
country. If you think the amount is too 
small, just increase it yourself.” 





E. C. BROSSARD 


E. C. Brossard, 73, who engaged in the 
jewelry business in Tennessee and Flor- 
ida for more than haif a century, died 
June 27 at his home in Sarasota, Fla. 
Born in St. Imier, Switzerland, he learned 
the watch craft in the Longines factory. 
He was in business in Florida since 1925. 
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AN 


EXTRA VALUE 
SPECIAL 





SPECIAL NO. J10—10/0 size, 
Elgin or Waltham Men’s 
Watch in 10K yellow rolled 
gold plate case, stainless steel 
back, curved to fit the wrist, 
complete with leather strap— 


7-jewel, reduced from $7.50 to $6.00 
15-jewel, reduced from $9.50 to $7.50 


Send for our new 1938 24-page cata- 
log and also our latest bulletin 
illustrating hundreds of exceptional 
values in high grade reconditioned, 
guaranteed watches. 


Weksler & Goodman, Inc. 


Distributors of Keystone, Star, Belove, 
Master and I.D. Watchcases 


5 South Wabash Avenue 
Chicago, IIl. 











The spirit 


of Service 


issincere and spontaneous 
at the Lexington. You'll find 
it a refreshing innovation 
in a large,modern hotel... 
801 comfortable rooms with 
tub and shower bath, and 
radio from $3.50. 


Visit the Famous 


Spustiy Loom 


@ On your next trip to New York 
be sure to see Manhattan's most 
unique restaurant. An authentic 
Hawaiian setting, even to a trop- 
ical hurricane. It has “taken the 
town by storm.” Dining and danc- 
ing nightly. 


HOTEL LEXINGTON, 


LEXINGTON AVENUE at 48th STREET 
NEW YORK, N. Y. 


Charles E. Rochester, Managing Director 











THE JEWELERS’ CIRCULAR-KEYSTONE 
for August, 1938 

















NEW YORK: 


Joseph H. Shaw, cf the Shaw Jewelry 
Co., Dallas and Fort Worth, Tex., was 
a recent visitor to this city. 

Mortimer Segal, importer of precious 
stones, has moved from 604 Fifth Ave. 
to larger quarters at 665 Fifth Ave. 

J. Horowitz, of J. Horowitz & Son, 21 
Maiden Lane, will return early this month 
after a three-months’ stay in Switzerland. 

Henry Miller, of Miller & Veit, 630 
Fifth Ave. will return on the Qucea 
Mary, Aug. 8, from the diamond markets. 

Julius Kroll, of Kroll Co., diamond im- 
porters, 530 Fifth Ave., sailed July 2 on 
the Nieuw Amsterdam for Amsterdam and 
Antwerp. 

George Frey, popular manufacturers’ 
representative, at 21 Maiden Lane, has 
returned to his office after a successful 
eye operation. 

Stephen J. Marx, son of Charles Marx, 
diamond importer, at 20 W. 47th St., was 
married July 19 to Miss Elaine Feitler, 
New York City. 

Jewels of Distinction, Inc., on July 1, 
took possession of a new store at 149 
W. 57th St. This firm was formerly lo- 
cated at 134 E. 57th St. 

M. Goldstein of M. & I. Goldstein, 
diamond importers, 48 W. 48th St., sailed 
on the Normandie, June 29, on a purchas- 
ing trip to Antwerp and Amsterdam. 

Tavannes of America, Inc., have taken 
larger quarters on the third floor of the 
same building, 608 Fifth Ave. The of- 
fices are newly furnished and attractive. 

‘Sam Reyman, affectionately known as 
the mayor of West Mount Vernon, after 
40 years at 34 Mount Vernon St., has 
moved to 10 W. First St., in Mt. Vernon. 

Albert B. Deutsch, retail jeweler, for- 
merly at 835 Lexington Ave, early last 
month moved to new and larger quarters 
at 987 Lexington Ave. 

The Universal Watch Case Co. has 
started in the business of manufacturing 
watch cases at 7 W. 45th St. Robert 
Guyenet and Andrew Vannier are the 
members of the firm. . 

Louis Adels, of the L. Adels Co., watch 
importers, 64 W. 48th St, returned to 
this country last month on the Champlain, 
after several months abroad. 

John Hartzberg, of J. & L. Hartzberg, 
manufacturing jewelers, at 665 Fifth 
Ave., returned August 1 on the Norman- 
die from a six-weeks’ trip to the diamond 
markets. 

Max Templehoff left recently for the 
West Coast, and John Schmied for the 
Middle West on their annual fall selling 
trips for the Croton Watch Co., 21 Mai- 
den Lane. 

The Bliss-Schofield Corp., 414 S. 14th 
St. Newark, has been licensed by the 
World Fair Corp. to manufacture novelty 
charms representing distinctive buildings 
at the Fair in karat gold, silver and 
crvstal. 

The following concerns have been 
granted charters of incorporation to en- 
gage in the jewelry, watch or clock 
business in this city: Stewart Marshall, 
Inc., Universal Watch Case Co., and 
Canterbury Watch Co. 

K. Mikimoto, Inc., is successor to the 
firm heretofore doing business as K. 
Mikimoto, 630 Fifth Ave., according to 
announcement made last month. The 
new corporation has assumed all liabil- 
ities of the former concern. 

Anthony Peters, for many years with 
the Wadsworth Watch Case Co., is now 
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associated with the Lapwell Watch Case 
Co., 11 W. 30th St. Mr. Peters will not 
only visit the metropolitan trade but will 
also cover other sections of the country. 

I. Rothman, formerly of Rothman & 
Baden, Inc., and William Schneider, for- 
merly of William Schneider Mfg. Jewel- 
ers, are now associated under the firm 
name of Rothman & Schneider, Inc., man- 
ufacturing jewelers, with offices and fac- 
tory at 2 W. 47th St. 

William Wagner, executive secrctary 


of the Associated Credit Jewelers of New | 
York and New Jersey, has retained the | 





| 
_NAVON & MISRAHI S. A. 





grand ball room and all of its facilities | 


at the Waldorf-Astoria 
association’s annual dinner-dance Sunday 
night, March 19, 1939. 

Henry Green has been named chairman 
of the committee to plan for the 1939 
field day event of the Maiden Lane Out- 
ing Club. Those who will assist on this 
committee are Henry Hyde, Harry Brom- 
ley, Arthur Bergman, Howard Hutchins 
and E. Sidney Hyman. 

Jacobs & Simmons, 93 Nassau St., and 
the Simmons Watch Co., another name 
used by the same co-partnership consist- 
ing of Joseph Jacobs, Morris Simmons 
and Jacob Heller, have been dissolved, 
and each of the partners will continue 
individually and in their own names. 

Hugo Falkenstein, 64, organizer and 
first president of the Bronx Retail Jewel- 
ers Association, died July 21 at Kane 
Pavillon, where he had lived since his 
return from Miami, Fla. He conducted 
jewelry stores in The Bronx for 35 vears 
until he went to Miami several years ago. 

The trade sympathizes with J. A. 
Golby, wholesale ieweler. at 9 Maiden 
Iane. in the loss of his son, A. N. Golby, 
41, of South Orange, N. J. The deceased 
served as a first lieutenant in the World 
War after graduating from Columbia in 
1917, where he played three years of 
football. 

One of the best of the recent fascinating 
windows executed at Marcus & Co., Fifth 
Avenue jewelers, bv W. Bavard Okie, 
Tr.. was one tying in with the George 
Gershwin memorial concert. The display 
was centered on two white miniature 
velvet pianos and a portion of an original 
score by Gershwin. 

American Time Products. Inc., char- 
tered in Wilmington. Del. for the pur- 
pose of manufacturing and dealing in 
watches, has filed a statement and desig- 
nation with the Secretary of State at Al- 
banv that its New York office is situated 
at 580 Fifth Ave. C. H. Fetter is presi- 
dent of the company. 

The Maxwell System service, 22 W. 
48th St., is now specializing in creating 
and executing wax or metal moulds, mak- 
ing moulds for reproductions. and castine 
in precious metals. The service also pro- 
vides up-to-the-minute styles for manu- 
facturers too busy in their shops to learn 
about today’s best sellers. 

Representatives of nine Yonkers jewel- 
ery stores met on July 19 to formulate 
plans for a citv jewelers’ association, to 
be represented in the Westchester countv 
association. The chamber of commerce 
offered cooperation in its avowed plan 
to combat wholesale-retail practices. Rob- 
ert Groebel was named temporary chair- 
man. 

Ansonia Clock Co., a Connecticut cor- 
poration. has chanved its name to The 
Ansonia Factories, Inc., according to pa- 
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Hotel for the | 


ANTWERP, 26 rue Simons 


Export: Diamonds of all qualities 
Import: Cultured pearls 


Buying Agency at Kobe 
Established in 1911 


Correspondence invited 
References given and required 


Representative for U. S. A. 


SAL GUTWIRTH 


580 FIFTH AVE., NEW YORK 








**JADE”’ 


‘The Gem Of Ages” 


We carry a complete line of Jade m 
various sizes and shapes. Should you 
have difficulty in obtaining the Jade 
you desire, please write us as we can 
fill your every requirement. 


CHINESE GEMS CO: 


INC. 


20 West 47th St. New York 








For Every Jeweler Handling Precious Stones 
A Famous Book at a Bargain Price! 
“The Curious Lore of Precious Stones” 


By George Frederick Kunz 
Originally $8.50. Reprinted Now for... $169 


For Sale By STEPHEN VARNI CO. plus 
Viusual Gems. 580 Fifth Ave.,NewYork !5e pestege 








Coat of Arms Seals 


ENCRUSTER 


BRAUNFELD &@ MEHLMAN 
108 FULTON STREET 


Drilling NEW YORK, N. Y. 


Cem Cutting 














Diamonds, Pearls, Precious, 
Synthetic & Imitation Stones 
S. NATHAN & CO., Ine. 


71-73 Nassau Street, New York. 


Ord r Jobbing Stones and Lapida 
Fate baie ei 


Work Carefully and Promptly 
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Diamonds 


and 
Diamond Mounted Jewelry 


WHITELAW BROTHERS 


Diamond Importers and Cutters 
48 West 48th St. New York City 
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if] KUR 37 MAIDEN LANE 
- 3 NEW YORK, N. Y. 
BUY DIRECT FROM IMPORTER 


SPECIALLY REDUCED PRICES UNTIL LABOR 
DAY, SEPTEMBER 5, 1938 


FINISHED BALANCE STAFFS 
for Swiss Watches. Also imitation 
Staffs for Elgin, Waltham and 
other American Watches. 3000 gross 
in stock, over 300 different sizes, 
models and lignes. 
Per dozen (not less of one kind).. 
12 dozen, | dozen or more of each 
DD snbb0heeks000d004000e5 00068 2.40 
Per gross (not less of one kind).. 2.00 
50 gross Balance Staffs .......... 87.50 
ASSORTMENTS of Balance Staffs 
for A.S. or BULOVA or GRUEN 
. from Baguette to 10'/2 

ligne. Each assortment contains 

12 different Asst. of 

4 dozen...$1.00. Asst. of 6 dozen 1.50 
Balance Staff for SWISS Watches. 24 dif- 
ferent models from 2/2 ligne Baguette to 
{3 ligne. Per assortment of 6 dozen...... 1.75 
CABINET of 144 Dozen Balance Staffs, 144 
different kinds for Swiss Watches or for Swiss 
and American Watches, 1 dozen of each kind. 
Each size or model in separate, celluloid, 
rust-proof bottles, fitting approximately 200 
DIFFERENT MOVEMENTS, from Baguette 


$ .25 


models. 


to {6 size. Per assortment of 144 dozen.. 28.80 
Per assortment of 144 half-dozens ...... 16.00 
Also in stock STEMS for SWISS Watches. 
Pe Ce Or OE ED ocecsscnccs0cccssces -20 
Per gross (not less of one kind) .......... 1.50 
Assortment of 12 dozen, { dozen or more of 
eS are 2.00 
ASSORTMENTS of STEMS for A.S., or 
BULOVA or GRUEN Watches, from Baguette 
to {0% ligne. Each assortment contains 
{2 different models. Asst. of 4 dozen...... 1.00 
BALANCE HOLE JEWELS for American 
Watches, high grade quality, per dozen... 75 


HIGH GRADE QUALITY OF MAIN- 

SPRINGS, for Swiss Watches, per dozen.... 

For American Watches, per dozen ........ 1.10 

Shipped C.O.D. or against payment in ad- 
vance. Postage Charged. 


















PATENT YOUR IDEAS 


send a Sketch or Model 
of your invention for 






FREE ffreeature 


J. S. Pat. Off. records searched 
for ANY Invention or Trade Mark 











RCH CROWN TAGS 


CELLULOID — METAL — PARCHMENT 


Send for Catalog Illustrating 
Our New Improved Line 
18 Crawford St. Newark, N. J. 














[JE RECE—— 


SELF-WINDING 
WATERPROOF WATCHES 
48 WEST 48TH ST. 


NEW YORK 





DINIKS 


STERLING 





The Mail Order Material House 


WATCH MATERIALS 


LOWEST PRICES — PROMPT SERVICE 
WRITE FOR PRICE LISTS 


DEAN COMPANY 


87 NASSAO ST. 





STOP WATCHES 


Low-Priced Line. 

7 Jewels—Popular Sellers. 
Fully Guaranteed. 
Write for free Catalogue 
No. C-8 


BRENET WATCH CO. 
266 W.40th St.,New York 











NEW YORK, N. Y. 





pers filed with the Secretary of State at 
Albany. At the same time, The Ansonia 
Clock Co., Inc., was chartered in New 
York State for the purpose of manufac- 
turing and dealing in clocks and timing 
devices. Capital stock is $101,000. 

The Jewelry Crafts Association is ex- 
tending an invitation to visiting jewelry 
buyers to make its office at 20 W. 47th 
St., in the heart of the jewelry district, 
their official headquarters while in New 
York. Stenographic and clerical facil- 
ities without charge will be at the dis- 
posal of visitors, who were asked to 
notify in advance Henry L. Sperling, sec- 
retary. 

Products-From-Sweden, Inc., American 
affiliate of Produkter Fran Sverige, co- 
operative export association of Swedish 
manufacturers sponsored by the Swedish 
Cooperative Union, Stockholm, Sweden, 
is opening new offices and showrooms in 
the Empress building, 932 Broadway. 
Enright-LeCarboulec, formerly at 225 
Fifth Ave., will represent the glass and 
pottery division. 

The Frackman Diamond Corp. and S. 
Frackman & Son, Inc., on Aug. 1 take 
attractive new offices and salesrooms on 
the second floor corner of 545 Fifth Ave. 
Their offices formerly were at 74 West 
46th St.. where manufacturing activities 
will be continued. The Frackman con- 
cern moved to New York in 1891 and 
began a wholesale and manufacturing 
business at 80 Nassau St. 

Mandatory death sentences have been 
imposed on two men proved guilty of 
the murder of Patrolman James H. A. 
Wilson, who surprised them in the mid- 
dle of a holdup of the Louis Rudisch Re- 
fining Co., 65 Fulton St., last Sept. 22. 
One of the gunmen was implicated by 
his fingerprints left in wax, which formed 
on the revolver of the slain policeman 
when it fell into spilled jewelers’ wax. 

L. Lelong & Bro., a firm which has 
been refining and assaying precious 
metals at the corner of Halsey and Mar- 
shall Streets, in Newark, N. J., since 
shortly after the Civil War, is now cele- 
brating the 80th anniversary of its found- 
ing. When started by the late Louis Le- 
long, the business dealt mostly with 
sweepings. Dr. Alexander Lelong, father 
of Louis Lelong, the present head, later 
joined his brother in the business. Alex- 
ander P. Lelong, of the third generation, 
became a member of the firm last year. 

Samuel Pinover, vice-president and 
treasurer of B. I. Seckel Co., 2 Broad- 
way, and one of the pioneer manufac- 
turers in the industry, died July 16 in 
his 83rd year. He was associated with 
his brother, Alexander, in the former 
firm of Pinover Bros., makers of fine 
gold jewelry, which they founded in 
1879. The factory was on Houston St. 
and employed over 100 men. Upon the 
liquidation of that business, Mr. Pinover 
placed the employes in positions else- 
where. Three daughters and a son sur- 
vive. 

The first act of the New Rochelle Re- 
tail Jewelers Association, revived after a 
two-years’ lapse on July 18. was to vote 
city-wide closings on Wednesday after- 
noons for the summer. An immediate aim 
will be to stamp out abuses of “whole- 
sale-retailing,” especially by catalogue 
houses. David W. Simpson was named 
president; Harold Woodin, vice-president, 
and Leonard Talner, secretary-treasurer. 
Mr. Talner, Victor Ross and Isaac Krivit- 
zin were named delegates to the West- 
chester County Jewelers Association, re- 
organized a week before. 

J. W. Richardson & Co., Inc., a name 
that has been before the jewelry trade 
for almost a century, has again come to 
life. A charter has been granted to the 
new company, which will manufacture 
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fraternal jewelry, medals, pins and but- 
tons at the old address, 1 Maiden Lane 
Incorporators are Maxwell Lerich, presi. 
dent; W. S. Baren, vice-president, and 
H. G. Patterson, secretary-treasurer, The 
entire equipment of the original com. 
pany, which was founded in 1856, has 
been taken over and new lines of popular 
interest have been added. A catalog wij 
appear in the Fall. 

Things started to happen when two 
young men walked into the store of 
Apfelbaum, at 218 E. 14th St. on the 
night of July 16. While the jeweler was 
examining the watch of one young map 
the other drew a revolver and ordered 
Apfelbaum to put up his hands. Instead 
the jeweler reached in a drawer, snatched 
his own pistol and fired a shot into the 
ceiling. At this one youth dropped to 
the floor and the gunman fled. A crowd 
of 500 took chase. He was knocked un- 
conscious by a blow from a policeman, 
The pair were later implicated in New 
Jersey robberies. 

Carl M. Fishel, of Trifari, Krussman 
& Fishel, Inc., costume jewelry manufac- 
turers, at 460 W. 34th St., New York, 
has been selected as chairman of the 
Worlds’ Fair committee for the section 
of the jewelry industry participating in 
Apparel and Accessories Building at the 
World’s Fair. Other members of the com- 
mittee are: Carl Rosenberger, Cohn & 
Rosenberger, Inc.; Saul Ganz, D. Lisner 
& Co.; Sol Weinreich, Weinreich Bros, 
Co.; and William Andre, Forstner Chain 
Corp. The millinery, fur, handbag, glove, 
negligee and underwear industries will 
utilize this building. 





ANTIQUE JEWELRY 


PRECIOUS STONES 
WILLIAM C. BOYAJIAN, Inc. 
IMPORTERS 
64 W. 48th St. New York City 





DIALS 
REFINISHED 






WRITE FOR 
REVISED 
PRICE LIST 


A FINER GRADE OF WORK WITH MODERN METHODS 


ROYAL DIAL & REFINISHING CO. 
116 NASSAU ST. NEW YORK, N. Y. 















SURE WAY TO INCREASE SALES 
Stock up with imported - 
CUCKOO CLOCKSs 


AND PARTS 
Write for New Price List 


FRANK KAUFFMANN 
IMPORTER 
1485 Third Ave., New York City 




















ZIRCON & STAR SAPPHIRE 


Jewelry in the Ultra-Modern Manner 


CULTURED PEARLS 
CROWN PEARL & GEM, INC. 


Direct Importers & Mfrs. 
580 Fifth Ave. New York, N. Y. 
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Colorado’s Jewelers, Watchmakers 
Plan Joint Convention in 
Denver Aug. 14 


Denver, CoLo—The Master Watch- 
makers’ Association of Colorado, Inc., will 
hold a one-day convention at the Albany 
Hotel, this city, Aug. 14 in conjunction 
with the Colorado R.J.A. Starting at 
9:30 a.m., the meeting of the watchmakers 
will continue until early afternoon, after 
which the jewelers will take over the 
remaining activities. 

An active program has been arranged 
for the watchmakers’ session which will 
be under the direction of President Ernest 
Peterson and Secretary O. R. Hagans. 
During the meeting they plan to com- 
plete final preparations for legislative 
activities, listen to reports, elect officers, 
adopt resolutions and amend the by-laws. 

At the jewelers’ meeting, in charge of 
President J. O. Molberg and Secretary 
Hagans, several speakers will be heard. 
Scheduled to present addresses are B. W. 
Heald, national legal adviser of the 
UHA, and Harrison F. Babcock, presi- 
dent of the HIA. Both speakers will dis- 
cuss watchmakers’ legislation. 

The day’s activities will be brought to 
a close with a banquet. 





HADLEY CO. WINS SUIT 


ProviDENCE—Federal Judge John C. 
Mahoney in an opinion July 19 found 
that the Providence Stock Co. has in- 
fringed a patent of the Hadley Co., Inc., 
relating to an extensible and collapsible 
attachment for watch bracelets. A decree 
setting forth damages will be filed later. 





To all 


MANUFACTURING JEWELERS ! 


You are invited to investigate 


The Maxwell System “Service” 


EXCLUSIVE MODELS Sy 
PRECISION MOULDS ae. 
PERFECTION CASTING _ ERACELETS 


All Transactions Handled in Strict Confidence 


Maxwell System 
BRyant 9-5631. 
22 W. 48th St.,. NEW YORK CITY. 








Asiatic Offers—tor your Approval— 
Indian Jingle Bell Bracelets & Rings, 
Victorian. English Locket Necklaces, 
Sterling Silver Florentine Jewel Boxes, 
Real Bohemian Garnet Jewelry. 


ASIATIC ART JLY. CO. 


64 W. 48th St. New York City 








THEODORE MERKT 


Smelter and Refiner of 
all precious Metals 


PLATINUM - GOLD - SILVER 


64 Fulton S#. New York, N. Y. 

















‘ High Grade 
JEWELS — MAINSPRINGS 
or 
Swiss and American 
Watches 
Cosmopolitan Watch Material 
Importing Co. 
87 Nassau St. New York, N. Y. 
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EXAMINING A SULTAN’S TREASURE 





A rare’ pink diamond, with a value of ap- 
proximately $100,000, being observed through a 
loupe by Edward Ansen, vice-president of Ansen 
& Co., Inc., diamond merchants at 630 Fifth 
Ave., New York, is now on exhibition in this 
country, and is to be one of the featured gems 
at the New York World Fair next year. This 
stone from the Golconda mines of India was 
once a prized possession of Abdul Hamid, late 
Sultan of Turkey. 


Proposed 2nd Hand Watch Law for 
New Jersey Is Stringent 


ATLANTIC City, N. J.—New Jersey re- 
tail jewelers hope to join the group of 
six states which already have enacted 
laws regulating the sale of second-hand 
watches, according to William Schoppy, 
president of the New Jersey R.J.A., who 
has sent copies of a draft of a bill to 
be introduced in the legislature this fall 
to all members in good standing. 

The draft, prepared with the advice 
of William Wagner, New York, who 
was largely responsible for the wording 
of the New York law, which has been 
adopted almost verbatim by Illinois, 
Michigan, California, Delaware, Indiana 
and Maryland, is, however, more strin- 
gent in many of its provisions than the 
others. 

By the terms of this draft a watch is 
a second-hand one if it is bought or 
acquired. It provides that records of 
sales or transfers must be kept for five 
years instead of: three years as is the 
case in New York. It also calls for care- 
ful attention to the proper designation 
of a second-hand watch in displays and 
ads. It provides for fines up to $500 or 
not more than 100 days in jail for con- 
victions. 








WILLARD J. SICKLES 
PHILADELPHIA—A heart attack proved 


fatal to Willard J. Sickles, 47, vice- 
president and treasurer of M. Sickles 
& Sons, Inc., wholesale jewelers, on 
June 30. Mr. Sickles was sorting dia- 


monds at his firm’s store, 904 Chestnut 
St., when he suddenly complained of 
feeling ill and asked for a drink of 
bicarbonate of soda. It was brought to 
him and he resumed work, only to col- 
lapse shortly thereafter. 

Passersby, observing that something 
was amiss in the store and suspecting a 
holdup, crowded around the store front 
until several hundred jammed _ traffic. 
The crowd was dispersed by police. 

Mr. Sickles was a grandson of Morton 
Sickles, founder of the firm, and a son 
of Abraham Sickles, who died seven 
years ago. He was a graduate of Penn- 
sylvania Military College. With him at 
the time of his death were his uncle, 
Solomon Sickles, and his cousin. Morton 
Sickles, the latter a vice-president and 
secretary of the firm. 
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How Good 
Is a Mainspring? 


SANDSTEEL 
CROSSCURVED 
MAINSPRINGS 


Established a New Standard of 
Quality 
Supplied in 3,000 sizes and styles 
For American and Swiss Watches 
Order Now 
You will like Sandsteel 
Mainsprings 
When You Know Them 


Made in U.S.A. by 


WATCH-MOTOR 
MAINSPRING CO., INC. 
145 Hudson St. New York City 








GOLD 


and 


SILVER 
PLATING 


Silverware Repaired 
Equal to NEW 
Removing of Enyravings i 
WM. HERTEL & CO., Inc. 


Silversmiths & Platers 
17 W. 45th St. 
New York City 

“Over 20 years at the 
same address” 





(Before) 
(After) 



























Specializing Traveling and Boudoir Clocks 
Also complete Leather Case Service 


110 West 40th St. a New York 








. JACK J. FELSENFELD 








PRECIOUS, SYNTHETIC 7 
and Imitation Stones 

Jobbing Stones Our Specialty 

Expert Pearl and Bead Stringing 

LOMO NOVELTY CO. 


Unquestioned Reliability i 
10 W. 47th ST. NEW YORK, N. Y. 

















MOUNTINGS 


wouxnincs ") PHILADELPHIA: 


FucLmer & GIBpons, INC. | | 


150 Attend Sansom St. Business Men’s Annual Outing 
117 So. 10TH St. PHILADELPHIA | | . ' sais taiiiacad — 











BOWMAN 


Technical School 
Courses for Success for 


| 
Watchmakers | 
| 





Engravers, Jewelers 
Write for free book ‘“‘Your Future and Our School.” 
JOHN J. BOWMAN, Director 
Bowman Blidg., Lancaster, Pa. 














BYARD F. BROGAN. 


Manutacturer of Distinctive Diamond 


Mountings and Wedding Rings 
805 Sansom Street «+ . P hiladelphia 








ORDER YOUR 
TELECHRON and REVERE 
Electric Clocks 
SETH THOMAS CLOCKS 
WESTCLOX PRODUCTS 


MT. VERNON—Amer. Watches 
Repair Dept. Supplies 
From authorized Distributors 
JOS. B. BECHTEL & CO., INC. 
729 Sansom St., Philadelphia 


(Satisfactory service for 42 years) 








Philadelphia College of Horology 


SCHOOL FOR WATCHMAKERS, 
JEWELERS AND ENGRAVERS 


\{ Broad and Somerset Streets 


PHILADELPHIA, PA.—The Sansom Street 
Business Men’s Association, composed al- 
most entirely of jewelers, held its 26th 
annual outing Saturday, July 23, at the 
Melrose Country Club, Elkins Park, just 
beyond the city limits of Philadelphia. 
While an early morning rain delayed 
the start of private cars carrying ihe 
picnickers, it had no effect on the attend- 
ance, which totaled about 150. 

Leaving shortly after noon, the fun 
seekers arrived at the country club with- 
out delay and immediately launched into 
the outdoor sports program which had 
been arranged. The customary baseball 
game attracted the greatest attention, the 
contest finally ending in a victory for 
the South Side aggregation. The winning 
team was awarded the association trophy 
for one year and at the next outing will 
be called on to defend its title. During 
the afternoon the members enjoyed volley 
ball, tennis and other sports events ar- 
ranged for their entertainment. Due to 
wet grounds golf was abandoned. 

The day’s activities ended with a din- 
ner served at the club, at which Isaac 
Shifres, chairman of the outing commit- 
tee, served as toastmaster. 

The French Jewelry Co., formerly at 
117 S. 8th St., on Aug. 1 moved to larger, 


Short on formality but long on good fellowship was the dinner at the Melrose Country Club 


month’s pleasure trip, attending the gen- 
eral conference of the Mennonite Church 
of North America, at Saskatoon, Saskatche- 
wan, Canada, and later visiting Banff, 
Lake Louise, Emerald Lake, Glacier and 
Yellowstone National parks. 

James B. Ray, Conshohocken, Pa., who 
has attained his 82nd _ birthday, last 
month began to retire from active busi- 
ness as a jeweler, after 57 years in the 
trade. He will, however, continue to do 
some repair work at his home as a means 
of occupying his mind. Mr. Ray has al- 
ways taken a deep interest in political 
and civic affairs in his borough and 
served two terms as burgess. 

A Philadelphia jeweler was lost at sea 
and his 16-year-old son rescued by Coast 
Guards in the dramatic finish to a fish- 
ing party off Stone Harbor, N. J., July 3. 
Louis Marsilio, 49, of 6027 Morton St., 
drowned, while his son, Rudolph, and 
two other members of the party were 

(Please turn to page 142) 








Hand Made 


MARCASITE PINS 


Genuine French Marcasite 





PHILADELPHIA, PA. Set in Sterling Silver 


more modern quarters at 137 S. 8th St. 

William Lesse of S. Lesse & Sons, Inc., 
| 732 Chestnut St., left Aug. 1 on a three 
weeks’ business trip through Western 
Pennsylvania and Ohio. 

Mrs. Ralph M. Seaman announced last 
month that she intends to continue her 
| late husband’s business at both stores, 
| 4668 Frankford Ave., this city, and 20 N. 
| 9th St., Reading, Pa. 

Barr’s Upper Darby Jewelry Store at 
28 S. 69th St., has added an optometrical 
department. Dr. Ronald Sharp, estab- 
lished for six years in the community, 
has taken quarters in the jewelers’ shop. 


/ IR N K | Bie N Louis Sickles, Jr., of the firm of Louis 


CREATORS OF ARTISTIC Sickles, 1015 Chestnut St., left July 18 on 
HAND-MADE an extended selling trip through the 


South. David J. Sickles, of the s firm, 
IRIDIUM PLATINUM MOUNTINGS _ avid J. Sickles, of the same firm 


FX ZIRNKILTON 2i43,i2%".87 left July 25 on a two weeks’ trip cover- 


ing Western Pennsylvania and Ohio. 

wi mamta J. Harry Knerr, 80, Camden, N. J.. 
jeweler, died June 18. Mr. Knerr retired 
nine vears ago after operating a store at 
443 Kaighn Ave. for over 50 years. At 
the time of his retirement, he turned the 
establishment over to an employee, who 
continued to operate it. His wife, Bertha, 
survives. 

Joseph B. Bechtel. president of Joseph 
B. Bechtel & Co., Inc., 729 Sansom St., 
accompanied by Mrs. Bechtel, is on a 
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ELGIN & BELMAR 


—~———_Titaa 


LOUIS SICKLES 


1015 Chestnut St., Philadelphia, Pa. 
“Wholesale Distributors tothe Trade” 














FRENCH JEWELRY CO. 


Manufacturing Jewelers 


137 S. 8th St. Philadelphia, Pa. 


Send for Illustrations 




















NATIONAL WATCH REPAIRING 
COMPANY 


Rendering Prompt and Efficient Service to 
a Discriminating Clientele all over U.S. 


Send for Special Price List 
727 SANSOM ST., PHILADELPHIA, PA. 


EMPIRE 
SMELTING & REFINING CO. 


JOIN THE RANKS OF OUR 
SATISFIED CUSTOMERS. IT PAYS. 


GOLD — SILVER — PLATINUM 
713 SANSOM ST. PHILADELPHIA 
































PROVIDENCE: 


Garvin Co., Inc., Providence jewelry 
manufacturer, has changed its name to 
Central Company, Inc. . 

Incorporation papers have been filed 
for the Frameco Mfg. Co., Providence, 
for the manufacture of jewelry. } 

Arthur Henius, Providence dealer in 
precious stones and prominent in civic 
affairs, has been elected a director of 
the Columbus National Bank. 

Herbert K. Sturdy, 83, retired jewelry 
manufacturer, died at his home in North 
Attleboro, July 13. Mr. Sturdy retired 
from active duty several years ago. 

Benjamin Morris, 65, retired Provi- 
dence jeweler, died at his home July 5. 
Mr. Morris retired eight years ago. He 
is survived by four sons and three 
daughters. 

Plans have been completed for the 
annual outing of the Albert Mfg. Co., to 
be held Aug. 20 at Spring Lake Beach, 
Glendale. The program will include 
sporting events and dancing. 

George Lawrence Lux, 68, retired 
partner in Lux, Bond & Green, Inc., 
Hartford jewelers, died June 20. Mr. 
Lux retired from the business in 1934 
after having been identified with it for 
30 years. 

Austin W. Follett, who has been as- 
sociated with the J. F. Sturdy’s Sons Com- 
pany in an executive capacity for the 
past eight years has resigned. Mr. Fol- 
lett has not yet disclosed his plans for 
the future. 

Factory “P” of the International Silver 
Co., Wallingford, Conn., has been closed 
and operations merged with those in 
Factory “L” in the same town. Factory 
“P” was formerly the Watrous Mfg. Co., 
established nearly 50 years ago. 

The New England Manufacturing 
Jewelers’ & Silversmiths’ Association has 
announced the appointment of a commit- 
tee to study the provisions of the re- 
cently enacted wages and hours law, 
especially as they apply to the jewelry 
manufacturing industry. 

Arthur Hoppe, former treasurer and 
general manager of J. R. Wood & Sons, 
Inc., and with that firm for more than 
11 years, has established himself with 
the Robbins Co. of Attleboro, manufac- 
turers of medals, college jewelry and 
advertising specialties. 

Overflow of the Ten Mile River in 
Attleboro during the last two days of 
June reached the basement windows of 
the I. G. Balfour plant but through the 
combined efforts of the public works de- 
partment and factory employes the rising 
waters were checked before damage was 
done. 

Announcement has been made of the 
appointment of “Mike” Mahar to the 
Position of general manager of the 
Boston office of Swartchild & Co., Inc. 
Mr. Mahar has been the company’s 
representative in Maine, New Hampshire, 
Massachusetts and Rhode Island for the 
past five years. 

Payrolls in Rhode Island jewelry and 
silverware plants totaled $903,175 dur- 
ing the month of June. The figure was 
8.9 per cent above that reported during 
the previous month but was 12.1 per 
cent. Under the level in the like period 
of last year. Employment in 27 repre- 
sentative firms was 2.2 per cent above 
the May level and 13.3 per cent under 
June, 1937. 

Better business for some of the piants 
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in the Attleboro section is reflected in 


recent announcements of vacation closing 
schedules. Some plants will not be closed 
for définite periods, among them L. G. 
Balfour Co., Inc., which has announced 
that those workers who wish to take va- 
cations are being urged to do so during 
the period from the middle of July to 
the middle of August. 

Frank Moran, Chicago representative 
of J. F. Sturdy’s Sons Co., Inc., has been 
appointed to an executive position at the 
factory. Mr. Moran will move his home 
to Attleboro Falls but will continue to 
cover the midwest area for a short time. 
Originally a New Yorker, Mr. Moran is 
well known to the manufacturing and 
wholesaling ends of the trade, having 
been representative for J. F. Sturdy’s 
Sons Co. in the Chicago district for more 
than 20 years. 


| 





John Luther, Attleboro’s oldest resident 


and believed to be the oldest manufac- 
turing jeweler in the country, observed 


his 96th birthday on July 8. Mr. Luther’s | 


first job was with his brother in a 


precious stones enterprise. Later he and | 


another brother bought the business and 
continued it for 50 years as the J. W. 
Luther Co. In 1873, Mr. Luther or- 
ganized the W. H. Whitmarth Co. and 


operated it for more than a half cen- | 


tury, employing more than 150 workers | 


at times. 

Ownership of Baird-North Co., Inc., 
Providence retaii jewelry store’ has 
changed hands, incorporation papers 
filed with the Secretary of State reveal. 
Capital stock of the new company will 
consist of 200 shares of capital stock. 
Incorporators are Richard Fenton, New- 
ton, Mass.; Fred S. Pinkous and Louis P. 
Rabonovitz, of Dorchester, Mass. How- 
ard Glickman, associated with Howard 
& Co., Boston retailers, for almost 20 
vears has been named manager of Baird- 
North under the new set-up. The store 
will be operated under the ownership of 
M. Richard Fenton, former Boston re- 
tailer. 

Jewelry buyers registered in the 
Providence-Biltmore Hotel during the 
four weeks from June 16 to July 16 in- 
clude representatives of the following 
concerns: H. M. Blumberg Co.: Milton F. 
Brown & Co.; Nat Levv Co.: Kauf- 
man & Ruderman Co., Inc.; Bowman, 
Foster & Wurzberger, Inc.; Walter 
Lampl; Charles Armsheimer & Son; 
Herbert Cohen, Ben Felsenthal & Co., 
Inc.. and Cahn & Co., Inc., all of New 
York; Ben Z. Ginsberg, Turow & Feld- 
man, Butler Bros., Inc., and Pakula & 
Co., Inc., Chicago; A. Berk Co., and 
Thomas Long Co., Inc., Boston; H. 
Weinreich Co., Inc., S. Kind & Son, Inc., 
and Millard Novelty Co., Philadelphia: 
J. I. Sabbath Co., Lebern Jewelry Co.. 
and Albert Novelty Co., Montreal; M. 
Bonn Co., Inc., and Kingsbacher Co.. 
Pittsburgh; Baldwin, Miller Co., Inc., 
and Link & Chambers, Indianapolis; Ed- 
wards, Haldeman & Co., Inc., Burr, Pat- 
terson & Auld Co., Inc., and Samuel C. 
Lewis, Detroit; Milton Weingarten Co., 
San Francisco; Gerwe-Frohman Co., Cin- 
cinnati; Markowitz-Friedman, Cleveland: 
Import Specialties Co., Inc., Milwaukee; 
Ostrom & Co., Toronto; Seligmann 
Tewelry Co., Seattle; Gerwin Newman, 
Lexington, Ky.; Zale Jewelry Co., Inc., 
Wichita Falls, Texas. 
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“SUPER-SERVICE” 
ROLLING MILLS 


a 


reduce production costs to meet 





| 
present day competition. 
We manufacture a complete 
line for hand, belt or electric 
motor drive. i 


WRITE FOR 
FOLDERS 


Buffalo Machine 
Manufacturing Co. | 


1354 West Avenue 








Buffalo, New York 








MASSACHUSETTS 
SCHOOL OF OPTOMETRY 


Four-Year Day Course 


Fer further information address: 


Administrative Office 


1112 BOYLSTON STREET 


Boston, Massechusetts 








250 Sterling Charms in (lustrated Catalog on request 
WELLS MFG. CO., ATTLEBORO, MASS. 








ANCHESTER 
SILVER COMPANY 


AN 








REED & BARTON 


Approved by Good Housekeeping 
A superior polish—made by silver- 
smiths for jewelers’ use and resale. 
Freight now prepaid in U. S. — 
jeweler receiving full 100% profit. 
REED & BARTON - Taunton, Mass. 











‘CONCORD 


— Silversmiths 
CONCORD 


Troubadour 








| 











WHERE TO BUY | 





'GRAU & HUBER 


Manufacturing Jewelers 
Diamond Setting 
Special Order Work 
Watch and Jewelry Repairing 
Engraving and Carving 
Of All Kinds 
Founded 1918 
416 CLARK BUILDING 


PITTSBURGH, PA. 
Telephone: ATiantie 1465 








HEEREN & CO. 


SPECIAL ORDER WORK 


GOLD & SILVER 


PLATING 
JEWELRY REPAIRING 


New Location 
603 Manufacturers Bidg. 
530 Duquesne Way, Pittsburgh, Pa. 








DIAMOND SETTING 
JEWELRY REPAIRING 
SPECIAL ORDER WORK 


Prompt service and careful attention given to 
all orders. 


TRIANGLE 


JEWELRY MFG.CO. 
602 Clark Bidg., Pittsburgh, Pa. At. 7723 








JEWELRY REPAIRING 
DIAMOND SETTING @ DESIGNING 
SPECIAL ORDER WORK 


BAUER & MUTSCHLER 


405 Clark Bidg., Pittsburgh, Pa. ATilantie 2886 








WANT TO BUY 


Paul Revere, Hampton Court, Patrician, Adams, 
Vintage, Queen Anne and other discontinued Silver- 
plate and Sterling patterns for cash at 50% of retail 
price. We sell discontinued patterns at 75% retail 
price—write us. 


SILVER STATE EXCHANGE 
Box 695 Colorado Springs, Colo. 











Whatever appears in 


THE 
JEWELERS’ 
CIRCULAR- 
KEYSTONE 
automatically becomes a 
matter of record in the 


Jewelry and Allied Indus- 
tries. 














PITTSBURGH: 


D. H. De Nardo and wife, of Brad- 
dock, Pa., are vacationing in New York 
State. 

Layman’s Jewelry Store, Donner Ave., 
Monessen, Pa., has been renovated and 
remodeled. 

William Teper, Washington, Pa., 
jeweler, has returned from a vacation in 
Atlantic City. 

J. H. Luxemberg, Indiana, Pa., retail 
jeweler, was in Pittsburgh replenish- 
ing stocks recently. 


Harold E. Wikel recently opened the 
new Wikel’s Jewelry Store, in the Nash 
Building, Union, W. Va. 

Leon Rubin, East Liverpool, Ohio. 
jeweler, and Mrs. Rubin were in Pitts- 
burgh recently buying Fall merchandise. 

Otto C. Graf of W. W. Wattles & 
Sons Co., Inc., and family have returned 
from a vacation spent at Findlay Lake, 
Ohio. 

Jack Roberts of John M. Roberts & 
Sons Co., Inc., Diamond and Wood Sts., 
and family have returned from an ex- 
tended vacation. 

John Joseph, of M. A. Mead Co., 
Clark Building, and Ray Menner, Samuel 
Weinhaus Co., Penn Ave., attended the 
recent Elgin Watch Co. cruise to Nassau 
and Havana. 

David Weis, sales manager for Graf- 
ner Bros., wholesale jewelers, 818 
Liberty Ave., reports improved business 
and is anticipating an excellent Fall and 
holiday trade. 

A special camera department has been 
installed in the Liberty Ave. store of the 
Henry Wilkens & Co., Inc. The de- 
partment has been furnished with at- 
tractive fixtures. 

Hyman Landaw of Landaw Bros., is 
hopeful for a splendid Fall and holiday 
business. Harry Landaw, a brother, has 
returned from a business trip through 
Ohio and Michigan. 

William J. Kappel, head of the W. J. 
Kappel Co., Inc., stores in Pittsburgh and 
the Busch stores in New York, is visit- 
ing the diamond markets in Europe, com- 
bining business with pleasure. 

Paulls’ Watch and Jewelry Shoppe, 
537 Wm. Penn Way, has opened a new 
jewelry store in the Theater Bldg., Brad- 
dock, Pa. All of the cabinets and fixtures 
for the new store were installed by C. 
Proessler & Son Co. 

Formal opening of Carl Haffner’s new 
jewelry store at 419 E. Main St., Alliance, 
Ohio, took place July 9. The old store 
was at 341 East Main St. Mr. Haffner, 
incidentally, is celebrating his 25th year 
in the jewelry business. 

William Rice, representing the 1847 
Rogers Bros. line of the International 
Silver Co., Meriden Conn., was in Pitts- 
burgh recently going over advertising 
and promotional plans with the local 
wholesale distributors. 

William C. Robertson and wife, of 
Northern Rhodesia, Africa, spent some 
time recently in this city with Sam E. 
Hall of Hall Bros. Co., Inc., Clark Bldg., 
a brother-in-law. Herbert Glenn, of Hall 
Bros., and family have been vacationing 
at Cedar Point, Ohio, and C. R. Lauder- 
baugh of the same firm is back from a 
vacation spent along Lake Erie. 

H. B. Light of H. B. Light & Co., whole- 
sale jewelers, Clark Bldg., is optimistic 
concerning the Fall and holiday trade. 
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Mr. Light points out that most retail 
jewelry stocks are low, and with bills 
fairly well taken care of, the trade js 
expected to come into the market for 
goods within the next 30 to 60 days. ¢, 
H. Donovan, a salesman, is at Ocean 
City, N. J. 

Louis Melnick, diamond merchant at 
717 Liberty Ave., died July 17 at his 
home after several months’ illness. He 
was actively engaged in the trade for 25 
years and was formerly associated with 
Grafner Bros. and Melnick & Haas, until 
nine years ago when he started his own 
business. His widow and a young son 
survive. 

M. A. Mead & Co., Inc., have moved 
from 403 to 412 Clark Bldg., where the 
firm enjoys very attractive and much 
larger quarters. Herman Auerbach is 
Pittsburgh district manager and has L, 
K. Best and J. Joseph associated with 
him, Mead Montgomery, treasurer of 
the company, with headquarters in Chi- 
cago, spent some time here recently. The 
Pittsburgh office serves as distributors 
for Elgin, Hamilton and Waltham 
watches. Mr. Auerbach says business is 
improving. 


GRAFNER BROS. 


GENERAL LINE 





VALUE AND ASSORTMENT 
SPECIALIZING 
IN 


DIAMONDS 


818 LIBERTY AVE., PITTSBURGH 


i GOLD and Sil wen | 


Scrap and Wastes 


PURCIHIASIEID 


Highest cash rates, by as- 
say or over the counter. 
Get cash for your scrap 
promptly. This is the only 
complete gold refinery op- 
erated in this section of 
the country. 




















GOLD, SILVER, PLATINUM, alloys 
and KARAT GOLDS, etc., furnished. 


“VERNON-BENSHOEE CO. * 
933 Ridge Ave. Pittsburgh, Pa. 
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LOS ANGELES 


Paul Branyon, manager of E. W. Rey- 
nolds Co., Inc.’s watch department, was 
married to Jean Nichols recently. Their 
honeymoon was spent in the Pacific 
Northwest. 

J. P. Spitzel, president of the Gemo- 
logical Society of Los Angeles, returned 
home recently from New York, where he 
met Isidore Lipschutz of Antwerp, his 
brother-in-law. Mr. Lipschutz, president 
of the Belgian Diamond Industry Syndi- 
cate, was in New York to arrange for 
space for the Belgian Diamond Industry 
Exhibit at the 1939 Fair. 

L. Moore, manager of the J. W. Robin- 
son Co., Inc.’s silverware department for 
the past 20 years, retired recently to make 
his home in Friday Harbor, Wash. 

Otto L. Wuerker, jeweler, received 
from the Shriners at their recent conven- 
tion in Los Angeles an engraved karat 
gold card for his 100 per cent attendance 
as a member of the Al Malaikah Shrine 
band. Mr. Wuerker has for the past 31 
years been playing the saxophone in the 
band. 

Lewis Roth, wholesale ring mountings 
and wedding rings merchant, moved 
recently from 302 to 894-A, Jewelry 
Trades Building, Los Angeles. 

The McKay Jewelers, Inc., opened for 
business recently at 804 South Broadway, 
with a line of diamonds, jewelry, and 
nationally advertised watches. 

Bullock’s silverware department, until 
recently operated as a concession by the 
Parmerlee Dohrmann Co., has now been 
taken over by Bullock’s, with Elliot Hine 
in charge. 

David Widess, wholesale gem dealer, 
returned recently to Los Angeles after a 
trip of 18 months in New York and 
abroad. 

Tateosan’s moved recently from 430 
W. 8th St. to 520 W. 7th St. 

A. W. Coon, jeweler, opened for busi- 
ness recently at 6718 Pacific Blvd., 
Huntington Park. Mr. Coon was for- 
merly of Chicago. 

Robert Smith has now become partner 
in the jewelry business of his father, 
M. L. Smith, at 3104 E. Anaheim St., 
Long Beach. 

The Los Angeles Guild of the Horo- 
logical Association of California held a 
meeting July 20 at 839 S. Grand, Los 
Angeles. A technical lecture was given 
by H. A. Sudbury, and Miss Amelia 
McPhie entertained with an _ illustrated 
travelogue. 

Miss Dorothy Ann Rudman, daughter 
of Siebert Rudman of Rudman & Gott- 
berg, jewelers, Idaho Falls, Idaho, was 
married July 10 in San Francisco, to 
Stanley R. Berland, nephew of Ben and 
Harry Shane and Louis Milenbach, Oak- 
land, Cal., jewelers. Mr. Berland is as- 
sociated with Milens Jewelers, Oakland. 
Both the bride and groom are gradu- 
ates of the University of California. 





DOWNEY GOES TO ELGIN WATCH 


George E. Downey, for 10 years gen- 
eral manager of the watch division of 
J. R. Wood & Sons, Inc., ring manufac- 
turer, has joined the New York sales 
staff of the Elgin National Watch Co. 

Born in Belfast, Ireland, 44 years ago, 
Mr. Downey has been in this country 
since 1917. During his first 20 years here 
he was associated with a large watch 
importing concern, which was finally 
absorbed by J. R. Wood. 
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Kreisler Creates Unique Shop for ANRJA Exhibit 


The quaint Colonial shop where 
the Kreisler organization will greet 
visitors to the retailers convention 
in New York. 


The Jacques Kreisler Sales Corp., 136 
W. 52nd St., New York, has conceived an 
unique and attractive shop, which will be 
used to display its variety of new lines at 
the ANRJA convention in the Waldorf- 
Astoria Hotel, New York, Aug. 29 to 
Sept. 2. Following this, the shop will be 
featured at subsequent shows in the Fall. 

Constructed like a quaint Colonial 








shop, with windows and doors, it is au- 
thentic in architecture, even to the brass 
knockers on the door panels. The center 
window of the shop will reveal many of 
the Kreisler firm’s latest creations, one 
of which will be its new line of lockets. 
There will also be displayed new pres- 
entations of watch bands and leather 
straps, Waldemars, key chains, crosses 
and jewelry novelties. 











Proessberize... 








| ‘No. 11 of a Series of Advertisements Showing Recent Jewelry 
| Store Installations in the Tri-State Area of Pennsylvania, Ohio 
! and West Virginia by C. Proessler & Son Company | 





Interior View—Paull’s Jewelry Store, Braddock, Pa. 


FOR HOLIDAY SELLING 


Present indications point to the best holiday selling season in 
years. Now is the time to prepare for that selling—and one of the 
best ways to prepare is to let Proessler modernize your store. ! 
A Proessler modernization will turn “lookers” into buyers. 


Paull’s Jewelry Store, Braddock, Pa., is a fine example of what a 
Proessler modernization can do for a small store. This complete 
installation was by Proessler—and we can make your store just 
as attractive. Try us, for more selling] 


CEdar 1716 
C. PROESSLER & SON COMPANY 
1221-1227 PENNSYLVANIA AVENUE PITTSBURGH. PA. 


Manufacturers of Jewelry Store Fixtures for Nearly Three-Quarters of a Century 
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NEW 
IDEAS!! 


New Styles— 
New Sales Possibilities 
Are Featured In Our 


New 1938 Fall Line, 
Now On The Road!!! 
Wait For It!! 





AUTHORIZED DISTRIBUTORS FOR 
TOASTMASTER 






PLWELRY 122 JEWLLEL, 
BALTIMORE, MD. 
* 8 


EVERY RETAIL JEWELER 


SHOULD KNOW 
THAT WE CARRY A FULL LINE OF 


EASTON WATCHES 


DIAMONDS 
JEWELRY 
RONSON PRODUCTS 
NICHOLL VELVET SHAVER 
SILEX COFFEE MAKERS 
WESTCLOX 
INGERSOLLS 


ELGIN WATCHES. 


AND OTHER NATIONALLY KNOWN | 
PRODUCTS 


U. S. JEWELRY CO. 


WHOLESALE JEWELERS 
BALTIMORE & LIBERTY STS. 


BALTIMORE, MD. 


FOR PROMPT, EFFICIENT SERVICE 


KAPLAN ENGR. & MFG. CO. 


BALTIMORE & LIBERTY STS. 
BALTIMORE, MD. 


MFG. JEWELERS DIAMOND SETTERS 
ENGRAVERS 


SCHULTZ STERLING 


offers 
Hollowware at Better Prices. Repro- 
ductions As You Want Them. Plating 
As It Should Be Done. 


A. G. SCHULTZ COMPANY 
423 E. Lombard St. Baltimore, Md. 









































BALTIMORE 


Ernest Buffenberger has moved into 
his new jewelry shop in Moortie.d, W. 
Va. 

Moose & Bent, Roanoke, Va., jewelers, 
have completed extensive alterations of 
their shop. 

A. Blustein, of Blustein Co.,  Inc., 
Washington, D. C., spent a recent week- 
end at Atlantic City. 

George Shindell has been made man- 
ager of Railing’s jewelry and _ music 
store at Alexandria, Va. 

William Ferguson of R. Harris & Co., 
Inc., Washington, D. C., is spending hi» 
vacation in New England. 

Sol Lazerovitz of Laurel, Md., who 
has been ill for some time, has left for 
Atlantic City to recuperate. 

Robert W. Chapman of R. W. Chap- 
man & Co., Portsmouth, Va., has returned 
to his business after an operation. 

Alvin J. Baum, accompanied by Mrs. 
Baum, of Baum’s, Richmond, spent the 
weekend of July 4 at Virginia Beach, Va. 

Shah and Shah, F Street jewelers in 
Washington, D. C., have recently in- 
stalled air-conditioning in their attractive 
store. 

Mr. and Mrs. Harvey Aaronson of 
Cumberland, Md., were recent visitors in 
Baltimore, where they remained several 
days. 

Marion Skaggs, formerly watchmaker 
for the Evans Jewelry Co., at Grafton, 
W. Va., has recently taken over the 
business. 

Charles H. Schafer of York, Pa., is 
building a stone mansion on the out- 
skirts of that city, where he operates a 
jewelry store. 

Mr. and Mrs. Frank W. Selig of Eliza- 
beth City, N. C., and family were spend- 
ing some mighty fine relaxing days at 
their cottage at Nag’s Head, N. C. 

Mrs. E. C. Tracy, wife of the genial 
salesman for J. Engel & Co:, was ex- 
pected to be discharged from the Johns 
Hopkins Hospital, where she underwent 
afi operation. 

The trade learned with regret of the 
recent death of the father of Charles 
Perry, Hamilton representative in the 
Southern States, with headquarters in 
Washington, D. C. 

Armstrong’s, retail jewelers of Waco. 
Tex., have taken over the operation of a 
jewelry store in the Mart, which was es- 
tablished years ago and operated as the 
Upchurch Jewelry store. 

Floyd R. Frazee, who operates jew- 
elry stores at Keyser and at Parkers- 
burg, W. Va., was preparing, as these 
lines were written, to take up his annual 
training period at Fort Meade as a first 
lieutenant, reserve officer. 

Norman Greenbaum of the Jacobi, Inc., 
store, Baltimore, halted a young woman 
whom he suspected was helping her- 
self to choice bits of his stocks with- 
out paying for them. At police head- 
quarters, it was asserted she had stolen 
merchandise from several other Balti- 
more jewelry stores. 

A. S. Perry, who until recently has 
been assistant to Earl Wilson, of the Wil- 
son Sales System, retail counsellors of 
New York, on Aug. 1 assumed merchan- 
dising supervision of Holzman’s, retail 
jewelers at 32 Broad St., Atlanta, Ga. 
Mr. Perry has had wide experience in 
all phases of the retail jewelry trade. 

James H. Levi, Baltimore, held his 
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annual stag jamboree at Warrensville 
Pa., in July. It has long been Mr. Levi's 
custom to hold these stags once a year 
for his friends in and out of the jewelry 
trade. Among jewelers attending were 
Gerald Heller of Castelberg jewelry 
Corp., Melvin Erlanger of S.&N. Katz 
Inc., and Leon Engel of J. Engel & Co. 
Inc. ; 

Among Southern jewelers noted at 
the Schmeling-Louis fight were Ned 
Cohen and his son of Greensboro, N. C,; 
“Bernie” Barnstein, Burlington, N. ¢. 
Lou Bacher, Winston-Salem, N. C.; Sid- 
ney Trott, Richmond, Va.; Sig Katz of 
S.&N. Katz and Leon Engel, bcth of 
Baltimore. They all say none of the 
jewelers looked away, and hence say 
what there was to see. 

Kirbler Kent, Columbia, S. C., jeweler, 
whose neck was broken during an auto- 
mobile crash, is reported recovering. Mr, 
Kent tried to close a rear window. The 
wheel got away from him and the car 
left the road, turning over twice. He 
cooly reported the occurrence to police, 
went to his home and explained the sit- 
uation to his wife and then went to the 
hospital, where he has been in a plaster 
cast since. 

Representatives of Ba'timore whole- 
sale jewelry houses report an optimistic 
viewpoint is encountered around the 
trade throughout the South. Uncertainty, 
attributed to Congressional action on the 
wages and hours bill, has been dissi- 
pated, it is asserted, and the Federal 
Government’s extensive program of bol- 
stering up industry through numerous 
projects and business loans is reportedly 
reflected in the increasing volume of in- 
quiries and in orders placed with sales- 
men in the field. The jewelry trade 
throughout the South is said to be in 
higher spirits than it has been for many 
a long month. and judging by the orders 
already on file for early delivery, the 
trade is looking forward with confidence 
to a gocd fall business. 





Miller Bros., New Orleans, to Enter 
New Home Oct. 1 


New Or.eans, LA.—Miller Bros. will 
occupy a new location at 838 Canal St. 
Oct. 1. The new home is to be modern 
and distinctive and represents an en- 
largement in several departments of 
jewelry and optical merchandise. It will 
have an all-glass front, with a central 
bronze bordered rectangular section and 
subdued illumination from within. A 
high panel will be faced with translucent 
glass blocks. Beneath this imposing store 
face will be an arcade with overhead, 
indirect lighting. 


MAY IMPORTS 


Article Number Value 
Watches and watch 
movements ......... 117,585 $330,896 
WGI GORD, bc cccccend svesien 53,445 


Clecks and clock move- 


BCG arenas cite. Gans 2,961 
Diamonds— 

Rough, uncut ....... 21,092 cts. 1.201,830 

ee NE eS kcace ees 15,962 cts. 811,671 


Pearls and parts, un- 
strung, unset— 
ET eiGwiasaaee jonowue 10,202 
oe Re ee ree 24,812 
Other precious and semi- 
precious stones— 
MOUND. WOES ..6c.cs ceweee 26,734 
Re eee ere 53,574 
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The Baltimore Rose is 

a true rose design, not 
| in mame only. Com- 
pare weights, sizes and 
prices. 


We make odd pieces 
and special work 
made to order. 





E3 INSUFFICIENT. DATA 


HB NoN-REPORTING STATES 


‘ 





Map shows jewelry store sales, by states, during 1938, compared with June, 1937. 
Eight hundred and twenty-five stores, supplying data to the Current Statistical Service 
of the Bureau of Foreign and Domestic Commerce, had combined sales of $2,309,800, a 
decline of 16.9 per cent from June, 1937, but a gain of 1.4 per cent over May, 1938. 
Thirty per cent of the reporting stores experienced a better June business than a year 
ago, while 50 per cent. reported a decrease and 21 per cent noted a change of less than 


1 per cent. 


at St. Petersburg, Fla. 


St. PETERSBURG, FLA.—At the organiza- 
tion meeting of the St. Petersburg Watch- 
makers’ Guild held here last month H. W. 
Chase was elected president. Other ofh- 
cers chosen are H. H. Whitney, vice- 
president; W. M. Tinsley, Jr., secretary, 
and D. O. Weaver, treasurer. 

The Guild, which will meet twice 
monthly, was organized under the guid- 
ance of Orville R. Hagans, secretary of 
the UHA. The charter members are H. 
W. Chase, H. H. Whitney, W. M. Tins- 
ley, Jr., D. O. Weaver, H. Van Gorder, 
H. S. Mowrer, R. O. Edwards, W. M. 
Tinsley, R. E. Pemble, M. P. Boggs, Jr., 
W. M. Ennis, J. F. Ormsby, J. F. Ormsby, 
Jr., W. H. England, E. Klenke and E. L. 


Watchmakers’ Guild Is Organized | Lightning Ends 50 Years’ Service 


of Baltimore Clock 


BALTIMORE, Mp.—The passing of a 
watchmaker’s clock, long a_ Baltimore 
landmark, was eulogized by Carroll Du- 
laney, News-Post columnist, recently as 
follows: 

“Like the passing of an old friend is 
the destruction by lightning of the clock 
which had stood for 50 years in front 
of the watchmaker’s shop of Frederick 
C. Staib, 668 W. Lexington St. 

“As a boy I passed that clock on my 
way to school, and it told me whether 
or not I would be late. I usually was. 
Generattons of Baltimoreans who went 
to Lexington Market as part of their 
regular routine, timed their movements 
by the clock. 
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The 
SCHOFIELD 
COMPANY 


Silversmiths 


Established 
1871 


331 Charles St. 
BALTIMORE 











104-106 WEST 

FAYETTE STREET 
BALTIMORE, MD. 

“AN INSTITUTION 
of DEPENDABILITY” 





Fisher. “And newspaper reporters, covering | 
The purpose of ihe organization is to the Western Police District, in the old ESTABLISHED 1885 
promote a better fellowship among watch- | days depended upon the clock to time 


makers, to formulate opinions and ideas 
for their mutual benefit, to aid them in 
placing their craft upon the high stand- 
ard to which it is entitled and to serve 
in many ways the best interests of its 
members. 





Mr. and Mrs. Orville R. Hagans are 
Guests at Nashville Dinner 


NASHVILLE, TENN.—The Ladies Auxil- 
iary of Guild 1, Tennessee Watchmakers 
and Jewelers Association, recently enter- 
tained at a dinner Mr. and Mrs. Orville 
R. Hagans. Mr. Hagans is secretary of 
the UHA. 

The dinner was staged at the Noel 
Hotel, this city, in conjunction with a 
meeting at which Earl W. Kidd, presi- 
dent of the Guild, officiated. More than 
35 watchmakers attended, many coming 
from out of town to pay their respects 
to the guests. In a lecture by Mr. Hagans, 
the objects of the UHA and the HIA 
were discussed, after which the speaker 
answered many questions. 
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their goings out and their comings in.” 





16-Page Supplement Welcomes New 
Purvis & Son Store 


Jonessporo, ARK. — Newspaper-retailer 
cooperation resulted in a 16-page supple- 
ment of the Daily Tribune at the open- 
ing of the new store of Purvis & Son, 
Main St. jewelers, on June 17. Fourteen 
local businesses took advertising space 
in the issue. H. T. Purvis, head of the 
business, in 1911 became affiliated with 
the business, which was established about 
1885. 


BAUMAN-MASSA OUTING ENJOYED 


St. Louis, Mo.—Employees, salesmen 
and executives of the Bauman-Massa 
Jewelry Co., wholesale jewelers of St. 
Louis, closed shop at 4 o’clock July 18 
and went to the Norwood Country Club 
for their annual dinner and outing. About 
30 were present for dinner, and cards 
and dancing were enjoyed. 
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SPECIAL ORDER WORK 
REPAIRING 
GOLD AND RHODIUM 
PLATING 


We specialize in College Jewelry 
—Rings, Pins, Belts and Buckles 


Jenkins 


20 W. REDWOOD STREET 
BALTIMORE, MD. 








ALBERT S. SMYTH C0. 


WHOLESALE 
DIAMONDS - WATCHES 
@ JEWELRY ® 
5 HOPKINS PLACE, BALTIMORE, MD. 




















CENTRAL WATCH CO. 


WATCH REPAIRING 
for the Trade 


Best Workmanship at Lowest Prices 
Prompt Service 


5 South Wabash Ave. Chicago, IIl. 








SIMON BROS. 


Watch Repairers for the better 
trade since 1910. 


References from best concerns in 
the trade. 


5 S. WABASH AVE. CHICAGO 








GENUINE 
Bohemian Garnet 
Jewelry 


HENRY KLAAS CO. 
58 E. Washington St. Chicago 
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SWARTZ & CO. 








10 S. Wabash Ave. Chicago, Ill. 








—NEWALL— 
PORT 


—NICKEL— 
No. 88 


Doz. $4.70 Keystone 
Your Wholesaler has then 














OUR WORK COSTS NO MORE THAN i 
ORDINARY WORK f.) 
BECKER-HECKMAN CoO. 


29 E. Madison St. CHICAGO, ILL. 





If you want a Complete Catalog of 


® FULLERS FINDINGS 


to assist and enable you to 


ORDER FROM YOUR JOBBER 
Write Geo. H. Fuller & Son Co. 
29 E. Madison St., Chicago, Ill. 


NEW VALANCES 
TIMPROVE 


Window Displays 50% 


PRICED 
AT 55¢ FT. UP 


DESIGNS AND SAMPLES 
NO OBLIGATION 


Camden Artcraft Co. 
160 N. Wells 
CHICAGO 














CHICAGO: 


Anthony True, diamond broker, 31 N. 
State St., spent three weeks last month 
in Canada visiting relatives. 

M. B. Barkan visited briefly in Chicago 
last month as he was en route for an ex- 
tended trip to European countries. 

Emerson Noyes, who until recently 
represented Oneida, Ltd., in Texas, has 
been transferred to the Chicago office. 

Emil Noel, 29 E. Madison St., is spend- 
ing a month with his family visiting 
Yellowstone Park and fishing at Basin, 
Wyo. 

Charles L. Crawford of Peoria, III, 
stopped briefly in Chicago last month to 
visit friends as he was en route north for 
a vacation. 

Fred Whitney, Chicago manager, for 
the Hadley Co., spent two weeks last 
month in New York and at the factory 
at Providence, R. I. 

Ole L. Skeie of Eugene, Ore., and Erik 
Lund of Red Wing, Minn., were among 
the retail jewelers visiting the Chicago 
market during July. 

Carl H. Berggern of Van Nuyes, Cal., 
visited friends and called on the trade 
here last month. He was accompanied 
by his wife and daughter. 

R. Shell Hulbert, Chicago manager of 
Oneida, Ltd., spent three weeks during 
the month of July on business and vaca- 
tion at the factory in Oneida, N. Y. 

Edwin H. Camp, 29 E. Madison St., 
and family spent last month on an ex- 
tensive vacation trip through the East, 
and visited relatives in Pennsylvania. 

The Warrin China & Glass Co., Inc., 
New York, has opened a new showroom 
in Room 1553 of the Merchandise Mart, 
Chicago. Godfrey M. Aronson is in 
charge. 

B. C. Allen of Benjamin Allen & Co., 
Inc., who has been visiting his daughters 
in England, spent two weeks of July in 
Amsterdam buying diamonds for the fall 
business. 

Martin F. Lenz, who has been estab- 


| lished on the seventh floor of the Hey- 
| worth building for many years, moved 





into new quarters on the same floor last 
month, with more than double space. 

J. O. Pollack & Co., college and fra- 
ternity jewelers, have moved from 7 W. 
Madison St., where they were located 
for many years, to 337 W. Madison St., 
where they will occupy the entire elev- 
enth floor. 

Miss Betty Weinberg, office manager 
for the Paramount Ring Co., was mar- 
ried July 3 to Nathan Bloom. After a 
three weeks’ trip on the lakes and 
Canada, she resumed her duties with 
the Paramount Ring Co. 

James J. O’Grady, well known in the 
jewelry trade here through many years 
of association, is now representing the 
plastics division of the Gorham Co., and 
will make his headquarters at their offices 
in the Merchandise Mart. 

H. Jay Townley, who has associated 
for the past nine years with Shanks 


Jewelry & Music Co., Inc., of Waterloo, - 


Iowa, has opened a new and attractive 
store in that city. On July 2, the day of 
the opening, nearly 1,000 people visited it. 

M. M. Lieberman, representing the Ace 
Watch Co., importer of watches, New 
York, is established in his new sales room 
at Suite 706, Heyworth Building, this 
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city. He planned to leave the latter Part 
of last month for a business trip through 
the south and mid-west. 

Son & Prins Co., Inc., diamond dealers 
who have been located at 31 N. State St 
for many years, recently moved to suite 
1043 of the Pittsfield building, where 
they have much larger quarters. These 
new quarters have been completely fitted 
with entirely new fixtures, the company 
having moved only their stock of dia. 
monds. 

According to an announcement made 
here last month, Conklin Pen Co. has dis- 
posed of its assets and business, includ- 
ing foreign agencies, to a Chicago syndi- 
cate composed of A. J. Parrson, M. H, 
Jacobs and Max Horowitz. It is reported 
that no immediate change in plans of op- 
erations, sales policies or personnel js 
contemplated. 

The Benjamin Allen & Co. soft ball 
team, which is among the leaders of the 
Chicago soft ball leagues, traveled to 
Elgin, Ill., July 14 and played the Elgin 
National Watch Co. club at Wing Park 
in that city, defeating the Elgin team by 
a score of 12 to 2. Following the game, 
the Allen team was entertained by the 
Elgin team at Bartlet’s Hills Country 
Club. 

On the night of July 3 the front show 
window of the Litt Jewelry Store at 210 
S. State St. was smashed with a brick. 
When the police arrived they found a 
theater usher standing in front of the 
window with a guitar in his hand and 
looking rather bewildered. Upon search- 
ing him, the police found five watches 
which had been removed from. the 
window. 

Louis Engels of the diamond depart- 
ment of Stein & Ellbogen Co., Inc., re- 
turned to Chicago last month after three 
weeks, during which time he visited sey- 
eral lakes in the Canadian Rockies and 
the Pacific Coast. Mr. Engels celebrates 
this year 66 years of continuous active 
service in the jewelry business, having 
started with Frend, Keller & Co. in New 
York in 1872. 





St. Louis a Magnet for Jewelers of 
Many States 


St. Louis, Mo.—An_ unusually large 
number of retail jewelers visited this city 
on business, and business-and-vacation, 
during July, according to the Eisenstadt 
Mfg. Co. Among those noted were Ar- 
thur Everts, Dallas, Tex., visiting his 
daughter here; M. E. Jackson, Mt. Ver- 
non, Ill.; Mr. and Mrs. Robert Moore 
and daughter of Herrin, Ill.; Mr. and 
Mrs. J. M. Stinson, Camden, Ark., re- 
turning from an auto trip to California; 
W. C. Browning and daughter, Washing- 
ton, N. C., on a vacation trip north; Mr. 
Gertzen of the Pfeiffer Co., Cedar Falls, 
la., and Mrs. Gertzen, vacationing; Mr. 
and Mrs. Carl Hayne, Peoria, IIl.; Mr 
and Mrs. Roger Losey and Kenneth Kriss 
of Hillsdale, Mich. 

Mike Oppermann, salesman for the 
Eisenstadt Co., one of the men to make 
the recent stag trip to Bermuda as guest 
of the Elgin National Watch Co., squared 
things with his wife and son by an auto- 
mobile trip to Florida in July. 

James J. Burke, of the wholesale jew- 
elry firm bearing his name, spent most of 
July visiting his daughter in California. 
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Star Salesmen Are Outing Guests of International Silver Co. 





(1) Walter Mayer, Wallenstein-Mayer Co., 
Walter Bleska, Gerwe-Frohman Co., 
Stanford Rushhart, Wallenstein-Mayer Co., 
(2) Adolph Possin, Boszhardt-Possin Co., 
Petersen, Ball 
(4) Anglers paradise?, well E. C. 
George Phillips & Co., Scranton, Pa., 
International, 


Stevens, 


Cincinnati; 
1. Adler, 
and Sam Cohen, 
Milwaukee, stops for a refreshing drink. 
Co., Chicago, displays excellent form as he swings lustily at the little white pill. 


Cincinnati; 


President International Silver Co., 
Sabbath seem pleased. 
calls for a fast one on the outside while William Grafner, 


and Mr. 


International Silver Co.; 
Manheim Co., New York; 
& Sons, New York. 
(3) Gordon 


Willis Rice, 
H. M. 
A. Cohen 


George Phillips, 
(5) W. J. Macpherson, 
Grafner Bros., Pitts- 


burgh, wonders if he will get up after Webb C. Ball of The Ball Co., Chicago, who is ready 


to sock the ball into the far north. 
tional, 
manager, 


International, Canada. 


(6) Soaking up the sunshine, W. T. A. Walton, 
Canada; George Leach, editor of Canadian Jeweler, and Walter Perkins, 
(7) A. L. Zeitung, director, flatware sales, 


Interna- 
advertising 


International, and 


Charles Schmukler, J. J. Schmukler & Son, New York, exchange notes. 


Distributors’ Representatives Enjoy 
Four Days at Canadian Lake Resort 


MuskoKA LaKEs, CAN.—For four days, 
from June 26 to 30, more than 100 
salesmen, all representing wholesale dis- 
tributors of the International Silver Co., 
were guests at the Royal Muskoka Hotel, 
here, enjoying the silver concern’s third 
annual vacation outing. This event is 
given each year to the salesman in each 
distributor’s organization who exceeds 
his quota on 1847 Rogers Bros., and 
Wm. Rogers & Son sales by the largest 
percentage. 











DIAMOND CUTTING 


Re-Cutting Price List-— 


Y% and % Carat $5| % and % Carat $9 
¥% and '4 Carat % and 1 Carat 10 


Removing Chips $1.50 to $3.00 


Estimates Furnished 


Special 


Memo selection of diamonds on request. 


Stein & Ellbogen Company 
Diamond Cutters and Importers 
55 East Washington St., Chicago, Ill. 
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Perfect weather prevailed, with the 
result that the salesmen devoted most of 
their time to outdoor sports. The sporty 
golf course with its many lake views 
was a constant attraction for the golf 
enthusiasts, while the lake, abounding in 
trout, had its charms for the apostles of 
Izaak Walton. The softball game be- 
tween the International aggregation and 
the wholesalers’ representatives devel- 
oped into a hilarious affair, with the 
hosts going down to defeat before the 
hard-hitting salesmen. 

In the two business sessions, 
were extended by E. C. Stevens, presi- 
dent of the International Silver Co.; 
Canadian Manager Walton and several 
ranking Canadian officials. The “Voice 
of Time” was also heard from West- 
brook Van Voorhees in person. Don 
Payne of Young & Rubicam, advertising 
agency, announced that the Silver The- 
atre, an International radio feature, 
would again be on the air, beginning in 
October. It is to be heard over a com- 
bined network of 70 United States and 
Canadian stations. Another speaker was 
Elmer Wheeler, author of the book, 
“Tested Sentences That Sell,” whose ser- 
vices in the jewelry field have been re- 
tained by the International Silver Co. 
He discussed some of the principles of 
selling he has evolved. 
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| 
| WATCH DIALS 
| 


Office LALLY 


HE Hy 


— RICH DIAL CORP. 





Allen Bidg. 315 W. Sth Se. 
Dallas, Texas Los Angeles, Calif. 

Clark Bidg. Seaboard Bidg. 

Pittsburgh, Pa. Seattle, Wash. 








PRO-TEX-SIL prevents tarnisu 


Repeat business from leading stores 
proves its effectiveness. 
GET ACQUAINTED OFFER 

You may order 1 dozen bottles at $7.20 
a dozen. Try one bottle. If not en- 
tirely satisfactory you may return 11 
other bottles for full $7.20 credit. 
Order today. 


WELMAID MANUFACTURING CORP’N 
Dept. 2, 5852 Broadway, Chicago, Ill. 











McRAE & SHAW 
168 N. Michigan Ave. 
CHICAGO, ILL. 


Originators of 


“THE OLD TATTLER" RADIO PROGRAM 
“EXCLUSIVELY FOR JEWELERS” 








WaTcH DIALS 
REFINISHED 


MICHIGAN DIAL REFINISHING CO. 
612 METROPOLITAN BLDG. 






























DETROIT, MICH. 
~> WABASH AVE. CHICA i} 
USED WAT CH o 
mi 
MATERIALS Zz 
o 
USED .MOVEMENTS o 
Good Condition 
Good Dials =| 
0-Size Elgin, Waltham 
73, $2.00 — 15J, $3.00 OQ 
HF ide tg nas > 
7J, 75 — 15J, . 
12 siz Onen Bees THE PRICE OF = 
73, $2.25 — 154, x 
16 yo — an NEW MATERIALS Oo 
7J, $2. — 15J, , ~~ 
ia’ size Htg. Elg., Wal. | Wheels, pinions, 
7: Le = oe — he: es 
size U.F. Big., we. or a watches. 
7J, $1.25 — 15J, $1.75 
6 size Els. Wal., Hts. Send sample of 
73, 75¢ — 153, $1.25 what you want! All 
* Po on ea Guaranteed! Remit 
, $2.00 — »_ $2.5 * - 
10% L. 63, 75¢— only if satisfactory. 
153, $1.25 


















































Where to Buy In the Field of Advertising 
IMPORTED and Trade Promotion 
China and Glass 
Birthstone pendants, made of sterling 
FINE CHINA silver, rhod.um-plated or gold-plated and 


Fine horeda 


Famous the World Over 
rom New Y 


Available f ork Stocks 
ROSENTHAL CHINA CORP., 149 5th Ave., New York 


CHINA AND GLASSWARE 
ESPECIALLY FOR JEWELERS 


im stock for immediate delivery. Great 
variety of patterns and designs. 
Wtre your urgent orders. 


PAUL A. STRAUB & CO., Ince. 
Importers, 105-107 Fifth Ave., New York 


ROYAL CAULDON and COALPORT 
China and Earthenware 
ROYAL CROWN DERBY CHINA 
Service plates and short lines 


WOCD & SONS EARTHENWARE 
GIBSON & SONS TEAPOTS 


EDWARD BOOT 35-37 W. 23rd + 


NEW YORK, N Y 
SHORT LINES—SERVICE PLATES 
Dinnerware from the 
Heinrich & Co. and 


Winterling Factories 
FROM NEW YORK STOCK 


Heinrich and Winterling. Inc. 
49 W. 23rd St. New York, N. Y. 


W. E. LINDEMANN 


GLASS 

















CANDELABRA CANDLESTICKS 
STEMWARE DECANTERS 
VASES BOWLS 
GIRANDOLES LAMPS 

FROM STOCK 


225 FIFTH AVENUE, N. Y. 





THEODORE HAVILAND 


CHINA DINNERWARE 


Made in Made in 
America ALSO France 


GENUINE FRENCH QUIMPER POTTERY 
Prompt shipments from loca] stocks 


THEODORE HAVILAND @€ CO., Ine. 
26 W. 23rd St. New York 


JUSTIN THARAUD, Inc. 
129 Fifth Ave., New York, N. Y. 


MYOTT SON & CO., England 
ROYAL BAYREUTH CHINA, Bavaria 
CHATEAU CHINA, Czechoslovakia 
FRANCISCAN WARE, Gladding McBean & Co. 


Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 


Josiah Wedgwood & Sons, Inc. 
162 Fifth Avenue, New York City 


ROYAL DOULTON 
English Bone China and Earthenware 
THOS. WEBB & SONS 
Hand made English Crystal 


IRISH BELLEEK 


The original production 


WM. S. PITCAIRN CORPORATION 
104 Fifth Ave. New York, N. Y. 


























set with genuite marcasite, are inciuded 
in a new tine of the Iskin Mfg. Co., Phila- 
delphia, Pa., being offered through whole- 
salers. Popularly priced, these pendanis 
come in three styles, miraculous medals, 
flower designs and the Star of David, 
and are equipped with an 18-inch neck 
chain. A wood display, showing a full 
array of biithstones, fs also being dis- 
tributed. 
* * * 

Harry Landsiedel, vice-president and 
general manager of the Bridgeport, 
Conn., division, Remington Rand, Inc., 
announced last month a new. shaving 
head for the Remington Close-Shaver. 
This new head results from several 
months’ concentration at Remington Rand 
laboratories, where the basic new prin- 
ciple was discovered and developed, ac- 
cording to Mr. Landsiedel, who said that 
the concern is immediately placing the 
new shaver on the market. 

* * * 


The John P. Kane Co., 551 Fifth Ave., 
New York, has been appointed to handle 
the advertising of the Ronson lighter and 
Ronson electric dry shaver being dis- 
tributed by Ronson Products, Inc., accord- 
ing to an announcement made last month 
by the Art Metal Works, Inc., Newark, 
N. J. The Ronson dry shaver will be 
suppoited by a liberal and aggressive 
advertising and merchandising campaign, 
details of which will be announced to the 
trade in the near future. 

* * + 


In a survey made by Publishers In- 
formation Bureau, it was reported that 
Bulova Watch Co., New York, ranked 
as the greatest user of spot broadcasts 
and announcements during the first quar- 
ter of the current year. So frequently 
were the station breaks -and announce- 
ments heard during these three months 
that time charges amounted to $206,002. 

* * * 


A recent issue of Life magazine car- 
ried in one of its house advertisements a 
large likeness of George Morrison, adver- 
tising manager, International Silver Co., 
shown sitting at his desk. The ad was 
one of a series reporting opinions of some 
of its 1938 advertisers. 

* * * 


Sales representatives of Swank Prod- 
ucts, Inc., Attleboro, Mass., are now in 
their territories showing the concern’s new 
Fall and holiday lines and at the same 
time are outlining a program of national 
magazine advertising which Swank is 
undertaking. In a series of full-color 
pages the more important items of men’s 
jewelrv are reproduced and described for 
gift selection. Gold-filled jewelry, as well 
as the more popular-priced sets, are also 
included. Among the magazines on the 
advertising schedule are The Saturday 
Evening Post, Collier’s, Esquire, Good 
Housekeeping, Life, Time and Ken. 

* * * 

The International Appliance Co., maker 
of the Glide shaver, Ann Arbor, Mich.. 
is offerine retailers a deal in which are 
included four shavers, two free pig skin 
cases, a display unit, counter card, win- 
dow streamer and two newspaper mats 
at a special price, as a means of intro- 
ducins its product. Those who accept this 
introductory offer, the concern announces, 
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automatically become charter members, 
and as such are allowed a 40 per cen 
discount on all future orders. The Inter. 
national Appliance Co. is a division of 
the International Radio Corp., maker of 
the Kadette radio and parent company 
of the International Research Co., many. 
facturer of the Argus candid camera. An 
aggressive newspaper and national aq. 
vertising campaign will be conducted op 
behalf of the shaver. 
* * * 

The September “Silver Festival,” 4 
pian designed to help jewelers get ap 
eatly start on their Fall business, is being 
promoted by 1847 Rogers Bros., division 
of the International Silver Co., Meriden 
Conn. While the campaign seeks to 
popularize all jewelry store merchandise, 
emphasis will be placed on the sale of 
1847 Rogers Bros. silver plate. Eight of 
the concern’s patterns will be cffered a 
spec.al prices from Sept. 6 to 17 in q 
service for six (48 pieces), a service for 
eight (62 pieces) and a service for 12 
(79 pieces). A mahogany finish chest jg 
furnished with each. Sales aids include 
transparent display units and price ecards, 
a newspaper mat service, newspaper pub- 
licity and a selection of radio talks and 
spot radio announcements. Elmer Wheeler 
has compiled sales suggestions and 
phrases which salesmen may use to ad. 
vantage when talking to customers. Ip 
the broadside announcing and describing 
the forthcoming sales event, the concern 
mentioned that the “Silver Theater,” an 
International radio feature, will return to 
the air Oct. 2. 

+. * * 


The Toastmaster Products Division of 
the McGraw Electric Co. announced last 
month its new line of models for the 
Fall and 1939 trade, the spotlight item 
being the toaster-tray combination known 
as the “Toast ’n Jam Set.” Numerous 
other items will be featured in a vigor- 
ous advertising campaign, September 
through December, in 17 national maga- 
zines with a circulation of 17,000,000. 
K. C. Gifford, general sales manager, 
is confident that dealers will establish 
new sales records. According to Mr. 
Gifford, orders received for the new 
Toastmaster merchandise during the first 
four days following its announcement, 
exceeded by 35 per cent the orders re- 
ceived during the same period last year 
and last year’s orders, he said, exceeded 
the best previous vear by a substantial 
margin. 





Where to Buy 
DOMESTIC 
China and Glass 








HAWKES CRYSTAL 
GLASSWARE 


for discriminating 


people—WRITE 


T. G. HAWKES & CO. 


CORNING, N. Y. tS 
N. Y. Office: 542 5th Ave. oxp warerron: 








LENOX CHINA) 
SERVICE PLATES | 
DINNERWARE 
NOVELTIES 
Made in America 

Trenton, N. J. | 


clo 


WEWOK 
LENOX, INC. 
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H. I. Prayer, 53, who operated a 
jewelry store for 30 years in Kansas City, 
Mo., died July 13. 

ARTHUR BUCHROEDER, 68, who operated 
his own retail business since 1908 at Co- 
lumbia, Mo., died June 26. 

WittiAM L. MEHRING, 73, who con- 
ducted a jewelry store for 30 years in 
Seattle, Wash., died on July 4._ 

Puitip E. BuECHER, 64, Evansville, Ind., 
jeweler for 40 years, died July 13, from 
a cerebral hemorrhage a week before. 

STEPHEN D. Burritt, 78, oldest jeweler 
in Rochester, N. Y., died July 12. He 
was a life member of all Masonic orders. 

Frank A. Wess, 73, who engaged in 
the jewelry business in Beverly, Mass., 
for more than half a century, died July 8. 

Harris BECKER, chairman of the board 
of the Sam W. Becker Jewelry Co., Inc., 
Houston, Tex., which he founded in 1886, 
died July 12, in a Texas sanitarium. 

Jess L. CHAMBERS, owner of jewelry 
and optical departments in department 
stores in Kansas City, Mo.; Tulsa, Okla., 
and St. Louis, Mo., died July 2, in a 
Kansas City hospital. 

Henry J. SMITH, 74, jeweler at Mt. 
Gilead, O., for 25 years, was the victim 
of a fatal heart attack, June 21. He was 
a 32nd degree Mason and active in polit- 
ical and civic matters. 

MorTon GOLDSTEIN, manager of Mor- 
ton’s Jewelry Co., Ashland, Ohio, and 
former manager of the jewelry depart- 
ment at the K. B. Co. in Cleveland, Ohio, 
died July 24 after a heart attack. 

CuHarLes H. TAYLor, 87, watchmaker, 
optometrist and an instructor at the Wal- 
tham Horological school, died June 27. 
He had been superintendent of plants in 
Waterbury, Conn., and New York City. 

FRANK G. JACQUEMIN, 68, retired 
jeweler of Helena, Mont., died recently 
after a brief illness. He was a partner 
of the late Charles Zimmer in the 45- 
year-old jewelry business which was ter- 
minated in 1933. 

SAM FARGOTSTEIN, 51, founder of S. 
Fargotstein & Sons, dealers in jewelers’ 
supplies, at Memphis, Tenn., died July 7, 
as a result of a heart attack suffered five 
weeks before while he and Mrs. Fargot- 
stein were on vacation in Mexico. 

E. C. CHAMBERLAIN, 68, father of Clar- 
ence D. Chamberlain, famous flier, who 
was in the retail trade in Denison, Ia.. 
for 46 years, died July 3. His son and 
Miss Ethel Moffet, who were associated 
with him will continue the business. 

BENJAMIN ManrtTIN, JR., 38, was discov- 
ered dead at his desk by his father and 
an employe of the Logansport, Ind., 
jewelry store, on the morning of July 11. 
He joined his father in the jewelry busi- 
ness after his discharge from the World 
War. 

JuLius OPppENHEIMER, treasurer. of 
Oppenheimer Bros., Inc., Kingston, N. Y., 
died July 12. He came to this country as 
a boy and later entered the jewelry busi- 
ness established by his father, the late 
Marx Oppenheimer. The other jewelry 
stores closed during his funeral as a 
mark of respect. 

Eitan P. RAPELYE, 80, who was with 
the old New York firm of Theodore B. 
Starr for 38 years, and later for 22 years 
headed his own firm, Elijah P. Rapelye 
& Son, 542 Fifth Ave., New York, died 
July 11, in Atlantic City, N. J., where 
he made his home for the past several 
years. His son, Harold L. Rapelye, now 
operates the business. 
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HAMILTON VACATION, JULY 29-AUG. 8 


LANCASTER, Pa.—Vacation time will be 
observed as usual this year by employes 
of the Hamilton Watch Co. 

The factory was to be closed from 
Friday evening, July 29, until Monday 
morning, Aug. 8. All employes who 
were with the company on Jan. 1, 1938, 
and are employed at the time of the 
vacation period were to be given a vaca- 
tion with pay. 

Office employes have one week’s vaca- 
tion with pay. Department heads and 
those who have been with the company 
for five years or more were to get two 
weeks’ vacation with pay. 





CHARLES-EDOUARD GUILLAUME 


Paris—Dr. Charles-Edouard Guillaume, 
who will always be remembered by 
horologists for his discovery of “invar” 
and “elinvar” and for his researches in 
the construction of the pendulum, balance 





and spring, died on June 13, at Sevres, 
at the age of 77. Dr. Guillaume received 
the Nobel Prize in 1920 and in 1930 was 
presented with the gold medal of the 
British Horological Institute. 





WILLIAM B. RUSSELL 


Los ANGELEs—William B. Russell, 37, 
secretary-treasurer of Koke, Slaudt & Co., 
Inc., wholesale jewelers at 315 W. Sth St., 
died suddenly from a heart attack June 
29 at his Glendale home. He is sur- 
vived by his widow and daughter. Mr. 
Russell came with Koke, Slaudt & Co. 
soon after he left college 15 years ago. 
He was first employed as a bookkeeper, 
then worked his way up to a responsible 
position. 

In addition to directing the office, he 
also was active head of the firm’s manu- 
facturing shop. He made special trips 
East and was known all over the nation. 


(Additional news on page 142) 





MAGNETIZE your  wercravos 





The above illustration of the Al Ross Jewelry Company 
shows what can be done to effectively display your mer- 
chandise by pronverly designed equipment to suit your 
individual requirements. 


WAYNE offers a complete service including the DESIGN, 
MANUFACTURE, and INSTALLATION of your STORE 
FRONT, INTERIOR and STORE EQUIPMENT. One con- 
tract, one price, SAVE by BUYING DIRECT from MANU- 
FACTURER. Why not let WAYNE “MAGNETIZE YOUR 
MERCHANDISE.” Consult us, without obligation, that we 


may go further into detail. 
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in all our other metals 
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Platinum in all degrees of hardness 
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WATCHES-REPAIRING HEADQUARTERS 


FOR SUCCESS 


Successful business men appreciate the 
need for modern comfort and conve- 
nience when they travel. And so, al- 
most invariably, they stop at The Ben- 
jamin Franklin when in Philadelphia. 
© For The Benjamin Franklin is Phila- 
delphia’s modern and convenient ho- 
tel. 1200 big comfortable rooms. Food 
that tempts the most travel-harrassed 





How is business with you ? appetite. Service that soothes travel- 
Are you losing trade to competitors who test jarred nerves. Rates that fit every travel 
their watches and repairs on the WESTERN budget. * Try The Benjamin Franklin 
ELECTRIC WATCH-RATE RECORDER? Business urself th Raa 
with them is “Better than normal!” Write or yourse e next time: 


wire for particulars today! 





The BENJAMIN FRANKLIN 


AECAN TEE PRORVUSS ‘ anc. SAMUEL EARLEY, Managing Director’ Philadelphia 


580 FIFTH AVENUE, NEW YORK CITY, Sole Distributors 
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The Development of Skill in Using Watchmakers’ Tools 


and the Use of Steel in Watchmaking and Repairing (continued) 
by JOHN J. BOWMAN 


Chairman, Educational Committee, The Horological Institute of America 











MU wut 


tere going on to the subject of testing 
chucks, there are a few lesser matters that should be 
disposed of now. In the list of necessary qualities of a 
good lathe, under No. 5 on page 69 of the JEwELERS’ Cir- 
CULAR-KEYSTONE for July, it was said that the spindle, 
its bearings, and the jaws of the chucks should be made 
of hardened and properly tempered steel. The latter 
refers to the wire chucks only; wheel chucks are never 
hardened. 

The parts that should be of hardened steel may be 
tested for this by using a small file of cut 5 or 6—one that 
has been used, not a new file—and stroking the metal 
lightly with it. In unhardened steel, even a light pressure 
will cause the file teeth to “bite” into the metal. But on 
hardened steel, the file will slip without taking hold. Light 
pressure is important ; because even in steel hardened, and 
tempered as far as would be perfectly right for spindles 
and chucks, a file can be made to take hold to some ex- 
tent by using it with heavy pressure. 

Practically all lathes made nowadays have the bushings 
that form bearings for the spindle, made of hardened steel. 
But in buying a lathe at second-hand, this might be one of 
those made when many had bearings of soft metal; brass, 
or even alloys of tin. Such a lathe would be a risky pur- 
chase. When long used, the bearings are often worn quite 
out of shape, and, if so, the lathe cannot be depended on 
for true work. By removing the rings covering the oil 
holes in the lathe head, part of the bearing-bushings may 
be exposed and tested with a file. If soft, a light pressure 
of the file will be felt to take hold. Then the bearings 
should be carefully examined to see whether they are worn 
out of round, and if so, better pass up purchase of this 
lathe entirely ; to have it made right might cost more than 
a new lathe. 

Sometimes a fault in the pin inside the spindle, that 
engages with the slot in the body of the chuck just for- 
ward of the screw-thread, causes chucks to run untrue 
when both spindle and chucks are perfectly true. A de- 
fect in this pin may be caused by improper use. If a 
chuck perhaps from an odd lot not designed for the lathe, 
is forced into the spindle throat, this may raise burrs on 
the pin, which is of soft steel. These burrs could then 
press another chuck sidewise in the throat; and this may 
be enough to make a true chuck act as if untrue. So it 
is well to look into the spindle throat with a single eye- 
glass and see to it that the chuck pin is free from mal- 
formations of any kind. Minor burrs may be filed off 
with a small square file. If the pin is badly marred, it 
had better be replaced. How to do this will be explained 
later, in a chapter devoted to general maintenance and re- 
pairing of lathes, any considerable details of which, here, 
would disarrange the plan of this article. 

But while the subject of making repairs to lathes and 
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their equipment does not fit in here perhaps as well as 
later on, there is another matter concerning chucks that 
had better be explained now. Once a chuck is out of 
true, however this came about, repairs are out of the 
question; it is practically impossible to make it right 
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A, Chuck correctly selected for the diameter of work in its 
jaws. B, What happens when the chuck is too small for the 
work. C, Here the springs are bent and the hole inside the 
jaws is set smaller at the outer end. D. What happens when 
the chuck is too large for the work. €, In this case the 
springs are deformed and the hole in the chuck is larger at 
the outer end. 


again. So the thing to know is Aow to use chucks so that 
they will retain their original form and truth; because 
it is a fact that almost all untrue chucks have been made 
so by improper use, rather than so delivered from the 
stock of a maker or dealer. 


RULES FOR PROPER MATCHING OF CHUCKS 
TO WORK 


It is astonishing how often one can see workmen fit- 
ting pieces of work to chucks—or rather selecting chucks 
for various work—in such a way as to spoil chucks for 
doing true work. ‘The fault referred to is using a chuck 
with a hole a little too large, or a little too small, for the 
piece of work it is to hold. 

Sometimes this is done merely as carelessness, or in 
ignorance of the effect of it, even when the assortment of 
sizes in the chuck set is ample. But more often, no doubt, 
it is the result of having too few chucks in the outfit. 
Let it be emphasized that the additional cost of more 
chucks makes a very profitable investment—not only for 
their direct usefulness, but also because having them pre- 


serves the trueness of the other chucks, actually prevent- 
(Please turn to page 131) 
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LEFLER IMPROVED 
BALANCE CHUCK 


Pivot Hole ir 
HARDENED SET- 
TING — allows ex- 
treme thinness 2 
to 3  thousandths 
and keeps center 
without wear. 


SATISFACTION 
GUARANTEED 


Made in 2 sizes, Regular or Bracelet for standard lathes. $5.75 Each. 












Indispensable for straighten- 
ing and polishing pivots. 





MODERN WATCH REPAIRING AND ADJUSTING 
, E. Borer $2.25 
An informative and understandable treatment of 
the newest technical and scientific improvements 
in the watch trade. 


JUNIOR WATCHMAKER A. Gideon Thisell $3.00 


A treatise on the Lever Escapement written in an 
interesting and understandable manner. 


MODERN ELECTRIC CLOCKS 5.F. Philpott $2.25 
A complete outline otf the principles, construction 
and installation of typical clock systems. 

MODERN METHODS IN HOROLOGY $2.50 
A book of practical information for young watch- 
makers—contains many illustrations. Grant Wood 


PRACTICAL BALANCE AND HAIRSPRING WORK 
W. J. Kleinlein $3.50 
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Simplified methods for the experienced repairer. A 
guide = beginner in this important phase of 
watch work, 
RULES & PRACTICE FOR ADJUSTING WATCHES 
W. J. Kleinlein $3.50 


A modern book for everyday use which explains and 
analyzes all parts of adjusting. 


MODERN CLOCKS—THEIR DESIGN AND 
MAINTENANCE 
T. R. Robinson $2.25 


A text book covering the technical and commercial 
sides of the industry written by a practical clock- 
maker and repairer. 
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Skill in Using Tools 


(From page 129) 


ing the loss of what has been spent for all of them; be- 
cause there can be nothing more worthless than untrue 
chucks. So if you run across any more than a very few 
jobs, for which you do not have chucks that will fit, in 
accordance with the rules that will be explained, that 
indicates that your chuck outfit is insufficient. 

A cross-section view of the front end of a wire chuck, 
with a piece of work in it, is shown at A. In this, the 
jaws are toward the right; and at the left are the springs 
that are formed to allow a little motion to permit closing 
of the jaws on the work. In most chucks, the jaws are 
fully hardened ; but not the entire length of the springs. 
There are manufacturing reasons for this leaving the 
springs softer than the jaws, which we needn't take space 
to explain; but the effect is chat the springs, if bent more 
than is proper for them, will be deformed permanently. 
In other words, these springs are meant for a definite 
and limited amount of bending, which must conform to 
a correct use of the chuck always; otherwise the springs 
will be strained into a form different from that originally 
given them, and this will set the jaws so that the hole of 
the chuck is no longer of a true cylinder-form. 

At A will be seen a chuck correctly selected for the 
diameter of the work shown in its jaws. In this, the 
jaws will almost, if not quite, gently grasp the work. 
But the work will not have a noticeable side-play; nor 
on the other hand will it be necessary to use any force 
to press the work into the chuck. When chuck and work 
are so matched, the springs and jaws of the chuck need 
to move very little to tighten the work ready for an 
operation in lathe-work. A good chuck, used in this 
way, will stay true during any number of years’ use. 

Now see what happens when a chuck is used that is 
too small for the work. At B, such a case is shown. In 
forcing the piece into the chuck, this has spread the jaws 
apart, which then touch the work only at the inner end 
of the chuck hole, and this, of course, leaves angular 
spaces open toward the outer end of the hole. When 
the draw-in spindle is operated to close the chuck, this 
forces the hole to line up against the work in the chuck. 
and something has to “give,” which naturally are the 
springs. You can, by looking at B, imagine the power of 
the leverage with which the jaws are forced to line up 
with the piece of work in the chuck; this leverage bends 
the springs so that after the work is taken out, the springs 
remain more or less bent, as shown at C. Needless to 
say, that chuck has been ruined for any good work hence- 
forth. Note how, for one thing, the hole inside the jaws 
is no longer straight, but is “set’’ so as to be smaller in 
diameter at the outer end. 

When a chuck is used that is too large for the work, 
represented at D, the pull of the draw-in spindle will 
first close the outer corners of the hole against the work, 
leaving angular spaces toward the inner end of the hole; 
then the further pulling of the chuck into closing position 
will straighten the hole against the work, bending the 
springs, and resulting in a permanent deformation of the 
chuck as shown in E. In this case, the hole in the 
chuck will be left so that it is larger at the outer than at 
the inner end. 

In order to make the meaning plain, the misfits and 
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their results, in the illustrations, have been exaggerated ; 
but these effects are produced just the same, by misfits 
not nearly so easy to see; and the principle holds good 
even then. 


SELECTING CHUCK TO HOLD TAPERED 
PIECE OF WORK 


So far, we have considered cases in which a piece of 
work is of truly cylindrical form. There remains to 
mention another form—the slightly tapered one, like 
the lower part of a balance staff, which is the seat 
for the roller table. In selecting a chuck for this, the 
smaller end of the taper should fit the outer end of the 
chuck hole; then when the piece is pressed into the chuck, 
the jaws will spread very slightly, and the hole will accom- 
modate itself to the taper of the work, if good judgment 
is used. Generally speaking, the more tapered the work 
is, the more should its end tend to spread slightly the 
jaws of the chuck, before the work is fully pressed into 
the chuck. Work that has very slight taper should not 
spread the jaws when its end enters, but should fit the 
hole exactly. 


TRUING-UP WORK IN WIRE-CHUCK, PRE- 
PARING FOR OPERATION 


One more matter must be discussed, before taking up 
the subject of testing chucks for trueness—and that is, 
that even with true chucks in a true lathe, a piece of 
work must be “trued up” when placing it in a split wire- 
chuck, in somewhat the same way as when using a cement- 
chuck. <A balance-staff, for example, is to be placed in 
the lathe for some alteration in fitting it. If the staff 
is just “stuck in” and the chuck tightened, the staff un- 
noticeably may run slightly out of true, so that the finished 
work would have just enough inaccuracy to prevent 
accurate timekeeping in a good watch. So it is well to 
proceed in this way: Place the staff in the chuck; then 
only partly tighten the chuck with the draw-in spindle. 
Rest a pegwood point on the T-rest, and let this touch 
the pivot (delicately at first) while the lathe runs at mod- 
erate speed. Tighten the chuck a little more; keep the 
work true with the pegwood; repeat this until the chuck 
is fully tightened. 


IMPORTANCE OF CLEANLINESS OF LATHE 
AND CHUCKS 


One little bit of dirt or grain of dust in a chuck hole, 
on the outside of its jaws, or inside the lathe spindle may 
produce the same result as an untrue lathe or chuck. 
Watchmakers are supposed to deal with accuracies mea- 
surable in ten-thousandths of an inch, whether or not 
they actually make the measurements ; and scrupulous care 
in keeping tools clean as well as in having good tools, is 
part of all that is required for doing this exceedingly 
accurate work. 

Wash your chucks and the lathe spindle throat occa- 
sionally with clean gasoline or naphtha. Clean chamois 
skin is better than cloth for washing and wiping lathe 
parts; it leaves no lint, a bit of which may have the same 
effect as dirt. Chucks, and the lathe head, should be kept 
covered when not in use, in any way that will protect 
them from atmospheric dust. 
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TIMING 
HUGHES’ 
WORLD 
FLIGHT 


Wide World 


Few world events transpire without some 
individual or product identified with the jewelry, watch 
or allied industries having a part in their performance 
and the epoch making air flight of Howard Hughes last 
month was no exception. In fact watches and other timing 
instruments played an important role in the record break- 
ing ’round the world flight, with John P. V. Heinmuller, 
chief timer of the National Aeronautical Association, 
official representative of the International Federation of 
Aviation of Paris and president of the Longines-Witt- 
nauer Co., 6 W. 48th St., New York, co-starring in his 
capacity as official timer. 

It was Mr. Heinmuller who clocked the heavily loaded 
plane as its gears left the long runway at Floyd Bennett 
Field at 7:20 p.m. (DST), Sunday, July 10, and it was 
the same official who held the watch on Hughes and his 
plane as it swooped down in a power dive to cross the 
pre-determined finish line at the Brooklyn airport at 
2:34.10 p.m. (DST), Thursday, July 14. The official 
elapsed time for the flight, Mr. Heinmuller announced, 
was 91 hours, 14 minutes and 10 seconds. 

The timing of take-offs is frequently fraught with some 
degree of danger, as the official timer is required to follow 
the departing plane in a fast and high powered car. Mr. 









@ Above, John P. V. Heinmuller with 
the six timepieces he used to record 
Hughes’ departure and return. Mr. 
Heinmuller is president of Longines- 
Wittnauer Co. and is chief timer for 
the National Aeronautical Association, 





@ Left, Howard Hughes and his crew 

of four land at Floyd Bennett Field, 

completing a record flight around the 

world in 3 days, 19 hours and 17 
minutes. 


Heinmuller has had many exciting experiences and after 
the Hughes take-off he remarked that it was no easy task 
to pursue this plane which developed a speed of 150 miles 
an hour before it left the ground. Traveling at 80 miles 
an hour, Mr. Heinmuller was required to follow the 
machine for 35 seconds, at the same time watching closely 
for the take-off. 

Mr. Heinmuller has been timing important flights since 
1927 when he held the watch on Charles Lindbergh’s ar- 
rival at LeBourget Field in Paris on May 22. One of 
his most harrowing experiences occurred when timing the 
take-off of the ill-fated Pinedo trans-Atlantic flight. Going 
down the runway of the Floyd Bennett Field in a high 
powered motor car, Mr. Heinmuller narrowly missed 
serious injury when the Pinedo plane, slipping off the 
runway, crashed, killing the aviator. 

Wearing his six-pocket vest, Mr. Heinmuller is a 
familiar figure around New York, New Jersey and Con- 
necticut airports. The timing for the N.A.A. is usually 
done with regular stop watches, giving the one-fifth sec- 
ond, and Mr. Heinmuller, with second-timing watches 
of this nature has clocked more than 50 world or national 
records for altitude, speed and long distance. 

At the start and finish of the Hughes flight he wore 
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his now famous vest, carrying in it six watches. All of 
these watches have an important and specific function to 

rform in timing air flights One of these timepieces 
is a 1/100th second timer, regarded as the master watch. 
This is not only used for comparing purposes, but is also 
utilized for making finely timed rate of climb calculations. 
The two larger timepieces are Longines Aero Chronom- 
eters, each equipped with a stop and start arrangement. 
One is stopped at the start of a flight, while the other, 
known as the arrival watch, clocks the time the plane 
crosses any pre-determined finish line. 

A fifth-second watch, clocks speed flights, getaways and 
lifting capacity of the plane. It likewise takes up the 
task of timing after the arrival chronometer is stopped 
and records the time from the moment the plane crosses 
the finish line until it lands. The Lindbergh Longines 
watch, known as the Greenwich hour angle watch, gives 
the longitude. It is equipped with a second setting device 
so that the timepiece can be set according to radio signals 
and for this reason is widely used by navigators. The 
Weems Longines second setting radio time watch, with 
a movable bezel, is used to send and receive properly 
timed radio signals. These two last timepieces are Lon- 
gines patented watches and besides performing the afore- 
mentioned functions are also used by Mr. Heinmuller, as 
official timer, to check with the plane navigators and in- 
struments before departure. 

Because of the fact that the Hughes plane was equipped 
with every known advanced scientific instrument and its 
crew used watches and navigational timepieces perfected 
by the Longines Co., some of them being newly invented 
watches, it was natural that Mr. Heinmuller was inter- 
ested in their performance. Being one of the first ones at 
the airport to reach the plane on its return, he interviewed 
Navigators Harry Connor and Thomas Thurlow, who 
Mr. Heinmuller said, expressed their great satisfaction 
with the performance of the various timepieces. 

Numbered among some of the outstanding flights which 
Mr. Heinmuller has timed, aside from the Hughes hop 
and Lindbergh’s arrival in France, are Mears and 
Collyer’s 23-day trip around the world, Chamberlain’s 
arrival in Kottbus, Germany, the Mattern and Griffin 
attempt at circling the globe and Mattern’s solo ‘round 
the world flight as well as the seven-day trip of Wiley 
Post. Mr. Heinmuller also clocked the first long distance 
flight attempted from Floyd Bennett Field in 1930 by 
Russell Boardman, the New York-to-Syria hop of Codos 
and Rossi in 1931, the Herndon-Pangborn ’round the 
world flight in the same year, Col. Roscoe Turner’s speed 
record, Ruth Nichols’ and Amelia Earhart’s altitude rec- 
ords, Pinedo’s last flight and Col. and Mrs. Lindbergh’s 
remarkable navigational flight across country in 1930. 

Commenting after his latest timing experience, Mr. 
Heinmuller said: 

“The question is no longer can Hughes circle the globe 
but what time he makes. The world is time conscious 
and when I timed Collyers and Mears in their epochal 
trip around the world in 1928, which took 23 days, I 
never expected that almost 10 years to the day later I 
would time a flight of Howard Hughes which cut off 
20 days.” 

To his many friends in the watch trade Mr. Hein- 
muller is known as a busy man and many wonder how 
he can attend to all his hobbies and sports, and ‘“com- 
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Upper left—The one-fifth second watch used for timing 
speed flights, getaways and plane-lifting capacities. Lower 
left—Aero chronometer with stoo and start arrangement on 
movement which is halted at start of flight. Left center— 
Weems-Longines second-setting timer with movable bezel, 
for sending and receiving properly timed radio signals. Right 
center—Lindbergh-Longines Greenwich hour angle watch, giv- 
ing longitude and with device for second setting against radig. 
signals. Upper right—This aero chronometer clocks the flight 
finishes and is used by navigators to make celestial observa- 
tions. Lower right-—The 1/100th second timer or master 
watch, used also for determining rate of climd calculations, 


mute” three times a year to Europe. Whether here or 
abroad he finds the time for “timing” and it was the 
intense interest he had for the problems of other people, 
especially aviators, that helped “John P. V.” become 
after 25 years in the trade, president of one of the well 
known watch companies. “I have found from personal 
experience that one can have the attention and coopera- 
tion of the most sought after people in the world by being 
interested in what they are doing and timing self-expres- 
sions or even hobbies of the successful,” stated Mr. 
Heinmuller. 


A. G. S. Names National Committee 


Los ANGELES—The American Gem Society announces 
a new committee to be known as the national committee. 
This committee includes a member for Canada, and will 
function as an international executive committee for the 
American Gem Society, until the first international meet- 
ing of A.G.S. members. 

The personnel of this committee follows: C. I. Joseph- 
son, Jr., chairman, Moline, Ill.; James D. Dougherty, 
J. B. Hudson Co., Minneapolis; Charles Q. Ellis, Birke- 
Ellis-Ryrie, Toronto; Myron Everts, Arthur A. Everts 
Co., Dallas; Edward F. Herschede, Frank Herschede 
Co., Cincinnati; Frank Maier, Maier & Berkele, Inc., 
Atlanta, Ga. 

Also Russell G. Scheer, E. J. Scheer, Inc., Rochester ; 
William H. Schwanke, Schwanke-Kasten Corp., Mil- 
waukee; Wilson A. Streeter, Bailey, Banks & Biddle Co., 
Philadelphia; Frederick B. Thurber, Tilden-Thurber 
Corp., Providence; Kenneth I. VanCott, Marcus & Co., 
New York, and John Vondey, San Bernardino, Cal. 




















WORKSHOP WCITIES € QUWIERITES 


NSCRIBING PLATES—In making brass plates with 

inscriptions engraved on them, for attachment to clocks, 
paintings, etc., we desire to have the engraved lettering 
blackened, and then finish the plate by lacquering. We 
have tried several different kinds of enamel for filling in 
the lettering; but then when we lacquer the plates to pre- 
vent tarnishing, the lacquer always dissolves the surface 
of the black enamel; and tracks some of it over the brass, 
spoiling the appearance of the job. Can you suggest any- 
thing for filling the lettering in black, but that lacquer 
will not dissolve? (Question No. 5136.) T. D. T. 


Answer—The trouble you describe will always be had 
in attempting to lacquer over any wax enamel, which is 
the kind you must have been using. Instead of using any 
of the soft enamels, the brass where engraved should be 
blackened chemically. Some use, for this, the platinum 
solution that manufacturing opticians use to give a dead 
black finish to brass parts of microscopes; but since there 
can be no wear on the brass in engraving, just as satisfac- 
tory results can be had with a much less expensive solu- 
tion. ‘Take any convenient quantity of nitric acid and into 
it gradually drop shot-copper such as is sold by jewelers’ 
supply houses for alloying gold. After some of the cop- 
per begins to remain undissolved, indicating a saturated 
solution, the solution is ready to use. With a camel’s 
hair brush, apply solution to the lettering; heat the plate 
until the solution dries; if not fully blackened, apply solu- 
tion and heat again; when the color is satisfactory, rub off 
surplus color on the plate with emery paper on a wood 
block, or polish, depending upon the finish desired. Dust 
out the engraving with a fine brush. In applying lacquer, 
Iet this fow into the engraving cuts; it will not dissolve 
the black color, but will improve and bring out the 
blackening. 


LEANING MARBLE—Please advise me how to re- 
store the original white color to a white marble French 


clock case. (Question No. 5137.) R. M. F. 


Answer—Exactly what to do depends upon many 
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things that could be seen oniy with the particular job in 
hand, for examination. Some of these things would be: 
The exact nature of the stains, whether resulting from 
age and use; or from something spilled on the marble, and 
what this is; then too, the kind of stone, whether soft or 
hard marble, and the structure of the clock case—whether 
built of flat slabs of stone, or of parts turned to form in 
a lathe, etc. We recommend the process advised by The 
National Association of Marble Dealers for cleaning 
marble that has become dingy and discolored from long 
use, by handling (absorbing perspiration and oil from the 
skin), dust settling on it, exposure to dampness, improper 
cleaning materials, etc. 

Dissolve one |b. trisodium phosphate crystals in two 
quarts of hot water. Mix the contents of a six-ounce can 
of chlorinated lime to a paste in a shallow enameled-ware 
pan by adding water slowly and mashing the lumps of 
lime. Pour this and the trisodium phosphate solution into 
a stoneware jar and add water until approximately one 
gallon of the mixture is obtained. Stir well; cover the 
jar, and allow the lime to settle. In using, add some of 
this liquid to powdered talc, until a thick paste is ob- 
tained. Spread this paste over the. marble in a coating 
about 14 inch thick. The powdered talc may be obtained 
of the Rock Products Co., Easton, Pa. The other in- 
gredients may be bought of drug stores or laundry sup- 
ply houses. When dry, scrape the “poultice” off the 
marble with a wooden blade, which will not scratch the 
marble. If the marble needs repolishing, this may be done 
with putty powder applied by rubbing with a cloth. 


) ro SIGNALS—At what time are the Government 
time signals sent out, and from what stations? Will an 
ordinary radio set receive these signals? How accurate 
are the Government time signals? (Question No. 5138.) 
J. F. K. Co. 

Answer—The source of time signals for the United 
States is the U. S$. Naval Observatory at Washington, 
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p. C. The standard clock there is checked as to its rate 
by transit observations from certain stars; and the cor- 
rected clock time is transmitted automatically by radio 
from the U. S. Naval Radio Station at Arlington, Va. 
(NAA), and from the station at Annapolis, Md. (NSS) 
at 12 noon, 10 p. m. and 3 a. m., Eastern Standard Time. 
The average accuracy of these signals is within three 
hundredths of a second. ‘There are eleven other U. S. 
Navy radio station in different parts of the country, and 
in the Pacific Ocean and Panama Canal one, which re- 
brosdcast the Arlington time signals. ‘This re-broadcast- 
ing sometimes introduces a slight additional error in the 
signals; but this is so little that it has no significance for 
commercial use. The frequencies and wave-lengths of 
all the Navy stations are given in a publication “Standard 
Time Throughout The World,” by Ralph E. Gould, 
Chief of the Time Section, U. S. National Bureau of 
Standards. This pamphlet may be had by sending 5 
cents to Superintendent of Documents, Government 
Printing Office, Washington, D. C. In ordering this, 
specify “Circular of the Bureau of Standards, No. 399.” 
Any radio set that includes any of the reception stated in 
the list in this publication will receive the Navy time 
signals directly; but the signals are also transmitted 
through many commercial stations, and these are suf- 
ficiently accurate for all trade purposes. 


ACQUERING SILVER—When lacquer peels off 
from silver plated ware, around places that have been 
engraved, what is the way to relacquer the bared parts 
of the piece? Our attempts to do ths have not been very 
successful; the job has a patched-up appearance. ((Ques- 


tion No. 5139.) W. J. Co. 


Answer—We believe it is practically impossible to 
make a decent-looking job of this by relacquering only the 
parts of the ware that have been stripped of lacquer by 
engraving. Part of the new coat of lacquer is bound to 
overlay the old coat where the two meet. This will 
happen even when the edges of the old coating are 
“tapered down” by rubbing with alcohol. Really the only 
way to make a good job is to dissolve off the lacquer coat 
from the entire piece of ware, and relacquer the whole 
piece at one time. Lacquers are furnished in two types— 
“brushing” and “dipping” lacquers. For average retail- 
shop use, brushing lacquers are most useful. ‘These are 
applied with a fine rather broad brush. The “trick” is to 
work quickly, avoiding as far as possible the application 
of fresh lacquer over a part on which a previous appli- 
cation has thickened somewhat. This of course is to 
avoid a coating of irregular thickness. 

In using dipping lacquer, the work is dipped into the 
lacquer, drained and dried. This saves labor and insures 
an even coating. But obviously one would have to use 
a very large quantity of lacquer to allow immersion of 
large pieces of work—and since a repair shop uses lacquer 
only occasionally, the bulk of a large supply would become 
thickened long before it is consumed; so dipping is more 
suitable for a manufacturer, who uses lacquer in quantity- 
production of goods. 

For removing lacquer, you can use wood alcohol, de- 
natured alcohol, or any of the prepared “lacquer-remov- 
ers” on the market. With these, wet a clean rag and rub 
the lacquered ware with it. A final rubbing with a fresh 


THE JEWELERS’ CIRCULAR-KEYSTONE 
for August, 1938 


clean rag wet with the same liquid will remove the milky 
film left by the first operation. 


LOCK WEIGH TS—We have a German-made quar- 
ter-hour chime clock, of the “grandfather” type, which 

we have repaired. About every 15 to 20 minutes the 
pendulum strikes one side of the case. We have the clock 
“in beat,” and replaced the weights the same as we found 
them. Can you advise me what causes the pendulum to 
strike the side of the case occasionally? (Question No. 


5140.) D.S. B. 


Answer—As nearly as we can tell without seeing the 
clock, we believe either you have the wrong weight on the 
running train (the time side of the movement), or else, 
although the clock is, as you say, in beat, it is possible that 
this has been accomplished with the case slightly “out of 
upright,’ which would bring one side of the case too close 
to the normal arc of motion of the pendulum. First, 
examine the weights. The heaviest weight of the three 
is, in practically all quarter hour chime clocks, to be 
placed on the train that drives the cylinder with the steel 
pins which tilt the quarter-hour chime hammers. Should 
this weight be on the time-train, it would give the pendu- 
lum too wide swings, which could cause it to strike against 
the side of the case, and the effect would be not only poor 
timekeeping, but also undue wear and tear on the acting 
parts. Changing the weights as indicated would remedy 
this. If the weights are found correctly placed, then block 
up the case on the floor, raising one side slightly, so as to 
swing the top of the case away from the side on which 
the pendulum strikes. Then put the escapement in beat 
in this new position. 


H.1.A. Awards Certified and Junior Watchmaker 
Certificates 


WasuinctTon, D. C.—At a meeting of the examining 
board of the Horological Institute of America, June 25, 
watchmakers’ certificates were granted the following: 


CERTIFIED WATCHMAKERS 


Employed by 
Gritz Jewelry Co. 
Southern Watch Co. 
Student at Elgin College 
Zele Jewelry Co. 
Henebry & Son 
F. M. French & Son 


Nrme Address 
Riley H. Atkinson Enid, Okla. 
Thomas E. Cook Indianapolis, Ind. 
George M. Gorham Elgin, Ill. 
G. G. Lortz Austin, Tex. 
Elwood Hatcher Mullins Roanoke, Va. 
Paul W. Neil Albany, Ore. 


Junrior WATCHMAKERS 


Anna Barborka Elgin, Ill. 
George K. Doty Elgin, Ill. Student at Elgin College 
Clarence E. Henrikson Elgin, Ill. Student at Elgin College 
Howard M. Lee Bozeman, Mont. T. M. Perrin 

Richard Earl Marlin Oklahoma City, Okla. C. & E. Marshall Co. 
G. H. Mather Peoria, Ill. Student at Bradley Inst. 
Arno S. Meyer Peoria, Ill. Student at Bradley Inst. 
Gerhardt Neugelbauer New Albany, Ind. T. O. Endries & Son 
Cherles A. Raez New York, N. Y. Self 

Leonard Schnell, Jr. Elgin, Il. Student at Elgin College 


Student at Elgin College 


S. F. Smith Peoria, IIl. Student at Bradley Inst. 
Roland J. Sponholtz Elgin, Il. Student at Elgin College 
Phillip C. Voelker Peoria, IIl. Student at Bradley Inst. 
Arnold Wikey Elgin, Ill. Student at Elgin College 


The examining board will not meet again until Sep- 
tember. All watches for grading at that meeting should 
be in by Sept. 1. 

An intensive educational program to instruct small 
merchants in detecting fake currency has been launched 
by the U. S. Secret Service on the theory that the coun- 
terfeiter will go out of business when every person han- 
dling money is thoroughly familiar with the outstanding 
characteristics of the country’s currency. 
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Special Notices 


Payable invariably in advance. 


Rates under all headings except 
“Situations Wanted” $1.50 for first 25 
words. Additional words, 5c. a word. 


SITUATIONS WANTED 75c. for 
first 25 words. Additional words 5c. a 


word. 


Heavy type, $3.00 for first 25 
words. Additional words, 10c. a word. 


Name, addreSs, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 


If answers are to be forwarded, 15c. 
extra to cover postage must be en- 
closed. 


Advertising matter addressed to 
Classified advertisers will not be de- 
livered. 


Advertisers who are not subscribers 
should send 25c. if they desire a copy 
of the paper containing their adver- 
tisement. 


Special notice forms close 20th of 
month. 


Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care The 
Jewelers’ Circular-Keystone. 

In answering ads, do not enclose 
original letters of recommendations, 
send duplicates. 

To avoid unnecessary correspon- 
dence mention your location in the 
advertisement. 


Jewelers’ Circular-Keystone 
239 W. 39th St., New York 








Situations Wanted. 


Under this heading, 75c. for first 25 
words, 5c. for each additional word; 
minimum charge, 75c. 








POSITION as clock and jewelry re- 
pairer, wait on trade, etc. G. W. Mar- 
vin, 9 Messenger St., St. Albans, Vt. 





STENOGRAPHERS, BOOKKEEPERS, 
typists, clerks furnished; no charge. 
Fulton Agency, 93 Nassau St., Cort. 
7392, New York. 





ENGRAVER, first class, all around man, 
capable to do the finest work; samples 
and references. Thomas H. Moore, 335 
E. 33rd South, Salt Lake City, Utah. 





ENGRAVER, first class, general letterer 
on gold and silver; best references. 
Address “S., 8598,” care Jewelers’ Cir- 
cular-Keystone. 





WATCHMAKER and light jewelry 
worker; age 30, 10 years’ experience, 
good references; will go anywhere. 
Thad Bell, Americus, Georgia. 





DIAMOND SETTER; exceptional ability 
on every type of work; excellent refer- 
ences. Address “G., 8694,” care Jewel- 
ers’ Circular-Keystone. 





JEWELRY SALESLADY seeks perma- 
nent position with reputable business 
establishment, in New York. Address 
3 8662,” care Jewelers’ Circular- 
Keystone. 


ENGRAVER, A-1 man, with present § 
17 years, wishes a change in first | 
house, September; south preferabje. 
Bernard Albin Thorsell, 10327 So 
Campbell Ave., Chicago, Illinois. : 





WATCHMAKER, thoroughly. efficient, 
capable and reliable; excellent record; 
references; salary $30 week. Address 
“Z., 8628,’"’ care Jewelers’ Circular- 
Keystone. 


WATCHMAKER, good jewelry salesman 
also can manage jewelry store of; 
jewelry department; Chicago or out of 
town. Address “Circular 1180,” room 
1415 Heyworth Building, Chicago. 





MANAGER available for better class in- 
stallment jewelry store; recognized 
man of outstanding ability in the prime 
of life; confidential. Address ‘‘V., 8625,’’ 
care Jewelers’ Circular-Keystone. 





WATCHMAKER, age 23, watch school 
trained; certificate from Horological 
Institute of America; go anywhere. 
Address “B., 8574,” care Jewelers’ Cir- 
cular-Keystone. 





FILE CLERK; general office work; cred- 
it and collection management, also wait 
on trade; four years’ experience; ex- 
cellent references. Address Frank 
Flowers, 326 7th Street, Cairo, Ill. 





WATCHMAKER, age 38, desires suitable 
position; years of experience as man- 
ager of assembly plants and repair 
shops. Address “F., 8594,’’ care Jewel- 
ers’ Circular-Keystone. 





CERTIFIED WATCHMAKER, expert 
workmanship, all sizes; good salesman; 
references; salary or commission basis; 
New York or vicinity. Edward Hite, 174 
W. 81st St., New York City. 





FIRST CLASS watchmaker at present 
employed, 15 years in one place, desires 
to make change, within 25 miles radius 
of New York City. Address ‘A., 8686,’’ 
care Jewelers’ Circular. 





ISNGRAVER, age 47, married, experi- 
enced letter and ornamental engraver, 
jewelry repairer, also watch crystal 
grinder on odd shapes. ‘“S. M.,’’ Box 
6, Elmhurst, Long Island, N. Y. 





WATCHMAKER, good mechanic; single; 
young, neat, reliable; good references; 
South preferred; position must be per- 
manent, Address “P., 8639,’ care 
Jewelers’ Circular-Keystone. 





POSITION as watchmaker; young lady, 
graduate of Elgin College; can do en- 
graving and jewelry repairing; passed 
HIA Junior Test. Address ‘‘W., 8683,”’ 
care Jewelers’ Circular. 





SALESMAN, established following job- 
bers and installment houses New York 
and East, desires connection with re- 
liable concern. Address “‘O., 8676,’’ care 
Jewelers’ Circular, 





DIAMOND SETTER, experienced on all 
kinds of work; channels and fishtails a 
specialty; good appearance; also selling 
ability. Address ‘‘M., 8673,’ care Jewel- 
ers’ Circular. 





MANUFACTURING JEWELER, setter, 
platinum worker, young man, 19 years’ 
experience, married; best of reference 
as to honesty and ability. Address “E., 
8699,” care Jewelers’ Circular-Keystone. 





YOUNG LADY, bookkeeper, thoroughly 
experienced in the jewelry manufac- 
turing line; capable of taking full 


charge of office. Address “M., 8714,” © 


care Jewelers’ Circular-Keystone. 





SALESMAN! do you require a man who 
is dependable; 10 years’ active experi- 
ence ; knows every phase of credit busi- 
ness; well recommended. Address “R., 
8706,” care Jewelers’ Circular-Keystone. 


DIAMOND ASSORTER, experienced, algo 
good knowledge in mounting bunch 
rings and platinum jewelry; good repu- 
tation; best references. Address “4 
8494,” care Jewelers’ Circular-Keystone. 





WATCHMAKER, young man, _experj- 
enced, desires position; single; refer- 
ences; Middle West or South preferred, 
Address “V., 8518,’’ care Jewelers’ Cir. 
cular-Keystone. 





DIAMOND MAN, 10 years’ experience, 
loose and mounted, capable assorting 
also buying, some road experience, ex- 
cellent references. Address ‘‘A., 8082,” 
care Jewelers’ Circular-Keystone, 





WATCHMAKER’S' ASSISTANT; com- 
petent young man with three years’ 
retail store experience; references; pre- 
fers New York City employment. J. 
Fixman, 1985 Crotona Ave., Bronx, N.Y. 





YOUNG WOMAN, experienced general 
jewelry and ring manufacturing; capable 
taking charge factory office, familiar 
with stones, orders and clerical work. 
Address ‘‘A., 8535,’’ care Jewelers’ Cir- 
cular-Keystone. 





YOUNG LADY, bookkeeper, stenographer, 
thoroughly experienced in diamonds, 
precious stones and jewelry manufac- 
turing; capable taking full charge of 
office; best references. Address “C., 
8563,” care Jewelers’ Circular-Keystone. 





YOUNG MAN, age 19, with one and a 
half years’ experience in diamond set- 
ting, wishes connection with reliable 
concern; prefer New York. Address 
“A,, 8445,” care Jewelers’ Circular- 
Keystone. 





ALL AROUND jeweler, diamond setter, 
25 years’ experience; designing, special 
order work, platinum, watch and jewel- 
ry repairing; do some engraving. W. L. 
Ineson, 862 Central Ave., St. Peters- 
burg, Fla. 








WATCHMAKER, clock and jewelry re- 
pairman, salesman, number of years 
experience, best of references, desires 
position with reliable firm. Address 
“B., 8631," care Jewelers’ Circular- 
Keystone. 





JIEWELER-FOREMAN, Al mechanic of 
long and varied experience who can 
handle any position in the manufactur- 
ing of fine or commercial jewelry. Ad- 
dress “E., 8634,” Jewelers’ Circular- 
Keystone. 





WATCHMAKER, ESTIMATOR, long ex- 
perience, also optician, capable waiting 
on finest clientele, clean cut, good ap- 
pearance, desires position with progres- 
sive house. Address ‘“R., 8621,’’ care 
Jewelers’ Circular-Keystone. 





YOUNG WOMAN, 12 years’ experience 
ring manufacturer, capable taking full 
charge of factory, gold office, stock, 
special orders, repairs, ete. Address 
“A., 8655," care Jewelers’ Circular- 
Keystone. 





WATCH REPAIRER, salesman, knows 
every phase of the installment jewelry 
business; 16 years’ experience as man- 
ager of jewelry stores; services im- 
mediately available. Address ‘“‘C., 8657, 
care Jewelers’ Circular-Keystone. 
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Wanted to Purchase. 


um charge (25 words) $1.50 
Additional words, 5 cents a word 











TED; 14K or 18K Yellow (old) 
= watch chain, about 50 Dwt. Wal- 
ter J. Henry, Adamsburg, Pa. 





ANTIQUE EARRINGS and rings in 
amethyst and black onyx, and other 
old-fashioned jewelry. M. lLossman, 
2460 Mission St., San Francisco, Calif. 








CASH FOR DIAMONDS; any condition ; 
old mine, broken, chipped or burnt; 
any size and quantity. Drilling, Dia- 
mond Cutter, 224 Santa Fe Building, 
Dallas, Texas. 








FROM OUR EXPERIENCE in the retail 
jewelry business, we know that very 
often it is necessary to take silver, both 
flat and hollowware, in exchange; also 
know that the average jeweler has no 
outlet for this class of merchandise 
except to the refiner at old metal 
prices; we can use this class of silver 
and will pay much larger prices than 
the old silver value; send same to us 
for immediate cash offer. Julius Good- 
man & Son, 43 South Main St., Memphis, 
Tennessee. 








Watch Work for the 
Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








HAIRSPRING VIBRATING, flat 75c, 
Breguet $1.00; balance staff $1.00. 
mo B. Steffes Co., Box 162, Springfield, 
Til. 





WATCH REPAIRING for the trade; ex- 
pert mechanic on all sizes and makes; 
prices reasonable; quick service. Paul 
— 17 Ludlow St., Waterbury, 

onn. 





FOR QUICK SERVICE and skilled work- 
manship, send your watchwork to G. 
Hurtubise, 35 East Wacker Drive, Chi- 
cago; estimates furnished on request; 
all work guaranteed. 





WHEN YOU WANT better work done 
send it to Coopers, watchmakers to 
the trade; efficient mail service, 48 
W. 48th St., New York. 





STANDARD WATCH SERVICE CO., 
146 Fifth Ave., New York, has been 
doing reliable watch repairing since 
1921; efficient mail service. 





SKILLED, dependable, guaranteed, 
watch repairing for the trade; out of 
town accounts solicited by L. Kane, 
2396 Morris Ave., Bronx, N. Y. Moder- 
ate prices; references furnished; prompt 
service. 





WATCH REPAIRING for the trade; 
equipped to repair all types of watches, 
repeaters, chronographs and chronom- 
eters; special parts made to order; 
service guaranteed; reasonable prices; 
references furnished. J. Earle Middle- 
miss, Southampton Road, Somerton, 
Philadelphia, Pa. 





GUARANTEED watch repairing (no 
cleaning machine), expert watch- 
makers; promptest service; trial 
order will convince. S. A. Peck & 
Co., 55 East Washington St., Chi- 
cago, Ill. 











HIGH CLASS watch repairing for the 
trade; guaranteed results that will hold 
your confidence at prices that are mod- 
erate; excellent references furnished; 
out of town accounts solicited; Holmes 
Protection, Haskel Melnick, 70 Fulton 
St., New York. 





HIGH GRADE watch repairing for the 
trade ; prompt _ service, reasonable 
prices; all work guaranteed; a trial 
will convince you; crystals fitted for 
any watch. George Crystal & Co., 613- 
614 Metropolitan Bldg., Detroit, Michi- 
gan. 





EXPERIENCED watch and clockmaker, 
European trained; specialist in travel- 
ing, folding clocks, 400 day and ships’ 
bell clocks; I would like to have from 
six to eight watches or clocks per 
week. Max K. Miller, 4326 N. 15th St., 
Philadelphia, Pa. 





WATCH REPAIR establishment for 
the trade since 1918; out of town 
orders carefully attended to. L[. 
Kunnel, 2 West 47th St., New York 
City. Phone Bryant 9-5065. 








To Let. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








FOR RENT, desk space in uptown office, 
suitable for dealer; reasonable rent. 
Room 402, 64 W. 48th St., New York. 





WE DISMANTLE, MOVE AND INSTALL, 
jewelry factories. Krasilovsky, Safe & 
Machinery Movers, 139 Grand St., New 
York. CAnal 6-2500. We also buy and 
sell safes. 





BENCH SPACE (sublet) for diamond 
setter, gold jewelry manufacturer, etc. ; 
fully equipped shop ffor platinum 
jewelry manufacturing; North light; 
rent reasonable; 47th Street section, 
New York. Address “R., 8593,” care 
Jewelers’ Circular-Keystone. 








Special Order Work and 
Repairs for the Trade. 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a wora 








PENS REPAIRED FOR DEALERS, 
fountain pens, desk pens, ‘“Vaku-um” 
pens, pencils, etc., repaired at standard 
prices ; mail all makes to one place for 
better service; est. 1904; we feature 
gold pen points and repairing. Welty 
Pen and Repair Co., 38 S. State St, 
Chicago. 








Miscellaneous. 


_——— charge (25 words) $1.50 
Additional words, 5 cents a word 








LEARN precious stone cutting; individual 
instruction ; also course in precious and 
semi-precious stones. J. J. Stewart, 
Lapidary, 22 W. 48th St., New York 
City. 





LEARN WATCH REPAIRING by doing 
it; thorough training under expert 
instructors. For information write 
Standard Watchmakers Institute, 111 
West 111th St., New York. 


PATENT ATTORNEY secures patents, 
trade-marks, copyrights; call or send 
me your sketch or model; confidential 
advice; literature. Z. H. Polachek, 
1234 Broadway, New York. 





LEARN ENGRAVING, designing, chas- 
ing, wax modeling at Wehde Studios of 
Jewelry and Metal Craft, associated 
with Newman School of Art, Orlando, 
Florida; send for prospectus. 





WATCHMAKERS! increase your abil- 
ity through the highly recommended 
books: ‘‘Rules and Practice for Adjust- 
ing Watches’’ and “Practical Balance 
and Hairspring Works”; circulars free. 
Walter Kleinlein, Waltham, Mass. 











Two Standard 
Books 
for 
Optometrists 
and 
Opticians 


By LIONEL LAURANCE 





General and Practical 
Optics 


(Fourth edition, 327 pages) 





Visual Optics and 
Sight Testing 


(Third edition, 502 pages) 





Price, $7.50 for Each Book 





OPTICAL JOURNAL 
& REVIEW 


239 West 39th Street 
New York City 











YOU WANT A POSITION 

YOU WANT A SALESMAN 
YOU WANT A WORKMAN 
YOU WANT TO EXCHANGE 
YOU WANT A PARTNER 
YOU WANT TO SELL OUT 
YOU WANT TO SELL TOOLS 
YOU WANT TO LET A PLACE 
YOU WANT ANYTHING 











USE THE 


Want Advertisements 


of the 


Jewelers’ Circular- 
Keystone 
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A.G.S. Awards Registered Jeweler 
Titles to 18 Individuals 


Los ANGELES—Eighteen titles of Regis- 
tered Jeweler were awarded last month 
by the American Gem Society. They are 
as follows: 

Miss L. M. Black, Galt & Bro., Inc., 
Washington, D. C. 

John E. Bigwood, Bigwood’s, Inc., 
Terre Haute, Ind. 

Fred J. Cooper, Philadelphia, Pa. 

C. N. Frandsen, Council Bluffs, Iowa. 

William G. Fuller, Mermod, Jaccard- 
King Jewelry Co., St. Louis, Mo. 

Julius P. Goldstein, Julius Goldstein & 
Son, Mobile, Ala. 

Ray Haydon and Guy Hirsch, both of 
Linz Bros., Dallas, Tex. 

Robert Hodgson, Hodgson - Kennard, 
Inc., Boston, Mass. 

William P. Kendrick, Louisville, Ky. 

Frank M. Libbey, Smith-Patterson Co., 
Boston, Mass. 

Frank R. Limle, Loring Andrews Co., 
Cincinnati, Ohio. 

Ernest J. Meyer, Grand Island, Neb. 

Marvin L. Smoot, Goldsbore, N. C. 

L. C. Tallman, Ames, Iowa. 

Robert G. Esser, Edward C. Loos and 
E. H. Schewe, all of Louis Esser Co., 
Milwaukee, Wis. 





Watchmaker Observes 80th Birthday 
at Bench in Brooklyn 


Few men past the mark of three score 
and ten years can find gainful employ- 
ment, and in the light of the fact that 
a sharp eye and a steady hand are 
prerequisites of a good watchmaker, it 
was all the more remarkable that on 
his 80th birthday, on July 2, Johan P. 
Johanson, was at his workbench as usual 
in the jewelry store of Theodore Karte- 
vold, 5718 Fifth Ave., Brooklyn. 

Mr. Johanson and Mr. Kartevold, 
friends in their native Norway, emi- 
grated together to this country when Mr. 
Johanson was 21 years old, to try their 
luck as watchmakers. His first job in 
Flatbush, Brooklyn, paid him $5 a week. 
After several years he found employ- 
ment with the Waltham Watch Co., 
where he remained for ten years. 

In 1902 he came to Mr. Kartevold, 
who had already had his own jewelry 
and watch repair business for 14 years, 
and has been there ever since except for 
two years when he ran his own business. 
He can still work with 514 and 634 ligne 
watches, but his interest is in larger 
high-grade watches. which he is said to 
be able to repair and adjust to the second. 





PERCY BALL REJOINS WATSON CO. 


Percy Ball on June 1 rejoined the sales 
department of the Watson Co., Attle- 
boro, Mass., as a merchandising and de- 
sign executive. His efforts will be de- 
voted to the styling of Watson sterling. 
Mr. Ball was formerly identified with 
the Watson Co. for a number of years 
in a similar capacitv. This connection 
will not end Mr. Bal!’s work as a style 
analvst for the R. F. Simmons Co., also 
of Attleboro, with which he has been 
associated for several years. 





Edward J. Meier, representing A. 
Sauer & Co., Cincinnati, Ohio, is on the 
road again after having returned from 
a honeymoon in North Carolina. Joseph 
D. Posner, representing the same concern 
along the Coast is ill with blood poison- 
ing in his arm. 





Shock-proof Watch Inspires Arizona Sheriff 
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The Tavannes shock-proof watch so impressed Lon Walters of the sheriff's office in Miami, 
Arizona, that in an inspired moment he drew the three cartoons above. Evidently Lon's car- 
toons were designed to show the extreme ruggedness of the shock-proof watch as well as that 
of the owners themselves. Edward L. Stern of Tavannes of America, Inc., received these car- 


toons with the compliments of Mr. Walters, 


who said the shock-proof watch had made such 


a name for itself that he dashed off the cartoons. 





Gives Birthday Cakes to Celebrate 
40 Years in Jewelry Business 


Tacoma, WasHu.— Just 40 years ago 
Louis H. Burnett established his first 
jewelry store in Chehalis, Wash., where 
it is still doing business. The Burnett 
jewelry store in Tacoma has been in suc- 
cessful operation for half that time. It 
was here that Mr. Burnett arranged his 
huge birthday sale during the month of 
May. Crowds filled the store the first 
day to take advantage of the bargains 
which an increased staff had been pre- 
paring for several weeks. Each woman 
patron was presented with an individual 
birthday cake. 

Last year the Tacoma firm moved to 
its present location on Broadway after 
spending more than $15,000 in remodeling 
the building. Louis H. Burnett is presi- 
dent; Abe Burnett, vice president, and 
Louis S. Burnett, treasurer of the Tacoma 
store. 


MAJOR HAMILTON BUYS “EGG” 


Maj. Edward Pierce Hamilton, Boston, 
Mass., retired army officer and antique 
collector, bought the “Nuerenberg egg” 
timepiece that come into the possession 
of Frank Foegler. of Cincinnati. past- 
president of the United Horological Asso- 
ciation of America. The egg was dis- 
plaved at the watchmakers’ convention 
in Boston and it interested the buver so 
much that he corresponded for a month 
with Mr. Foegler. The sale finally was 
made. 





TALLMAN 25 YEARS IN AMES 


Lowell C. Tallman, celebrated last 
month, his 25th year in the jewelry 
business in Ames, Iowa. Mr. Tallman en- 
tered the jewelry business in February, 
1901, as an apprentice to his uncle, then 
located at Boone, Iowa. After graduat- 
ing from the Bradlev Polvtechnic Insti- 
tute. where he studied watchmaking, Mr. 
Tallman went to work in Sedalia, Mo., 
later going to Marshalltown, Iowa. On 
July 1, 1913, he returned to Ames and 
purchased the Baker jewelry store estab- 
lished in 1890. which he still operates. 
Mr. Tallman is a former president and 
secretary of the Iowa R.J.A. 





GOLD BUYS FOR BING CO. 


Matthew Gold is now buying for the 
silverware, jewelry, chinaware and glass- 
ware departments of The Bing Co., Cleve- 
land, Ohio. All these departments are 
situated on the main floor. 
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“Philadelphia 

(From page 118) 
saved. The 16-foot rowboat occupied by 
the group was caught in a_ whirlpool 
caused by a tidal rip and capsized. All 
but Mr. Marsilio, who had only one arm, 
clutched the overturned craft and clung 
to it. 

The unusually beautiful and unique 
system of trays and display equipment in- 
corporated in the attractive new jewelry 
store of S. Kind & Sons, Philadelphia, 
Pa., were made by the Buffalo Jewelry 
Case Co., 327 Broadway, Buffalo. Since 
the opening of the store these trays and 
equipment have been admired both for 
their convenience and utility. 

The business formerly styled, Harry 
Iskin, is now being conducted as the Iskin 
Mfg. Co. This company is meeting 
marked success in its new and attractive 
lines of jewelry and has found it neces- 
sary to increase its organization and 
manufacturing facilities. Distribution is 
through recognized wholesale jewelers. 


PLATINUM RISES $3 


With a receptive market the platinum 
price advanced three dollars last month 
to $36 an ounce, at which price it was 
quoted on July 28. The quotations of that 
day were: 





BURNED Vhs ro r= gis iain acaratecotata winter ee Be Pe bata $36.00 
Containing 5% iridium ............... 38.00 
Containing 10% iridiGM «665665 ic%0s es 39.50 
PINE 5 Soc ocac's orgs G-Wie WAS aes Cee. elem acaln 70-75 
I cose he ranettiescsceeas ceuwanes 24.00 


ELGIN ISSUES ’39 CATALOG 


The new American Beauty series of 
15-jewel semi-baguette watches is one 
of the lines featured in the 1939 catalog 
just issued by the Elgin National Watch 
Co. The new catalog is printed in full 
color and illustrates many other time- 
pieces in Elgin’s new 1939 line, among 
them being the new 15/0 size in the 
Lord Elgin 21-jewel series and the same 
size in medium priced 17-jewel watches 
for men. There are likewise featured 
semi-baguette models for ladies, with 19 
and seven-jewel movements. 





The Jewelry Designers Guild of 
New York will hold its second annual out- 
ing and dinner, Aug. 27, at Sun Tan 
Lake, Butler, N. J. Members will bring 
their families. 





Russel Dow. who gave a talk before 
the North Attleboro Kiwanis Club July 
18, on his recent business trip for Saart 
Bros. Co., Inc., Attleboro. said that the 
outlook for a good fall business in the 
jewelry industry is bright. 
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AC ROSS 
EDITORS 


With the spread of scientific 


knowledge regarding gems, metals and jewelry, and of 
information in the field of horology there has come a 
growing appreciation on the part of the public of the 
meaning of such terms as “Registered Jeweler,” ‘“Cer- 
tified Gemologist” and “Certified Watchmaker.” For the 
first time in the history of the jewelry trade recognition 
has been given to these titles as indicating jewelers who 
have devoted time and effort to equip themselves with a 
proper knowledge of their business. 

It is only to be expected that those who have prepared 
themselves and have met the requirements of the Exam- 
ination and Certification Boards feel a just pride in their 
accomplishments. They have spent long hours of study 
to gain their present standing and considerable money to 
advertise their titles in their communities and naturally 
object sharply to others who have not qualified using 
similar designations which might mislead the public. 

We see little to be gained if jewelers have to spend 
time and effort to equip themselves only to find others 
who have not met the requirements using the same titles. 
It is our opinion that the words “Certified” and ‘“Regis- 
tered” should be used only by those who are in a position 
to fulfill the functions for which the words stand in the 
jewelry trade. Their use by others who are not qualified 
to meet the requirements has a bad effect upon the pub- 
lic and the jewelry trade as well and is apt to lead to 
trouble. Such action can only tend to discredit and nul- 
lify the good work that has already been done. 

This is a matter that should be given careful attention 
by the A.N.R.J.A. at the convention this year and a 
resolution against any state or local association applying 
the term “Certified” or “Registered” to members would 
in our opinion serve the interests of the jewelry trade. 


Why national conventions? A.N.R.J.A. and 


N.A.C.J. are admitted to be of value to you in your busi- 
ness—but why annual get-togethers? Because personal 
contacts with other men in the same line of business, with 
like experiences and like problems, bring new answers to 
your own questions, new light upon your own difficulties. 

Conventions’ merchandise displays acquaint you with 


the latest and finest in the wares you offer to your cus. 
tomers and the presentation, by experts, of important — 
subjects bearing upon your trade makes you a better © 
merchant. j 
A.N.R.J.A., New York, Aug. 29 to Sept. 2; N.A.CJ,, 7 
Chicago, Sept. 11 to 15. Attend both conventions if yoy | 
can. Attend your conventions because you need their | 
contacts, their instruction, their enthusiasm—and your | 
associations need your cooperation and guidance. 


The Jewelry Publicity Committee has sent a 
letter explaining its work to every retail merchandiser of 
jewelry in the country who so far has not subscribed. 

The fact that the committee furnishes jewelry, watches, 
diamonds, precious stones and silver to the principal ad- 
vertising agencies handling accounts for all types of na- 
tionally advertised articles is sufficient reason alone for 
its existence. Last year jewelers’ merchandise was dis- 
played in connection with 41 nationally advertised prod- 
ucts using more than half a billion dollars’ worth of 
newspaper and magazine space. 

In addition, the committee sends editorial material to 
fashion page syndicates and all of the better known daily, 
weekly and agricultural papers. That these publications 
print this material is shown by 27,000 clippings during 
a nine-month period. Seven Movietone features on 
jewelry were shown in theaters everywhere during the 
last seven months; during the same period six important 
magazine covers featured jewelry supplied by the com- 
mittee. These and other means to popularize and pub- 
licize jewelry, precious stones, watches and silverware 
were described in the committee’s letter. 

A conscientiously fair measure of support should be 
considered part of every jeweler’s overhead so that no 
one need feel that he is a “free rider” in a trade-wide 
campaign that benefits all. If that letter from the com- 
mittee has been filed away get it out, read it again, and 
send a check today. 


An advance summary of platinum 
and allied metals in 1937 has been given out by the 
United States Bureau of Mines of which John W. Finch 
is the director. The summary is written by H. W. Davis 
and shows the sales of platinum metals reached 172,130 
ounces in 1937, as compared with 164,847 in 1936. About 
52 per cent or 49,848 ounces of the total sales of platinum 
went to the jewelry trade compared with 45 per cent or 
a total of 50,936 ounces in 1936. 

Platinum refiners in the United States reported pur- 
chases of domestic crude platinum from the following 
sources in 1937: Alaska, 6,776 ounces; California, 710 
ounces, and Oregon, 51 ounces—a total of 7,537 ounces 
as compared with 4,201 ounces in 1936. Refiners in the 
United States also reported purchases of 34,703 ounces 
of foreign crude platinum in 1937—22 ounces from Can- 
ada, 30,635 ounces from Colombia, 1,571 ounces from 
Ethiopia and 2,475 ounces from the Union of South 
Africa. 
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